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The  Boston  Globe,  a  wholly  owned  subsidiary  of  AfTiliaied  Publicalions,  Inc. 


Boston— the  city  that  put  the  nation  on  its  feet. 

While  some  might  call  the  idea  of  running  26  miles,  38S  yards  from 
Hopkinton  to  Boston  crazy,  back  in  1897  we  put  our  toes  on  the  line,  fired 
the  starting  gun  and  called  it  The  Boston  Marathon. 
It’s  the  kind  of  spirit  that  helped  start  a  nation. 
It’s  also  helped  Boston  become  a  leader  in  education,  medicine 

and  high  technology. 
Boston— the  type  of  city  that  keeps  a  newspaper  on  its  toes. 
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The  Evening  Outlook  reaches  the 
affluent  Westside  Los  Angeles 
market  without  risking  advertising 
dollars  on  a  game  of  chance. 

The  Average  Family  Income  in  our 
primary  market  area  —  ^39,610  —  is 
among  the  highest  in  California. 


ONLY  ONE  DAILY  NEWSPAPER 
EXCLUSIVELY  SERVES 
THIS  MARKET'S  NEEDS! 
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Source:  Urban  Decisions  Systems,  Jan.  1984 
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THE  DAILY 


Evening  m  Outlook 


Represented  nationally  by 
Sawyer-Ferguson-WalKer 
(213)  850-0777 


Retail  Advertising 
(213)  829-6811 


With  today's  high  speed  printing 
it's  Umgh  to  maintain  true  cofoii : 
reproduction.  That's  ujhy  more  ] 
newspapers  than  ever  rely  on  Funt  Ink, 


There  are  very  basic  reasons  why 
newspapers  turn  to  Flint  for  cost- 
effective  quality  color  from  front 
page  to  tab  insert: 

□  A  wealth  of  high-speed  color  know¬ 
how  available  from  nationwide  Flint  Ink 
branch/ service  centers. 

□  Unsurpassed  R&.D  facilities. 

□  An  unparalleled  quality  control  program 
that  starts  right  with  basic  piment  and  var¬ 
nish  manufacture,  through  the  finished  ink. 

□  A  bulk  delivery  system  that  puts  it  all  together. 
If  you  haven't  talked  with  a  Flint  Ink  technical 
representative  recently,  contact  us  for  an  analy¬ 
sis  of  your  color  operations. 

Show  your  true  colors  with  nint  Ink. 
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CORPORATE  HEADQUARTERS: 

25111  GLENDALE  AVENUE, 

DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROLT  •  HOUSTON 
INDIANAPOUS  •  JACKSONVILLE 
KANSAS  CITY  •  LOS  ANGELES 
LOUISVILLE  •  MIAMI  •  MINNEAPOUS 
NEW  ORLEANS  •  NEW  YORK 
PORTLAND  •  PROVIDENCE  •  RICHMOND 
SAN  FRANCISCO  •  SPARTANBURG 
INTERNATIONAL  DIVISION 
MIAMI  •  MEXICO  CITY 
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Decision 

Support 


The  future  belongs  to  newspapers*with 
the  tools  to  effectively  gather  and  evaluate 
current  information  and  the  ability  to 
quickly  take  advantage  of  new  markets. 

Because  we  work  with  many  leading 
groups  and  independent  newspapers, 
our  circulation,  advertising  and  financial 
management  systems  afford  you  powerful 
decision  support  tools  today  and  inside 
information  on  future  directions. 

Currently  in  use  by  a  variety  of  publications 
—  large  &  small  —  nationwide.  For  more 
information,  cail  or  write  our  corporate  offices. 


For  newspaper  decision  makers. 


AMll 

%  m  J  m  1  9  * 

MAY 

S  M  T  «  T  Y 

ft 

ft  M 

MINI 

T  «  T  P  ft 

12  3  4  5  6  7 

12  3  4 

5 

1  2 

a  9  to  11  12  13  14 

6  7  8  9  to  11 

12 

3  4 

6  6  7  8  9 

15  16  17  18  19  20  21 

13  14  15  16  17  18 

19 

to  It 

12  13  14  15  16 

22  23  24  25  26  27  28 

20  21  22  23  24  25  26 

17  18 

19  20  21  22  23 

29  30 

27  28  29  »  31 

24  25  26  27  28  29  30 

19*20— Western 

APRIL 

Kentucky 

Press 

Association, 

Spring  Convention,  Lake  Barkiey  State  Park 
2S—  National  Cartoonists  Society,  Annual  Reuben  Awards  Dinner 

Plaza  Hotel,  New  York  City. 

24*26— Washington  Joumaiism  Center,  Conference  for  Journalists, 
"High  Tech:  Promises  and  Problems,"  Watergate  Hotel 

Washington,  O.C.. 

25—  American  Marketing  Association/New  York,  Conference,  "The 

New  Power  Groups  in  the  Marketplace:  Ethnic,  Maturity 
and  Singles,"  Grand  Hyatt  Hotel,  New  York  City. 

25—  Overseas  Press  Club  of  America.  Inc.,  Annual  Awards  Dinner, 
Waldorf-Astoria,  New  York  City. 

25-27— PNPA/IAMA  Display  Advertising  Conference,  Harrisburg  Marriott, 
Harrisburg,  Pa. 

27—  DPI  New  York  Newspaper  Awards  Banquet, 
Windows  on  the  World,  Now  York  City. 

27*28— Virginia  Press  Association  Old  Dominion, 

Advertising  Conference,  Airport  Sheraton, 

Roanoke. 

27*5*1— The  National  Society  of  Columnists,  Galt 

House.  Louisville,  Ky. 

28*5/1 — Inter-State  Circulation  Manager's  Association, 

Pocono  Hershey  Resort,  Whitehaven,  Pa. 

29*5/2— New  England  Association  of  Circulation  Executives, 
Sheraton  Islander  Inn,  Newport,  R.l. 

30—  International  Newspaper  Promotion  Association— Pacific  Di¬ 
vision  Conference,  Manly  Pacific  International  Hotel,  Sydney, 
Australia. 

30*5/2— American  Newspaper  Publishers  Association,  Montreal 
Convention  Center.Montreal,  Canada. 

MAY 

6*9—  Newspaper  Research  Council,  Spring  Conference,  Hotel  del, 
Coronado,  San  Diego. 

6*9—  Society  of  American  Business  and  Economic  Writers,  Hyatt  Regency 
Hotel.  Tampa. 

9*12—  American  Society  of  Newspaper  Editors,  Sheraton  Washington, 
Washington,  D.C. 

16*20— National  Association  of  Advertising  Publishers,  Hyatt 

Regency  Hotel,  New  Orleans 

17*18— Mississippi  Circulation  Managers  Association,  Holiday 

Inn,  Vicksburg. 

20*23 — Pacific  Northwest  International  Circulation  Manager's  Association, 
Riverside  Red  Lion  Motor  Inn,  Boise,  Idaho. 

20*23— International  Newspaper  Promotion  Association, 

Camelback  Inn,  Phoenix. 

21*23— International  Federation  of  Editors  and  Journalists, 

FIEJ,  Paris. 

20*23— Institute  of  Newspaper  Controllers  and  Finance  Officers, 
National  Spring  Conference,  Hyatt  Orlando,  Orlando. 

23*26— Catholic  Press  Association  of  the  US.  and  Canada, 

Annual  Convention,  Westin  Hotel,  Chicago. 

Seminars  A/Vorkshops/Clinics 

APRIL 

19*20— Ohio  State  University  School  of  Journalism,  Conference, 
co-sponsored  by  Kiplinger  Foundation,  "Reporting  Public  Affairs, 
in  the  Year  2004,"  Columbus. 

22-28— The  Poynter  Institute  for  Media  Studies.  Newspaper, 

Design-Editors  and  Artists,  St.  Petersburg,  Fla. 

27*29— Society  of  Newspaper  Design — University  of  Missouri 

Newspaper  Design  Workshop,  "Newspaper  Design  Today  &Tomorrow," 
Gannett  Hall,  Missouri  School  of  Journalism,  Columbia. 

27*29— Illinois  Press  Photographers  Association,  Seminar,  Hamilton  Hotel, 
Itasca,  Illinois 

29*5/4— American  Press  Institute  Seminars;  Circulation  Sales  and. 
Marketing  Strategies;  Advertising  Executives,  Reston,  Va. 
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AP  Photo/Vlamis 


Publisher  Darrow  TUIly  ai  the  Heard  Museum. 


the  Standard  for  reporting  around  federal  budget,  we  have  a  respon- 

the  world.  Because  I  couldn’t  sibility  to  our  readers. 

publish  a  good  paper  without  it.  “They  rely  on  us.  We  rely  on  AP.’ 

“Phoenix  depends  upon  us  to  -Darrow  "Duke"  Tally,  Publisher, 
cover  the  entire  spectrum  of  news  The  Arizona  Republic  and  The 
— local,  national  and  interna-  Phoenix  Gazette 

tional.  Whether  we’re  reporting 
the  expansion  of  the  Heard 
Museum  or  the  reduction  of  the 


“For  only  4%  of  our  editorial 
budget,  AP  provides  37%  of  our 
news.  And  diat’s  good  news  for 
our  readers. 

“Why?  Because  AP’s  innova¬ 
tions  in  satellite  technology 
enable  us  to  receive  page  one 
photos  and  breaking  stories  faster 
than  ever  before.  Because  AP  sets 


ASSOCIATED  PRESS. 
ONE  OF  A  KIND. 


Editorial  workshop 

By  Roy  H.  Copperud 


Explain,  explain  No.597 

“State  Dept.  Secret  /  Documents  Sent  to  /  Prison  by 
Mistake.”  This  was  the  headline  on  an  AP  story  displayed 
on  the  front  page.  Now,  perhaps  my  mind  works  in  a 
freakish  way,  but  what  aroused  my  curiosity  was  not  the 
basic  fact,  considering  the  bungling  that  goes  on  in 
bureaucracies,  but  rather  how  the  documents  could  have 
been  sent  to  a  prison,  of  all  places.  After  four  paragraphs, 
the  story  jumped  inside,  and  I  had  to  go  down  to  the 
next-to-last  of  its  15  paragraphs  to  find  out.  It  turned  out 
that  the  filing  cabinet-safe  containing  the  documents  was 
mistakenly  included  in  a  shipment  to  the  prison  because  it 
had  a  furniture-refurbishing  facility. 

This  explanation  should  have  been  slipped  in  briefly  in 
the  second  or  third  paragraph.  There  is  too  much  of  a 
tendency  to  use  the  chronological  sequence  in  news  stor¬ 
ies  or,  to  give  them  a  presumably  literary  flavor,  to  set  the 
scene  and  start  with  a  long-winded  description  of  some¬ 
thing  or  other.  These  approaches  are  suitable  for  an  occa¬ 
sional  feature  or  expository  piece  that  lends  itself  to  such 
treatment. 

But  for  hard  news  there  is  no  satisfactpry  substitute  for 
the  lead  that  comes  down  on  the  main  point,  and  an 
introduction  that  answers  important  questions  as  soon  as 
possible.  Newswriters  tend  sometimes  to  forget  that  the 
great  advantage  of  the  newspaper  is  that  it  enables  the 
reader  to  cover  a  tremendous  amount  of  ground  in  a  short 
time  and  with  very  little  effort.  Few  stories  are  read  in  their 
entirety  by  the  typical  reader;  he  gets  most  of  his 
information  about  what  is  going  on  in  the  world  from 
headlines  and  leads. 

Later,  the  morning  paper  displayed  a  story  headed, 
“20,000  Urged  to/Flee  Toxic  Gas/in  Solvant  Area.”  The 
lead  said  that  the  gas,  hydrogen  sulfide,  got  into  the  com¬ 
munity's  mains  through  a  leak.  The  rest  of  the  380  words 
on  page  one  dealt  with  the  ins  and  outs  of  evacuating 
homes  and  other  structures,  although  since  no  one  had 
been  harmed  in  any  way,  these  words  seemed  excessive. 
A  sheriffs  spokesman  bet  that  95%  of  the  residents  would 
stay  in  their  homes  and  ignore  the  evacuation  advice. 

The  ten  paragraphs  on  page  one  seemed  overwrought 
and  anti-climactic.  They  left  me  heartily  dissatisfied  by 
failing  to  explain  how  in  tarnation  the  wrong  kind  of  gas  got 
into  the  pipes.  Well,  wearily  turning  to  the  Jump,  I  dis¬ 
covered,  four  paragraphs  down,  that  the  gas  came  from  an 
offshore  platfomi  and  that  the  treatment  plant  that  was 
supposed  to  remove  the  hydrogen  sulfide  somehow  failed 
to  do  so.  How  much  imagination  does  it  take  to  realize  that 
the  how  and  why  of  this  story  are  of  key  interest  and 
belong  somewhere  in  the  first  100  words?  Not  much,  I 
think,  although  the  story  had  the  benefit  of  two  reporters 
whose  bylines  appeared  on  it. 

The  next  day  there  was  a  long  story  explaining  how  it 
happened  and,  in  the  second  paragraph,  reporting  strong 
criticism  of  the  gas  company  for  the  way  it  dealt  with  the 
county  government  during  the  emergency.  Here  we  have 
the  stuff  of  controversy,  a  principal  constituent  of  news. 
Well,  how  did  the  gas  company  sin?  This  was  explained, 
all  right,  21  paragraphs  later,  after  an  interminable  dis¬ 
quisition  on  how  the  leak  occurred  and  how  it  was  cor¬ 
rected,  information  of  interest  perhaps  to  a  meter-reader. 
Then  —  18  paragraphs  into  the  jump  —  readers  were  told 
how  the  gas  company  made  the  county  sore. 
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Holies  leaves  Freedom  group 
In  feud  over  philosophy 

Harry  Hoiles  has  resigned  from  Freedom  Newspapers, 
Inc.,  in  a  dispute  with  management  over  the  group’s 
alleged  failure  to  follow  the  libertarian  philosophy  of  his 
father,  who  founded  the  company. 

In  his  resignation  letter  to  Robert  C.  Hardie,  chairman 
of  Freedom’s  board  of  directors  and  publisher  of  the 
Marysville  (Calif.)  Appeal-Democrat,  Hoiles  cited  “con¬ 
stant  physical,  mental  and  social  stress  and  strain” 
because  of  conflicts  with  company  officials  over  the 
libertarian  issue. 

Hoiles,  whose  resignation  becomes  effective  June  30, 
has  had  responsibility  for  promoting  libertarian  philoso¬ 
phy  for  the  group’s  31  newspapers. 

In  1982,  Hoiles  filed  a  suit  in  Orange  County  (Calif.) 
Superior  Court  to  force  the  involuntary  dissolution  of  the 
newspaper  group  founded  by  his  father,  R.C.  Hoiles,  and 
the  distribution  of  its  assets  among  stockholders,  of  whom 
he  is  one. 

Defendants  in  the  action  are  Freedom  Newspapers;  the 
estate  of  the  late  C.H.  Hoiles,  Harry  Hoiles’  brother;  and 
the  family  of  a  sister,  Jane  Hoiles  Hardie,  of  Marysville, 
wife  of  Robert  Hardie.  The  suit  is  scheduled  for  trial  in 
July. 


Holies,  whose  resignation  becomes 
effective  June  30,  has  had  responsibility 
for  promoting  libertarian  philsophy  for 
the  group’s  31  newspapers. 


“Since  you  presented  us  with  a  counter  proposal  (to  the 
suit)  in  which  you  made  no  attempt  whatever  to  be  fair,” 
Hoiles  said  in  his  letter,  “my  association  with  what  today 
is  falsely  called  Freedom  Newspapers  has  been  a  constant 
physical,  mental  and  social  stress  and  strain  on  both  Bar¬ 
bara  (his  wife)  and  me. 

“I  did  not  resign  sooner  because  I  kept  hoping  against 
hope  the  majority  (of  stockholders)  would  recognize  our 
right  to  leave  with  one-third  share  of  Freedom’s  total 
assets  without  actually  going  to  trial  ...” 

Hoiles  charged  that  he  had  been  “stripped  of  any 
authority”  and  that  David  Thresie,  publisher  of  Free¬ 
dom’s  flagship  newspaper.  The  Register  in  Orange  Coun¬ 
ty,  had  made  a  “radical  change”  in  the  newspaper’s  pres¬ 
entation  of  the  libertarian  philosophy  “without  my  know¬ 
ledge  until  after  the  fact.” 

Thresie  declined  comment  when  contacted  by  E&P,  but 
Hardie  said  Freedom  Newspapers  “has  absolutely  not 
abandoned  a  libertarian  philsophy.” 

“If  there  have  been  any  lapses  on  that  score,  why  didn’t 
he  (Harry  Hoiles)  take  care  of  them,”  Hardie  added. 

Hardie  said  he  has  responded  to  Hoiles’  letter  with  an 
offer  to  make  Hoiles  the  head  of  a  foundation  for  the  study 
of  libertarianism  in  return  for  dropping  the  lawsuit. 

“It’s  an  offer  we  have  made  to  him  many  times,”  Hardie 
asserted. 

Hoiles,  who  maintains  an  office  at  the  Register, 
continues  as  a  member  of  Freedom’s  board,  according  to 
Hardie. 

“My  understanding  is  that  he  is  only  resigning  his 
employment  with  the  company,”  Hardie  said. 

Hardie  stated  that  the  libertarian  philosophy,  which 
advocates  the  least  amount  of  government  control,  pre¬ 
vails  as  Freedom’s  editorial  stance,  but  that  the  news¬ 
paper’s  news  stories  are  objective. 

“That’s  the  way  it’s  always  been,”  he  said. 
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Xenotron 

has  installed  close  to 
10  layout  terminals 
every  month  for  the 
past  five  years!*^ 


.CiWJh. 


One  of  the  first  questions  our  salesmen 
get  about  Xenotron  video  display  termi¬ 
nals  is  "Who  else  is  using  them?"  It's 
smart  to  ask.  And,  at  Xenotron,  you'll 
find  the  answer  reassuring.  Close  to  500 
Xenotron  systems  have  zilready  been  in¬ 
stalled  in  the  U.S.  and 
overseas.  High  perfor¬ 
mance  at  an  affordable 
price  is  why.  Users  range 
from  small  weeklies  to  ma¬ 
jor  metropolitan  dailies.  We 
also  have  systems  for  forms 
printers  and  for  periodical 
and  catalog  page  makeup. 
Our  XTPS  7800  newspaper  front- 
end  system  has  won  wide  acceptance, 
too.  Fifty-five  installed  to  date.  Xeno¬ 
tron.  The  broadest  line  of  its  kind  in  the 
industry.  And,  when  you  take  the  Xeno¬ 
tron  path,  what  you  decide  on  today,  you 
can  build  on  tomorrow.  You're  never 
out-dated  . . .  never  at  a  dead  end. 
Write  or  call  for  literature  on  the 
Xenotron  family. 


600  West  Cummings  Park 
Woburn,  Massachusetts  01801 
Tfel;  (617)  933-7860 
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Washing  dirty  iinen 

Newspapers  are  sitting  ducks  for  any  trusted  employee  who  all  of  a 
sudden  decides  to  violate  all  the  rules  of  the  profession  by  lying, 
falsifying,  cheating  or  misusing  privileged  information  for  personal 
gain.  It  is  relatively  easy  for  any  reporter  who  gains  the  confidence  of 
a  superior  and  then  is  willing  to  betray  it. 

There  have  been  a  number  of  examples  since  the  classic  Janet 
Cooke  phony  prize-winning  articles  and  it  has  been  to  the  credit  of 
every  newspaper  unwittingly  involved  that  they  have  exposed  all  the 
details  to  the  full  light  of  publicity. 

The  latest  is  the  Wall  Street  Journal’s  scandal  involving  a  reporter 
who  is  under  investigation  by  the  SEC  because  he  allegedly  leaked 
market-sensitive  information  about  the  content  of  future  columns 
which  others  were  able  to  use  for  illegal  profits. 

As  with  the  previous  cases,  the  Journal  exposed  its  own  scandal 
publishing  all  the  details  of  its  own  investigation.  “In  investigating 
and  publishing  the  results,”  the  Journal  said,  “we  are,  of  course, 
washing  our  dirty  linen  in  public.  This  is  precisely  the  action  we  have 
often  recommended  to  others  caught  in  embarrassing  episodes.  We 
hope  to  get  the  facts  out  and  the  embarrassments  over,  and  to  return 
to  the  arduous  task  of  building  our  record  of  day-to-day  reliability. 

“This  seems  to  us  the  only  correct  course  by  the  standards  of  both 
journalism  and  the  markets.  Both  ultimately  depend  on  the  free  flow 
of  information,  and  when  there  are  troubles  there  is  no  cure  better 
than  disclosure.” 

Those  words  will  serve  well  by  newspapers  that  are  trapped  in  a 
similar  situation  in  the  future.  We  would  hope  that  the  nation’s 
business  institutions  would  also  pay  heed  to  them  as  good  and  sound 
advice. 

^‘Tendentious  reporting” 

We  are  indebted  to  the  World  Press  Freedom  Committee  for  this 
one. 

At  a  recent  meeting  in  Jakarta  for  Non-Aligned  information 
ministers  from  70  countries,  under  the  auspices  of  UNESCO,  an 
“Appeal  to  the  Mass  Media”  was  approved  calling  on  journalists  “to 
eschew  tendentious  reporting  in  all  its  manifestations.”  A  second 
resolution  before  the  group  said: 

“The  Ministers  also  agreed  that  all  mass  media  of  Non-Aligned 
countries  be  encouraged  to  use  whenever  the  word  ‘Israel’  is  to  be 
cited,  instead  (the  phrase)  ‘racist  Zionist  regime,’  taking  into  account 
the  fi*eedom  of  the  press.” 

What  kind  of  reporting  was  that  you  said? 

Sock  it  to  them 

A  recent  study  reveals  juries  are  awarding  much  greater  damages 
against  media  in  libel  and  privacy  cases  then  they  do  in  medical 
malpractice  and  product  liability  actions.  Maybe  some  jurors  get 
more  satisfaction  out  of  it  than  writing  a  nasty  letter  to  the  editor. 
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Letters  to  the  Editor 


Disagrees  with  editoriai  position 


The  arguments  contained  in  your 
March  24th  editorial,  “Open  Season 
for  the  libel  suits,”  denouncing  the 
Supreme  Court’s  recent  decision  in 
the  Keeton  libel  case  make  little,  if 
any,  sense  when  considered  in  the 
context  of  the  actual  facts  of  that  case. 

In  your  view,  the  decision  “opens  a 
Pandora’s  box  for  (press)  harrass- 
ment  and  nuisance  suits”  because  it 
somehow  “authorizes”  libel  plain¬ 
tiffs  to  pick  and  choose  at  whim  the 
most  advantageous  jurisdiction  in 
which  to  litigate  their  cause  of  action, 
regardless  of  how  attenuated  their 
case  may  be  with  the  forum  they 
ultimately  decide  to  sue  in. 

In  fact,  however,  the  decision  — 
which,  by  the  way  was  unanimous  — 
was  less  a  reckless  invitation  for  the 
“libel  addicts”  of  this  country  to  sue 
wherever  they  please  than  it  was  a 
clear  reaffirmation  of  a  fundamental 


principle  of  American  law,  namely, 
that  the  tort  of  libel  is  generally  held  to 
occur  wherever  the  offending  mate¬ 
rial  is  circulated. 

Specifically,  in  the  Keeton  case,  a 
tort  was  committed  in  New  Hamp¬ 
shire  when  Hustler  magazine  distrib¬ 
uted  the  defamatory  publication 
there.  It  is  this  all  important  fact 
which  gives  Keeton  the  right  to  sue  in 
New  Hampshire  regardless  of  where 
she  lives  or  where  Hustler  is 
incorporated. 

There  is  no  justification  for  restrict¬ 
ing  libel  actions  as  you  apparently 
would  have  preferred  to  see  the  court 
do,  to  a  plaintiffs  home  state  or  only 
to  state’s  where  libel  litigants  have 
substantial  contacts.  (On  this  point, 
however,  your  editorial  is  somewhat 
incoherent  since,  although  you 
characterize  the  Keeton  decision  as 
“dangerous,”  you  nevertheless  find 


“logical”  the  proposition  that  a  libel 
plaintiff  can  sue  wherever  he  has  been 
libeled). 

Hustler  continuously  and 
deliberately  exploited  the  New 
Hampshire  state  market.  Since  1975 
Hustler  has  earned  over  $4  million 
dollars  in  gross  revenues  in  New 
Hampshire. 

More  important,  tens  of  thousands 
of  copies  of  the  magazine  containing 
the  allegedly  libelous  articles  were 
distributed  throughout  the  state.  Hav¬ 
ing  voluntarily  entered  the  state. 
Hustler  should  have  anticipated  that 
it  might  one  day  be  called  to  answer 
for  the  contents  of  its  publication 
under  New  Hampshire  law. 

Fairness  to  libel  victims  required 
the  verdict  the  Supreme  (Zourt 
reached. 

Michael  P.  McDonald 

(McDonald  is  General  Counsel  of  the 
American  Legal  Foundation.) 


Tedious  typos 

After  my  article  “Teaching  the 
basics”  {E&P,  Mar.  10)  appeared, 
more  than  one  editing  student  here 
noted  that  I  apparently  had  mis¬ 
spelled  “sergeant”  in  a  list  of  words 
most  often  misspelled  by  the  staff  of 
our  campus  newspaper.  Well,  I 
didn’t.  It  was  one  of  four  typos  in  an 


otherwise  fine  typesetting  job  by 
E&P. 

Everyone  wants  the  writing  coach 
to  fail.  When  I  worked  for  UPI,  1 
would  scan  the  “Midwest  Notes”  of 
Don  Reed,  then  general  news  editor, 
to  see  if  he  committed  any  mis¬ 
spellings  or  style  errors  in  his  daily 
critiques.  If  he  made  a  blooper,  1  fan¬ 
cied,  there  was  still  hope  for  me.  He 


never  did,  and  that  made  me  mean.  - 
So  for  my  students  who  embraced 
the  typo  “sargeant”  for  “sergeant,”  I 
am  glad  that  I  gave  you  hope,  howev¬ 
er  fleeting,  before  setting  things 
straight  again  with  this. 

Michael  J.  Bugeja 

(Bugeja  is  an  assistant  professor  of 
journalism  at  Oklahoma  State  L'niv.) 


He’s  shocked  by  the  age  of  most  comics 


The  story  “Top  Comics”  in  the 
March  3  edition  of  Editor  &  Publisher 
listed  the  year  in  which  the  top  29 
comic  strips  were  introduced.  What  is 
shocking  is  how  old  most  of  them  are. 

For  instance,  only  one  comic  on  the 
list  was  started  during  the  past  five 
years,  and  only  three  others  were 
started  during  the  past  decade. 

The  average  starting  year  for  the 
top  comics  was  1957!  (I  computed  this 
by  adding  all  the  years  listed  and  then 
dividing  by  29). 

I’m  not  sure  what  conclusions  we 
can  draw  from  this. 

Perhaps  it  is  because  the  best  com¬ 
ics,  like  the  best  books,  became  clas¬ 
sics  and  are  timeless. 

Or  perhaps  it  is  because  editors  feel 
reluctant  to  make  significant  changes 
in  their  comics  pages.  Why?  1  don’t 
know  —  but  can  you  imagine  an  op-ed 
page  tilled  with  columns  started  in 
1957?  Or  a  lifestyle  section? 


What  if  a  television  network  tried  to 
rely  on  programs  developed  27  years 
ago? 

Again,  I  don’t  know  definitively 
what  this  means  —  but  to  have  our 
comics  pages  filled  with  so  many 


strips  started  so  long  ago  must  say 
something  about  why  comics  reader- 
ship  among  young  people  has  fallen 
off. 

Richard  S.  Newcombe 

(Newcombe  is  vice  president  and 
generai  manager  of  the  Los  Angeles 
Times  Syndicate.) 


Who  Are  You? 

The  Personality  Profile  Quiz  Will  Tell  You 

Readers  always  want  to  learn  more  about  themselves.  This  weekly  quiz 
by  Dr.  Salvatore  Didato  combines  reader  involvement,  self-help  and 
fascinatins  personality  insishts  your  readers  will  appreciate.  Each  col¬ 
umn  contains  a  reader  quiz,  explanations  of  each  answer  and  a  scorins 
key.  Typical  quiz  topics:  How  romantic  are  you?  Does  a  little  drinkins 
help  your  thinkins?  How  much  do  you  know  about  children?  Trans¬ 
mitted  each  Monday  by  wire,  available  by  mail;  lensth,  900  words. 

SitOAL  pfmRES'SfTDKmiOn  SA^ 

To  order  call  Chuck  Weiss,  Joe  Vhllely  212-972-1070/Paul  Finch  213-852-1579. 
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36  METROLINER 
PRESS  UNITS 
PCS  II  PAR 


DIGITALLY  CONTROLLED 
AUTOMATIC  ROLL 
LOADING  (ARL) 


From  reelroom  to  mallroom,  The 
Baltimore  Sun’s  automated  system 
is  so  sophisticated  it's  designed  to 
maximize  productivity  and 
accountability  well  into  the  future. 

The  system,  including  the  four 
nine-unit  Goss  Metroliner®  presses 
with  Automatic  Roll  Loading, 

PCS  II  and  a  Goss  News-Trac  II 
Mailroom  System,  has  enough  in¬ 
herent  capacity  to  not  only  fulfill 
future  circulation  but  also  to  keep 
production  costs  to  a  minimum. 

“The  automated  systems  are 
designed  to  help  us  meet  the  de¬ 
mands  of  rising  circulation  and  get 


the  most  out  of  our  investment," 
says  Louis  Franconeri,  vice  presi¬ 
dent  of  operations  at  The  Sun. 
“Now  we’ll  be  able  to  meet  the 
continuing  needs  of  our  daily 
morning,  evening  and  Sunday 
editions,  and  have  the  potential 
of  being  a  large  offset  publi¬ 
cation  house. 

“In  addition,”  Franconeri  con¬ 
tinued,  “we  strongly  believe  that 
good  process  color  will  be  very 
important  to  our  future  growth. 
That’s  why  we’ve  equipped  our 
presses  with  five  color  halfdecks 
for  each  nine-unit  press. 


"And  with  Goss  turnkey  service,’’ 
Franconeri  recalls,  “we  got  the 
kind  of  single-source  responsibility 
that  expedites  installation  and 
makes  for  efficient  startup.  In  addi¬ 
tion,  Goss  assisted  us  in  develop¬ 
ing  a  very  effective  and  innovative 
training  program.” 

The  end  result:  a  total  system 
so  sophisticated  it  can  meet  the 
manufacturing  challenges  of  the 
future. 

Goss  Products,  Graphic 
Systems  Division,  Rockwell 
International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 
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Turmoil  in  the  Windy  City 

Guild  reacts  angrily  after  Chicago  Sun-Times  article 
is  reprinted  in  Murdoch’s  national  weekly  —  The  Star 


By  Mark  Fitzgerald 

The  Newspaper  Guild  at  the  Chica¬ 
go  Sun-Times  is  reacting  angrily  over 
the  reprinting  of  a  “mangled  and 
trashed”  version  of  a  Sun-Times  arti¬ 
cle  in  another  Rupert  Murdoch-owned 
publication,  the  gossip  weekly  The 
Star. 

In  a  scathing  two-page  memoran¬ 
dum  entitled  “Trashing  Your  Reputa¬ 
tion”  that  was  posted  in  the  news¬ 
room,  Guild  unit  chairman  Charles 
Nicodemus  wrote  about  the  reprint¬ 
ing,  “If  the  newspaper,  under  the  new 
management  has  no  pride,  the  staff 
does.” 

The  incident  also  renews  staff  fears 
that  Murdoch’s  ownership  means  the 
quality  of  the  Sun-Times  will 
deteriorate,  Nicodemus  said. 

“The  staff  is  very  angry,”  he  told 
E&P.  “The  comments  and  com¬ 
plaints  I  am  getting  are  continuing  and 
strong  that  (the  staffs)  reputation  and 
the  reputation  of  the  paper  are  being 
trashed.” 

At  issue  is  a  series  reporter  Dirk 
Johnson  wrote  about  homeless  Chica¬ 


goans.  A  picture  by  Pete  Souza 
accompanying  one  article  showed  a 
homeless  youth  peering  from  behind  a 
picket  fence. 

Chicago-area  relatives  recognized 


The  Star’s  Jan.  20  version 
of  the  story  contained 
fabricated  quotes  and 
“grossiy  inaccurate 
materiai,”  the  Guiid  memo 
contends. 


the  boy,  and  he  was  reunited  with  his 
father  in  Wisconsin. 

It  was  a  follow-up  story  chronicling 
the  youth's  reunion  and  rehabilitaion 
that  was  picked  up  by  The  Star,  just 
one  day  —  according  to  Nicodemus 
—  after  the  paper  was  sold  to  Mur¬ 
doch’s  News  America  Corp. 

The  Star’s  Jan.  20  version  of  the 
story  contained  fabricated  quotes  and 
“grossly  inaccurate  material,”  the 
Guild  memo  contends. 


“They  created  quotes  where  they 
didn’t  exist,  they  took  narrative  from 
the  article  and  put  it  into  the  mouth  of 
the  father,”  Nicodemus  said. 

The  names  of  both  Johnson  and 
Souza  appeared  in  the  text  of  The  Star 
article.  Neither  knew  the  story  had 
been  reprinted  until  the  boy’s  rela¬ 
tives  called,  Nicodemus  said. 

“The  family  called  (Johnson), 
angered  and  puzzled  about  why  their 
story  had  been  exploited  and 
demeaned  in  what  they  called  a 
‘trashy  supermarket  magazine,”’ 
Nicodemus  said. 

The  Sun-Times’  reaction  to  Guild 
protests,  Nicodemus  said,  has  been 
that  complaints  about  the  story  han¬ 
dling  should  be  directed  to  The  Star. 

“It’s  ridiculous  for  (Murdoch  rep¬ 
resentatives)  to  contend  they  have  no 
control  over  The  Star,”  he  said. 

“The  solution  to  this  is  very  simple: 
If  the  material  is  to  be  prostituted  and 
exploited  in  The  Star  —  then  don’t 
give  it  to  The  Star,  that’s  all,” 
Nicodemus  said. 

Though  “the  primary  concern  is  the 
(Continued  on  page  33) 


Tribune  Co.  hit  with  confiict  of  interest  charges 


The  Tribune  Company  should  not 
be  permitted  to  own  the  Chicago  Cubs 
baseball  team,  the  co-owner  of  the 
Chicago  White  Sox  says. 

In  remarks  (April  4)  at  a  sports 
seminar  sponsored  by  the  Chicago 
Tribune,  Sox  co-owner  Jerry  Reins- 
dorf  said  the  media  company’s 
ownership  of  a  sports  team  “has  the 
appearance  of  impropriety.” 

“I  don’t  think  the  Chicago  Tribune 
should  be  allowed  to  own  the  Chicago 
Cubs,”  Reinsdorf  said. 

“It’s  a  situation  where  they  own  a 
newspaper  and  tv  station  (WGN-tv) 
which  broadcasts  the  Cubs,  plus  they 
own  WPIX-tv  (in  New  York  City), 
which  broadcasts  the  Yankees  —  it’s 
in  their  interest  that  the  Yankees  do 


well,”  he  said. 

The  Tribune  Co.,  parent  of  the  Chi¬ 
cago  Tribune,  also  owns  the  New 
York  News. 

Reinsdorf  speculated  that  a  key 
trade  between  the  Cubs  and  the  Yank¬ 
ees  could  lead  to  questions  about  con¬ 
flict  of  interest. 

His  comments  were  quickly  chal¬ 
lenged  by  WGN  radio  sporiscaster 
Chuck  Sursky. 

“I  think  it’d  be  a  pretty  sad  state  of 
affairs  ...  I  doubt  that  would  ever 
happen,”  Sursky  said. 

“I  agree.  I  don’t  think  it  would  hap¬ 
pen,  but  it  has  the  appearance  of 
impropriety,”  Reinsdoif  said. 

On  a  related  subject.  Reinsdorf  said 
he  thought  the  Tribune’s  coverage  of 


the  White  Sox  has  been  fair  and  com¬ 
plete. 

“We  probably  are  treated  as  fairly 
as  anybody  in  this  town  by  the 
media,”  Reinsdorf  said.  “I  have  no 
quarrels  with  the  Chicago  Tribune 
and  their  treatment  of  the  Cubs.” 

At  the  end  of  last  season,  as  the 
White  Sox  began  their  final,  and 
ultimately  unsuccessful,  drive  for  the 
American  League  pennant,  several 
White  Sox  officials  complained  that 
the  Tribune  Co.  —  particularly  WGN 
—were  slighting  the  team. 

"You  don’t  hear  much  about  that 
now,”  Tribune  sports  columnist  Bob 
Verdi  told  E&P.  “If  anything  I  think 
we  bend  over  backwards  in  covering 
the  (Sox).” _ 


Settlement  in  Des  Moines 

Dissident  stockhoiders  to  drop  iawsuit  vs.  Register  and  Tribune  Co. 
officers  and  receive  $1.45  miilion  for  their  stock  and  iegai  fees 


A  dissident  stockholders’  lawsuit 
charging  self-dealing  by  officers  of  the 
Des  Moines  Register  and  Tribune  Co. 
was  settled  for  $1.45  million  April  4. 

The  settlement  came  about  a  week 
after  the  company  announced  a  1983 
net  income  of  $5,264,000. 

That’s  a  big  rebound  from  1982 
when  it  lost  money  for  the  first  time 
since  Gardner  Cowles  Sr.  bought  the 
newspaper  company  nearly  80  years 
ago. 

However,  much  of  the  gain  —  $3 
million  —  is  money  earned  on  the  sale 
of  media  properties  which  had  sad¬ 
dled  the  company  with  an  enormous 
debt. 

The  rapid  acquisitions  of  the  radio 
and  tv  stations  and  newspapers  were 
among  the  reasons  for  a  stockholder 
revolt  —  and  for  the  now-settled  law¬ 
suit. 

Still,  there  are  indications  that  this 
year’s  annual  meeting  April  25  may  be 
as  stormy  as  the  past  few  years. 

For  despite  the  settlement  with 
family  members  of  the  late  Harry 
Watts  Sr.,  other  stockholders  told 
E&P  they  remain  unhappy  with  the  (left)  and  David  Kruidenier  are  among  the  Register  and  Tribune  Syndicate,  a 

company’s  top  managers.  those  who  will  have  to  return,  without  separate  corporation  with  many  of  the 

The  settlement  of  the  five-year-old  reimbursement,  some  shares  of  Register  same  officers.  The  lawsuit  alleged 

suit  leaves  intact  a  controversial  vot-  and  Tribune  Syndicate  stock.  they  obtained  stock  under  improperly 

ing  trust  which  gives  a  few  corporate  favorable  terms, 

officers  and  Cowles  family  members  jjjg  closely  held  company  Under  the  settlement,  Kruidenier 

effective  control  of  the  ^mpany.  jg  i-arely  traded,  a  Des  Moines  broker  return  1 ,667  shares;  Gartner,  633, 

Register  and  Tribune  Co.  manage-  and  Gerlach  100. 

ment  says  the  trust  was  formed  to  According  to  terms  of  the  settle-  Syndicate  president  Dennis  R. 

ment,  20  descendents  of  the  long-  Allen  will  return  1, 000  shares,  but  will 

deceased  Watts,  a  former  Des  Moines  be  reimbursed  $9,500,  which  will  be 

Register  business  manager,  will  be  applied  against  outstanding  loans 

paid  the  $1.45  million  in  two  from  the  company.  Mack  said, 

installments,  this  year  and  next.  “These  settlements  are  only  slight- 

In  exchange,  they  will  return  to  the  niore  complicated  than  the  Camp 
company  their  approximately  25,000  David  accords,’’  Mack  said, 
shares.  The  settlement  of  the  suit  against 

Company  secretary  and  general  Register  and  Tribune  Co.  is  not 
counsel  Barbara  Mack  said  $750,000  Anal,  and  will  be  the  subject  of  a  court 
of  the  settlement  will ,  in  effect ,  be  for  hearing  tentatively  scheduled  for  May 
purchase  of  the  stock.  The  price 

would  be  approximately  $30  per  Other  shareholders  will  be  able  to 
share.  comment  on  the  settlement,  which 

According  to  the  Des  Moines  brok-  then  would  be  approved  or  rejected 
er,  there  is  a  $28  bid  for  Register  and  by  a  federal  district  court  judge. 
Tribune  Co.  stock,  but  there  have  Two  minority  stockholders  who 
been  no  takers  at  that  price.  In  the  have  been  prominent  in  past  criticism 

past  year,  the  stock  has  traded  as  tow  of  Register  and  Tribune  indicated  ini- 

as  $15,  the  broker  said.  dissappointment  with  the  settle- 

The  remaining  $700,000  in  the  set-  ment,  but  did  not  say  whether  they 
tlement  would  be  used  for  attorneys  would  oppose  it. 
fees  and  expenses.  Mack  said.  She  (Continued  on  page  11) 


The  settlement  of  the 
five-yeaf-old  suit  leaves 
intact  a  controversial  voting 
trust  which  gives  a  few 
corporate  officers  and 
Cowles  family  members 
effective  control  of  the 
company. 

A  vocal  minority  of  stockholders, 
however,  charge  that  the  trust  — 
which  represents  52%  of  outstanding 
stock  —  allows  a  few  Cowles  farrily 
members  and  corporate  officers  to 
keep  control  of  the  company  for  their 
own  benefit. 

For  example,  the  lawsuit  charged 
three  top  management  officers  — 
chairman  and  chief  executive  officer 


David  Kruidenier;  president  and 
chief  operating  officer  Michael  Gart¬ 
ner;  and  publisher  Gary  G.  Gerlack — 
ivith  self-dealing,  alleging  that  with- 
Dut  shareholder  approval  the  three 
bought  large  amounts  of  stock  with 
company  loans  at  interest  of  just  4% 
or  6%. 

Further,  the  suit  charged  that  the 
voting  trust  artificially  depressed  the 
price  of  Register  and  Tribune  Co. 
stock  by  denying  it  a  marketing  value. 


Gartner  Kruidenier 

MUST  RETURN  STOCK  —  Under  the 
terms  of  the  settlement,  Michael  Gartner 


suggested  the  final  fee  would  be  nego¬ 
tiated  by  the  family. 

In  addition,  the  settlement  may 
make  the  company  more  vulnerable 
to  a  takeover. 

According  to  the  settlement,  the 
board  of  directors,  or  any  individual 
director,  must  report  any  serious  pur¬ 
chase  order  to  the  full  board.  Mack 
said. 


‘These  settlements  are 
only  slightly  more 
complicated  than  the  Camp 
David  accords,”  Mack  said. 


And  any  employee  stock  option 
plan  must  be  approved  by  the 
stockholders,  according  to  the  settle¬ 
ment  terms. 

Under  the  terms  of  a  settlement,  in 
a  separate  case  also  brought  by  some 
Watts  descendents,  the  three  top 
directors  will  be  required  to  return  — 
without  reimbursement  —  stock  in 
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New  competition  on  Waii  Street 

New  national  financial  newspaper,  Investor's  Daily, 
sets  out  to  give  the  Wall  Street  Journal  a  run  for  its  money 


Fox  said.  “As  a  20-year-old  securities 
research  firm,  we  can  draw  on  a  data 
base  that  no  one  else  has.” 

For  example.  Fox  continued,  his 
paper's  mutual  fund  tables  will 
include  not  only  closing  prices,  but 
also  performances  for  last  year  and 
for  the  current  year. 

“You  will  be  able  to  see  how  any 
one  fund  is  performing  against  other 
funds,”  he  explained. 

Another  feature  of  Investor's  Daily 
will  be  rankings  of  each  company  in 
terms  of  stock  earning  performance 
against  all  other  companies.  Fox  said. 


He  added  that  the  firm's  data  base 
enabled  it  to  furnish  such  rankings. 

The  initial  response  to  the  paper  has 
been  “excellent,”  Fox  reported. 
“We're  getting  calls  from  all  over  the 
country.” 

Fox  said  the  paper  already  has 
some  office  and  home  delivery  and 
expects  to  have  more.  There  are  30 
editorial  staffers  in  Los  Angeles  and 
four  in  New  York.  Fox  said  a  Wash¬ 
ington  bureau  will  be  opened  in 
the  near  future.  The  paper  subscribes 
to  AP,  UPl,  the  New  York  Times  wire 
and  Reuters. 


Settlement  in  Des  Moines 

(Continued  from  page  10) 


By  M.  L.  Stein 

A  new  national  financial  daily 
newspaper  has  been  launched  in  Los 
Angeles  for  initial  distribution  in  1 1 
western  states,  Texas  and  about  a 
dozen  Wail  Street  locations. 

The  paper.  Investor’s  Daily,  is  pub¬ 
lished  by  William  O'Neil,  a  Los 
Angeles  businessman,  who  began  his 
career  as  a  stockbroker  in  1958  and 
has  since  developed  a  successful 
company  dealing  in  computerized 
financial  statistics. 

The  first  issue  of  his  broadsheet 
newspaper,  which  debuted  April  9, 
was  20  pages  and  contained  about 
25%  advertising.  O'Neil  said  he  hopes 
to  increase  the  ad  content  to  60%. 

O'Neil  has  purchased  5,000  news¬ 
paper  vending  boxes  for  use  in  18  cit¬ 
ies  and  is  promoting  his  paper  through 
television,  radio  and  billboards. 
About  36,000  copies  are  being  cur¬ 
rently  printed.  The  street  sale  price  is 
350. 

According  to  O'Neil,  the  Investor's 
Daily  is  aimed  at  experienced 
investors  and  will  contain  two  fea¬ 
tures  each  day,  plus  a  dozen  regular 
columns  and  news  briefs  on  page  one. 
Steve  Fox,  recently  with  the  Associ¬ 
ated  Press,  is  president  of  the  new 
venture.  The  editor  is  Maryanne 
McNellis,  who  came  from  Business 
Week. 


“We  have  a  number  of 
things  not  contained  in  the 
Waii  Street  Journai,”  Fox 
said.  “As  a  20-year-oid 
securities  research  firm,  we 
can  draw  on  a  data  base 
that  no  one  eise  has.“ 


O'Neil's  enterprises  include  Daily 
Graphs,  a  conripilation  of  financial 
data  sold  for  $200  a  year  to  30,000 
private  investors  and  a  weekly  statis¬ 
tical  profile  of  more  than  7,000  com¬ 
panies,  which  is  sold  to  financial  orga¬ 
nizations. 

Fox  told  E&P  that  Investor's  Daily 
is  expected  to  provide  strong  compe¬ 
tition  to  the  Wall  Street  Journal  and 
other  financial  newspapers. 

“We  have  a  number  of  things  not 
contained  in  the  Wall  Street  Journal.” 


“My  interest  was  to  see  these  many 
troublesome  questions  brought  to 
court  on  their  merits,  and  that  interest 
won't  be  served,”  said  Shawn  Kalk- 
stein,  husband  of  a  Cowles  family 
member,  who  owns  9,228  shares. 

For  the  past  few  years,  Kalkstein 
has  mailed  to  stockholders  his  own 
financial  analyses  critical  of  company 
management. 

In  a  telephone  interview  from  his 
Connecticut  office,  Kalkstein  said  the 
company  had  performed  very  poorly 
compared  to  other  media  companies. 

“If  you  had  SI 00  worth  of  stock  in  a 
balanced  mutual  fund  of  (media) 
industry  stock  in  1978,  it  would  have 
been  selling  at  315.4  on  June  16,  1983. 
That  same  $100  of  R&T  stock  would 
be  64.5  in  that  period,”  Kalkstein 
said. 

Similarly,  $100  worth  of  dividends 
in  an  industry-wide  mutual  fund  in 
1978  would  be  worth  $178.70  in  1982, 
while  the  same  Register  and  Tribune 
dividend  would  have  fallen  to  $65, 
Kalkstein  said. 

The  dividend  announced  in  the 
company's  newly  released  annual  re¬ 
port  declined  for  the  third  straight 
year. 

The  company  will  pay  $1.00  per 
share;  last  year  it  paid  $1.05,  and  in 
1981  paid  $1.60. 

In  addition  to  the  announced  $5.3 
million  net  income,  though,  the 
annual  report  showed  some  other 
financial  improvements. 

The  company's  long-term  debt  — 
which  had  been  a  burdensome  $41 


million  last  year  —  was  cut  to  $28.5 
million,  the  report  said. 

The  Des  Moines  Register  —  which 
shuttered  the  afternoon  Tribune  in 
1982  —  increased  its  operating  earn¬ 
ings  eight-fold,  the  report  said.  It  gave 
no  cash  figures. 

The  company's  remaining  radio 
and  tv  stations  had  a  mixed  perform¬ 
ance,  the  report  said.  For  example,  it 
said  KHON-TV  in  Honolulu  doubled 
its  operating  earning,  but  earnings 
declined  at  its  Portland,  Ore.  stations, 
KYXI  and  KGON-FM. 

In  February,  1983,  the  company 
sold  much  of  McCoy  Broadcasting,  a 
company  whose  purchase  had  bal¬ 
looned  Register  and  Tribune  Co.  debt 
by  $27  million. 

McCoy's  purchase  had  also  been 
controversial  among  some  sharehold¬ 
ers  because  it  was  owned  by  Gart¬ 
ner's  father-in-law,  and  Gartner  and 
his  wife  owned  about  2%. 

Gartner  disclosed  his  interest 
before  the  purchase,  and  did  not  vote 
on  the  acquisition. 

There  are  indications,  however, 
that  shareholders  besides  Kalkstein 
continue  to  have  strong  misgivings 
about  company  management. 

“Gartner  has  been  incredibly 
unresponsive,”  said  a  stockholder. 

This  stockholder  also  criticized  the 
settlement  restriction  on  new 
employee  stock  options. 

“I  don't  know  what  the  big  differ¬ 
ence  is,  the  voting  trust  still  is  in  con¬ 
trol,”  to  stockholder  said 

— By  Mark  Fitzgerald 
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Checkbook  journalism 

CBS  news  exec  defends  purchase  of  Nixon  interview; 
says  ‘hoUer^than-thou’  newspapers  have  done  simiiar  things 


By  M.L.  Stein 

A  top  CBS  official  charged  news¬ 
papers  with  having  a  “double  stan¬ 
dard”  when  they  criticize  broadcast 
networks  for  buying  taped  memoirs  of 
prominent  figures  while  paying  for 
and  printing  similar  material. 

Van  Gordon  Sauter,  executive  vice 
president  of  the  CBS  Broadcast 
Group,  referred  to  the  video  memoir 
of  former  President  Richard  Nixon, 
which  CBS’  60  Minutes  began 
broadcasting  April  8. 

In  a  March  23  Los  Angeles  speech 
to  the  Academy  of  Television  Arts 
and  Sciences,  Sauter  said  that,  “With 
some  notable  exceptions,”  newspap¬ 
ers  take  an  “elitist,  condescending, 
sanctimonious,  holier-than-thou, 
why-can’t-it-all-be-like  PBS”  atti¬ 
tude  when  they  criticize  entertain¬ 
ment  and  information  broadcast  on 
television. 

Citing  the  Nixon  telecast,  Sauter,  a 
former  president  of  CBS  News,  re¬ 
marked:  “I  guess  it  should  have  come 
as  no  surprise  that  a  New  York  Times 
critic  deplored  the  purchase  and 
broadcast  of  this  video  memoir.  Of 
course,  I  recall  no  such  column  of 
indignation  when  the  New  York 
Times  purchased  and  published  the 
print  memoirs  of  Winston  Churchill, 
of  Joseph  Stalin’s  daughter,  or,  for 
that  matter,  Nixon  himself.” 

Sauter  also  blasted  the  Los  Angeles 
Times  for  employing  a  double  stan¬ 
dard  on  the  Nixon  tapes. 

He  referred  to  a  recent  Paul  Conrad 
cartoon  showing  CBS’  “eye”  logo 
with  a  sign  over  it  reading,  “I  am  not  a 
prostitute,”  an  alllusion  to  Nixon’s 
memorable  statement,  “I  am  not  a 
crook.” 

Commented  Sauter:  “I  recall  no 
such  cartoon  when  the  Los  Angeles 
Times  Syndicate  purchased  the  print 
memoir  of  Jimmy  Carter  and  sold  it  to 
other  publications  around  the  coun¬ 
try.  It’s  all  part  of  the  double  stan¬ 
dard.” 

The  Times  syndicate  purchased  the 
newspaper  rights  to  Carter’s  book, 
“Keeping  Faith,”  which  it  sold  to 
several  dozen  newspapers.  The 
Times  itself  did  not  use  the  memoir. 

Sauter  said  there  was  nothing 
inherently  wrong  with  the  two  news¬ 


papers  taking  jabs  at  CBS  News,  but 
he  asked  “when  will  those  newspap¬ 
ers,  or  any  other,  render  the  same 
subjective  judgments  about,  say,  the 
Washington  Post,  or  USA  Today,  or 
the  (Los  Angeles  Daily)  News  or  the 
(Los  Angeles)  Herald  Examinerl 
“Do  not  the  editorial  merits,  or  lack 
of  them,  of  these  communicators 
deserve  the  same  scrutiny,  the  same 
subjective  judgment,  passed  with 


“Are  newspaper  editors 
and  publishers  wedded  in  a 
clubby,  self-protectionist 
cabal  to  spare  one  another 
critical  judgment?” 


such  regularity  on  broadcast  jour¬ 
nalists? 

“Are  newspaper  editors  and 
publishers  wedded  in  a  clubby,  self¬ 
protectionist  cabal  to  spare  one 


U.S. Information  Agency  director 
Charles  Z.  Wick  secretly  taped  a  tele¬ 
phone  conversation  with  Los  Angeles 
Times  political  writer  Richard 
Bergholz,  the  Times  reported  April  5. 

The  taping  is  being  investigated  by 
the  district  attorney’s  office  for  possi¬ 
ble  criminal  violation  of  a  California 
law  which  prohibits  the  recording  of 
phone  calls  unless  both  parties  agree. 

The  D.A.’s  pYobe  of  an  alleged  tap¬ 
ing  by  Wick  had  been  reported  earlier 
by  the  Times. 

According  to  the  newspaper’s  story 
by  Bill  Farr,  Wick  contacted 
Bergholz  from  Berlin  in  early  April  to 
say  that  it  was  his  conversation  with 
Bergholz  that  district  attorney  Robert 
H.  Philibosian’s  staff  was  looking 
into. 

Bergholz,  who  retired  last  June  but 
still  serves  the  Times  as  a  consultant, 
was  quoted  in  the  Times  story  as  say¬ 
ing  about  Wick’s  call  from  Berlin: 

“Wick  was  apologetic.  He  said  he 
thought  he  had  told  me  he  was  record¬ 
ing  that  conversataion  back  in  1981, 


another  critical  judgment?” 

Only  when  newspapers  start 
criticizing  each  other  can  their  com¬ 
ments  on  television  be  taken  serious¬ 
ly,  Sauter  asserted. 

The  CBS  executive  defended  the 
news  value  of  Nixon’s  memoirs,  say¬ 
ing  that  “He  (Nixon)  responds  with 
what  we  consider  exceptional  candor 
to  effective  questions  posed  by  a  long¬ 
term  aide.” 

Sauter  said  there  were  38  hours  of 
questions  and  answers  and  that  CBS 
will  broadcast  what  it  considers  the 
best  material. 

Also  defended  by  Sauter  were  the 
exit  polls  used  by  the  networks  to 
project  winners  in  eastern  elections. 

Replying  to  charges  that  the  pro¬ 
jections  are  “corroding”  West  Coast 
election  processes,  Sauter  declared 
“there  is  no  persuasive  evidence, 
indeed  there  is  not  one  shred  of  reli¬ 
able  information  that  our  system  of 
reporting  elections  results  diminishes 
West  Coast  voting.” 


but  that  when  looked  at  the  transcript 
he  saw  that  he  hadn’t.  I  asked  him 
why  he  recorded  it  and  he  said  he  was 
recording  all  of  his  calls  back  then.” 

The  call,  the  Times  said,  was  made 
by  Wick  from  his  Los  Angeles  home 
to  Bergholz  after  the  reporter  had 
tried  to  reach  Wick  in  Washington. 

Bergholz  said  he  was  checking  out 
who  would  repay  some  $50,000  to  per¬ 
sons  who  had  refunds  due  from  the 
California  Inaugural  Committee,  a 
group  with  the  responsibility  for 
packaging  a  tour  for  the  inauguration 
of  President  Reagan.  Wick  then  was  a 
member  of  that  committee. 

A  number  of  people  signed  up  for 
the  tour  but  did  not  receive  inaugural 
event  tickets  and  demanded  refunds 
for  plane  tickets  and  hotel  rooms,  the 
Times  stated. 

Wick  allegedly  has  made  other  sec¬ 
ret  tape  recordings  of  phone  talks  in 
Washington,  where  it  is  not  illegal, 
and  in  Florida,  where  it  is  against  the 
law.  Florida  authorities  decided  not 
to  prosecute. _ 


Los  Angeles  Times  reporter  says 
U.S.I.A.  chief  taped  his  conversation 
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Tv  newsman  dumps  on  tv  news 

Charles  Kurault  of  CBS  says  tv  news  is  show  business; 
urges  j-school  grads  to  think  twice  before  getting  into  it 


By  William  F.  Wright 

Charles  Kuralt  was  at  his  afTable, 
rumpled  best.  But  behind  the  wit  and 
folksy  charm  of  CBS’s  roaming  corre¬ 
spondent  was  a  biting  attack  on  his 
own  medium  for  the  way  it  handles 
the  news. 

Kuralt,  delivering  the  annual 
Scripps  Lecture  in  Journalism  at  the 
University  of  Nevada-Reno  (March 
29),  said  by-and-large  television  news 
is  more  show  business  than  news 
business.  He  urged  journalism  stu¬ 
dents  to  think  twice  before  getting 
into  it. 

Kuralt  said  television  station  man¬ 
agers  who  “don’t  know  anything 
about  news  and  don’t  care’’  were  the 
main  problem,  followed  closely  by 
the  outside  “news  consultant,’’  who 
is  a  “breed  of  scoundrel”  who  is 
“everywhere  in  the  land  giving  bad 
advice. 

“First,  he  tells  the  station  manager, 
you  must  have  ringing  bells  and  flash¬ 
ing  graphics  to  seize  the  attention  of 
the  sap  at  home  w'ho  might  otherwise 
be  inclined  to  read  a  book  or  play  with 
his  children.  Then,  you  must  keep  the 
show  moving  to  dazzle  the  sucker. 
Put  those  reporters  out  there  live  at 

(Wright,  a  former  United  Press 
International  correspondent  and 
special  projects  writer,  is  Visiting 
Reynolds  Professor  of  Journalism  at 
the  University  of  Nevada  at  Reno.) 
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the  scene  —  it  doesn’t  matter  what 
scene  —  and  make  them  talk  loud  and 
fast.  The  successful  station  is  going  to 
be  the  one  that  masters  the  staccato 
pace  and  the  one-sentence  interview 
and  the  car  wreck  on  the  highway,” 
Kuralt  said. 

He  said  many  stations  have  a  rule 
that  “no  story  is  worth  more  than  90 
seconds. 

“These  wretched  consultants 
would  cut  the  Iliad  or  King  Lear  to  90 
seconds.  And  the  station  managers 
who  employ  them  eagerly  follow  their 

“I  am  afraid  i  must  say 
that  television  news,  as  it  is 
practiced  in  most  piaces,  is 
not  the  fieid  in  which  a 
serious  journalist  would 
wish  to  live,”  he  said. 


contemptible  advice,  and  in  city  after 
city  the  news  is  cheapened,  and  the 
viewer  is  cheated,”  he  said. 

All  this,  Kuralt  said,  has  led  to  a 
“very  depressing  state  of  affairs 
around  six  o’clock  in  the  evening  all 
over  America.  Urgent  electronic 
music  plays,  the  lights  come  up  and  an 
earnest  young  man  or  woman  says  to  a 
camera,  ‘Good  evening,  here  is  the 
news.’  This  is  said  very  urgently  and 
with  the  appearance  of  sincerity  — 
most  often  by  an  attractive  young  per¬ 


son  who  would  not  know  a  news  story 
if  it  jumped  up  and  mussed  his  coif¬ 
fure.” 

Kuralt,  whose  new  prime-time 
CBS  series  The  American  Parade 
premiered  recently,  incorporating  his 
popular  On  the  Road  reports,  said  he 
mourned  the  passing  from  television 
of  such  journalists  as  Edward  R.  Mur- 
row,  Robert  Trout,  Charles  Col- 
lingwood  and  Eric  Sevareid. 

“They  were  giants  to  me  as  a  kid, 
and  they  are  no  less  giants  to  me 
now,”  he  said.  “They  were  reporters 
and  thinkers  and  splendid  users  of  the 
language.  Words  counted  with  them, 
and  they  made  words  count.” 

Murrow,  he  said,  “warned  that  a 
television  set  is  just  a  box  with  wires 
until  good  people  make  it  come  alive 
with  good  programs.  But  evidently 
nobody  was  listening.  The  shining 
promise  of  the  box  with  wires  has  too 
rarely  been  kept.  And  now,  some¬ 
how,  even  the  promise  has  lost  its 
brilliance.  Imagination  and  creativity 
have  been  dimmed  by  daily  reality.” 

Kuralt  said  there  are  good  writers 
still  working  in  journalism  “But  the 
giants  are  all  gone  —  the  ones  who 
established  the  standards  for  televi¬ 
sion  journalism.  1  don’t  know  where 
the  great  reporters  will  come  from  to 
hold  up  the  standards  for  another 
generation.” 

He  said  that  perhaps  he  was  being 
(Continued  on  page  32} 


Forced  sale  of  Connecticut  daily  is  averted 


The  New  London  (Conn.)  Day  won 
a  victory  in  federal  district  court  sav¬ 
ing  it  from  tax  regulations  which 
would  have  forced  the  newspaper  to 
be  sold  to  a  group. 

Co-publisher  Deane  C.  Avery  said 
the  favorable  decision  assures  that 
the  Day  will  remain  an  independent 
newspaper  “and  never  be  sold  to  a 
chain.” 

The  Day  filed  suit  against  the 
Internal  Revenue  Service  in  1979 
after  the  agency  claimed  that  the 
newspaper  was  owned  by  a  charitable 
trust  which  is  barred  by  tax  regula¬ 
tions  from  holding  more  than  a  20% 
interest  in  the  company. 

U.S.  District  Judge  Jose  A.  Car- 
banes  ruled  that  the  Day  Trust, 
established  by  its  founder  Theodore 
Bodenwein,  is  not  solely  for  charita¬ 
ble  purposes  and  therefore  can  contin¬ 
ue  to  own  and  operate  the  newspaper. 

Virtually  all  of  the  stock  of  the 
newspaper  is  owned  by  the  Day  Trust 


and  operated  under  the  terms  of 
Bodenwein’s  will. 

Until  the  death  in  1978  of  Elizabeth 
B.  Miles,  Bodenwein’s  daughter  and 
last  surviving  heir,  90%  of  the 
dividends  from  the  Day  was  distrib¬ 
uted  by  the  newspaper’s  trustees  to 
his  family  and  10%  were  given  to  the 
Bodenwein  Public  Benevolent 
Foundation.  The  Foundation,  also 
established  by  Bodenwein’s  will, 
used  the  money  for  charitable  pur¬ 
poses. 

Since  Miles’  death,  all  of  the 
dividends  from  the  Day  have  been 
turned  over  by  the  trustees  to  the 
foundation  for  distribution  to  local 
charities. 

At  the  time  of  her  death,  the  IRS 
said  the  Day  Trust  had  become 
exclusively  charitable  and  was  sub¬ 
ject  to  the  regulations  prohibiting 
more  than  20%  ownership. 

Judge  Carbanes  agreed  with  the 
trustees’  contention  that  the  commu¬ 


nity  would  be  better  served  by  a  local 
newspaper  rather  than  by  one  owned 
by  an  out-of-town  publishing  com¬ 
pany. 

He  noted  that  the  Day’s  circulation 
and  revenues  have  grown  annually 
under  the  trustees’  operation  and  that 
they  have  complied  with  Boden¬ 
wein’s  directions  in  his  will  that  they 
continue  to  invest  money  to  improve 
both  the  newspaper  and  its  facilities. 

“The  trustees  are  expressly 
directed  to  expend  funds  liberally  to 
accomplish  Bodenwein's  purpose. 
Only  net  income  ‘remaining’  after 
making  provision  for  the  Day  is  to  be 
distributed  to  the  foundation,”  Judge 
Carbanes  stated. 

The  IRS  has  60  days  to  appeal 
Judge  Carbanes’  ruling.  The  Day  re¬ 
ported  that  government  officials  have 
not  decided  their  next  step,  and  the 
newspaper  noted  that  the  government 
“had  previously  indicated  they  would 
not  contest  a  district  court  decision.” 


Govt,  says  op-ed  piece  violated  espionage  iaws 

FBI  questioned  former  military  men  about  Denver  Post  article 


The  FBI  was  trying  to  intimidate 
two  former  military  communications 
specialists  when  an  agent  told  them 
their  Denver  Post  op-ed  page  article 
technically  violated  espionage  laws,  a 
Denver  attorney  says. 

“We  believe  the  reason  they  (con¬ 
tacted  the  two)  was  to  intimidate  my 
clients,  and  make  him  stop  talking  to 
reporters  about  what  he  had  disclosed 
in  the  article,”  attorney  Barry  Rose- 
man  told  E&P. 

Roseman’s  clients,  Tom  Bernard 
and  T.  Edward  Eskelson,  wrote  an 
opinion  page  article  in  the  Post 
challenging  President  Reagan’s  state¬ 
ment  that  there  were  no  U.S.  RC135 
spy  planes  in  the  region  last  Sept.  1 
when  a  Korean  Air  Lines  jetliner 
carrying  269  passengers  was  shot 
down  by  Soviet  jet  fighters. 

The  two,  both  former  Air  Force 
specialists  who  worked  on  National 
Security  Agency  projects  in 
Indochina,  said  the  RC135  was  con¬ 
sidered  so  vital  to  U.S.  intelligence¬ 
gathering  capabilities  that  there 
would  always  be  one  in  the  region’s 
airspace. 

In  its  account  of  the  KAL  incident, 
the  Reagan  Administration  said  the 
spy  plane  had  been  in  the  vicinity  ear¬ 
lier,  but  had  already  landed  in  Alaska 


when  the  jumbo  jet  was  shot  down 
after  apparently  straying  into  Soviet 
airspace. 

Though  the  article  was  published 
Sept.  13,  it  was  not  until  Jan.  30  that 
an  agent  attempted  to  speak  with 
Bernard,  Roseman  said.  Bernard 
referred  the  agent  to  his  lawyer. 


“My  clients  really  don’t 
know  what  Is  classified  in 
that  article.  They  were 
reporting  on  what  they 
know  from  10  years  ago, 
they  have  no  idea  what  is 
classified  now  or  what 
might  have  been 
reclassified.” 


“The  visit  seemed  to  be  two  things: 
An  attempt  to  obtain 
information... (and)  it  seemed  to  be  to 
communicate  a  message,  namely  that 
the  information  published  in  the 
Denver  Post  technically  violated 
espionage  laws,”  Roseman  said. 


The  implication,  he  added,  was  that 
“all  future  disclosures  should  cleared 
with  the  NSA.” 

Roseman  said  the  FBI  agent  was 
not  explicit  about  which  laws  were 
violated.  Possibly,  he  said,  the  agent 
was  referring  to  a  law  forbidding  dis¬ 
closure  of  “classified  information 
about  the  communications  capabil¬ 
ities”  of  the  U.S. 

“My  clients  really  don’t  know  what 
is  classified  in  that  article.  They  were 
reporting  on  what  they  knew  from  10 
years  ago,  they  have  no  idea  what  is 
classified  now  or  what  might  have 
been  reclassified. 

“I  asked  (the  agent),  ‘Tell  me 
what’s  classified?’  Well,  he  wouldn’t 
do  that,”  Roseman  said. 

Since  the  meeting,  neither  the  FBI 
nor  any  other  government  agency  has 
contacted  the  two,  Roseman  said. 

“It’s  kind  of  peculiar.  1  wrote  a  let¬ 
ter  to  (the  FBI),  but  I  haven’t  heard 
back — I’ve  not  heard  one  word,”  he 
said. 

The  Denver  Post  was  never  con- 
tacted  by  any  authorities,  a 
spokeswoman  said. 

The  article  originally  appeared  in  a 
Denver  free-circulation  weekly,  and 
was  also  reprinted  in  the  Baltimore 
Sun. 
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Who’s  to  blame  for  leaks? 

Reagan  Administration  officiai  says  he  does  not 
biame  the  news  media  for  ieaks  of  ciassified  information 


By  James  E.  Roper 

Richard  K.  Willard,  an  architect  of 
the  Reagan  Administration’s  program 
to  prevent  news  leaks  of  classified 
information,  said  he  does  not  blame 
the  media  for  the  leaks. 

The  ones  to  blame,  he  said,  are  the 
federal  employees  who  break  their 
oaths  of  office  by  giving  out  the 
information  in  the  first  place. 

Willard  spoke  in  Washington  at  a 
conference  on  “Media  and  Govern¬ 
ment  Leaks,”  sponsored  by  the 
Media  Institute.  He  appeared  on  a 
panel  that  was  asked  to  answer  two 
questions — ‘  ‘Should  the  U . S .  have  an 
Official  Secrets  Act?”  and  “Is 
Polygraph  Testing  Acceptable  in  a 
Democracy?” 

“My  answer  to  those  two  questions 
is  ‘no’  (to  the  first)  and  a  very  quali¬ 
fied  ‘yes,’  (to  the  second)”  said  Wil¬ 
lard,  who  is  acting  assistant  attorney 
general  in  charge  of  the  civil  division 
of  the  Justice  E>epartment. 

He  said  a  law  like  the  Official  Sec¬ 
rets  Act  in  Great  Britain  would  be 
against  the  American  constitutional 
tradition  against  prior  restraints  on 
the  press  except  in  extraordinary  cir¬ 
cumstances.  The  Constitution  also 
generally  keeps  grand  juries  from 
questioning  reporters  about  their 
sources  of  information. 

But,  said  Willard,  this  means  that 
the  government  may  need  polygraph 
testing  to  help  identify  the  federal 
employee  who  gives  out  classified 
information. 

“It’s  not  that  I  like  the  polygraph 
and  think  it  is  a  good  idea  to  use  it 
widely,”  Willard  said.  “But  if  we  ever 
are  to  solve  some  of  these  cases,  that 
is  one  avenue  that  is  open  to  us.” 

The  Adminisration,  he  said,  is 
determined  to  reduce  the  number  of 
leaks  and  is  negotiating  with  con¬ 
gressmen  on  how  that  can  be  done. 
“We  are  open  to  suggestions,”  Wil¬ 
lard  said. 

“The  press  is  not  to  blame  for  leaks 
of  classified  information,”  Willard 
said.  “The  blame  lies  with  govern¬ 
ment  employees  who  violate  their 
oath  of  office  by  disclosing  classified 
information  to  journalists. 

“Does  this  damage  national  secur¬ 
ity?  We  presented  classified  testi¬ 


mony  to  Congessional  committees, 
documenting  very  serious  damage  to 
national  security  caused  by  leaks  of 
classified  information.  I’m  not  in  a 
position  to  disclose  the  testimony,  but 
I  would  say  that  we  made  our  case.  I 
am  not  aware  of  a  single  member  of 
Congress  who  heard  the  testimony 
and  came  away  and  said  that  leaks  are 
not  a  problem.” 

Two  other  members  of  the  panel  — 
Dr.  Allen  Weinstein,  president  elect 
of  the  Center  for  the  Study  of  Demo¬ 
cratic  Institutions,  and  Daniel  Rapo- 
port  of  the  National  Journal  —  think 
polygraph  testing  is  “inappropriate.” 

Ford  Rowan,  host  of  the  PBS  pro¬ 
gram  “International  Edition,” 
quoted  Richard  Nixon  as  saying,  “1 
don’t  know  whether  it  works,  but  it 
sure  does  scare  hell  out  of  every¬ 
body.” 


‘The  press  Is  not  to 
blame  for  leaks  of  classified 
Information,”  Willard  said. 
‘The  blame  lies  with 
government  employees  who 
violate  their  oath  of  office 
by  disclosing  classified 
Information  to  Journalists.” 


Rowan  added:  “So,  we  have  gov¬ 
ernment  by  intimidation.” 

Two  other  panels  discussed  “offi¬ 
cial  leaks”  and  “the  Grenada 
experience.” 

Jerry  J.  Berman,  chief  legislative 
counsel  of  the  American  Civil  Libert¬ 
ies  Union,  declared  that  most  Wash¬ 
ington  leaks  are  official  leaks  —  given 
out  by  responsible  federal  officials. 
Some,  he  said,  are  needed. 

Berman  and  Floyd  Abrams,  who 
has  represented  media  interests  in 
numerous  legal  battles,  agreed  that 
it’s  not  the  role  of  reporters  to  help  the 
government  keep  its  secrets. 

From  the  audience  came  a  question 
aimed  at  the  panel’s  declarations  of 
lofty  principles.  Aware  that  some 
newspapers  have  been  writing 
indignantly  about  Ronald  Reagan’s 
1980  presidential  campaign 
headquarters’  getting  confidential 


information  from  the  debate  book  of 
Jimmy  Carter,  the  questioner  asked 
what  was  the  moral  difference  in  leak¬ 
ing  government  information  to  the 
press  and  leaking  information  from 
one  party  headquarters  to  another 
party  headquarters. 

“The  difference  is  whether  the  year 
is  divisible  by  four,”  responded  pan¬ 
elist  Bob  Goralski,  former  NBC 
News  correspondent. 

On  Grenada,  Allan  W.  Cameron, 
executive  assistant  to  Sen.  Jeremiah 
A.  Denton  (R-Ala.),  criticized  actions 
of  some  reporters,  but  declared  later: 
“I  am  not  hostile  to  the  press.  I  was 
trying  to  suggest  that  there  are  two 
sides  to  the  story.” 

Neil  Livingstone,  senior  vice  presi¬ 
dent  of  the  Gray  and  Co.  public  rela¬ 
tions  firm,  made  a  plea  for  more  re¬ 
flective  reporting.  He  saw  no  need  for 
minute-by-minute  reporting. 

“I  don’t  see  what  would  have  been 
lost  if  there  had  been  a  72-hour 
breathing  period,”  he  said. 

Morton  Halperin,  director  of  the 
Center  for  National  Security  Studies, 
said  more  first-hand  reporting  on  Gre¬ 
nada  was  needed  —  to  tell  the  public 
whether  the  American  students  there 
were  actually  in  danger,  and  about  the 
effectiveness  and  readiness  of  the 
American  armed  forces. 

Stephen  S.  Rosenfeld,  deputy 
editorial  page  editor  for  the  Washing¬ 
ton  Post,  declared  that  keeping  sec¬ 
rets  is  an  official  reponsibility,  but 
Livingstone  argued  that  the  press  had 
to  be  accountable  and  there  are  re¬ 
latively  pressing  arguments  that  the 
press  need  not  be  involved  in  every 
aspect  of  every  military  operation. 

R.l.  to  allow 
courtroom  cameras 

The  Rhode  Island  state  Supreme 
Court  will  allow  cameras  and  tape  rec¬ 
orders  in  courtrooms  through  Sep¬ 
tember  30,1985,  under  a  newly-issued 
ruling. 

The  experiment  will  end,  the  Court 
said,  unless  the  media  demonstrates  a 
better  application  of  presenting  edu¬ 
cational  programs  pertaining  to  court 
proceedings. 
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Hypocrisy  or  legitimate  censorship? 

U.S.  journalism  groups  rally  around  Canadian  reporter 
who  was  told  he  needs  a  license  to  send  news  to  Cuba 


By  Mark  Fitzgerald 

U.S.  journalism  groups  have  orga¬ 
nized  campaigns  to  support  a  Cana¬ 
dian  reporter  who  was  told  he  could 
not  write  for  a  Cuban  press  agency 
without  a  special  license. 

The  Newspaper  Guild,  the  Center 
for  Constitutional  Rights  and  the 
Committee  to  Protect  Journalists 
have  petitioned  the  U.S.  State 
Department  to  reverse  the  order  that 
prevents  Robert  Rutka  from  filing  re¬ 
ports  from  Washington. 

Rutka  is  co-owner  of  Montreal- 
based  Prensa  Latina  Canada  Ltd., 
which  has  an  exclusive  contract  to 
provide  news  copy  from  North  Amer¬ 
ica  to  the  official  Cuban  press  agency, 
Prensa  Latina. 

From  June  1980  until  this  February, 
Rutka  served  as  the  two-man  agen¬ 
cy’s  Washington  correspondent. 

He  was  accredited  to  Congress  and 
the  State  Department,  and  wrote  fre¬ 
quently  about  the  World  Bank,  the 
International  Monetary  Fund  and 
U.S.  election  issues. 

“It  was  wire  service  copy,  nothing 
particularly  outrageous,”  Rutka  told 
E&P  in  a  telephone  interview  from  his 
Montreal  office. 

This  February,  however,  Rutka 
was  told  that  he  must  stop  filing  copy 
unless  he  obtained  a  license  required 
by  the  1963  Cuban  Assets  Control 
Regulations.  The  penalties  for  viola¬ 
tion  of  the  regulations  are  up  to  10 
years  in  jail  and  a  $50,000  fine. 

Rather  than  seek  a  license,  which 
he  said  would  almost  certainly  be 
denied,  Rutka  returned  to  Montreal. 

“By  being  a  reporter  or  press  agent, 
he  was  taking  money  from  this  Cuban 
agency,  so  he  was  in  effect  doing  busi¬ 
ness  with  Cuba,”  a  spokesman  for  the 
U.S.  Treasury  Department  said. 

To  Rutka  and  the  journalism 
groups,  however,  the  U.S.  actions 
smack  of  the  kind  of  journalist  licens¬ 
ing  requirements  that  the  country  has 
strongly  opposed  in  UNESCO 
debates. 

“This  is  the  first  time,  that  1  know 
of  anyway,  that  a  journalist  has  been 
threatened  with  jail  just  for  doing  his 
job,”  Rutka  said.  “They  have  never 
accused  me  of  doing  anything  other 


than  carrying  out  journalism  func¬ 
tions.” 

In  a  letter  to  Secretary  of  State 
George  Shultz,  Newspaper  Guild 
president  Charles  Perlik  called  the 
government’s  action  a  “de  facto 
expulsion”  of  Rutka. 

“The  expulsion  of  a  journalist  to 
prevent  his  reporting  the  news  is 
offensive  to  the  concept  of  press  free¬ 
dom,”  Perlik  wrote. 

“The  requirement  that  (Rutka)  ob¬ 
tain  any  form  of  license  is  repug¬ 
nant  to  anti-licensing  principles  that 
the  U.S.  government  has  espoused  in 
international  forums,”  Perlik  added. 

Using  much  the  same  argument,  the 
New  York-based  Committee  to  Pro¬ 
tect  Journalists  said  the  license  pro¬ 
cedure  “is  precisely  the  kind  of  action 
the  U.S.  routinely  denounces.” 

Ironically,  Rutka  was  very  open 
about  his  Cuban  connection  when  he 
first  applied  for  a  journalism  visa  to 
work  in  Washington. 

To  Rutka  and  the 
journalism  groups, 
however,  the  U.S.  actions 
smack  of  the  kind  of 
journalist  licensing 
requirements  that  the 
country  has  strongly 
opposed  In  UNESCO 
debates. 

“When  I  first  arrived,  I  made  it 
clear  that  we  sold  to  Prensa  Lati¬ 
na  ..  .  I  was  told  it  was  no  problem,” 
he  said. 

Rutka’s  U.S.  lawyer,  Harold 
Meyerson,  said  he  has  scheduled  a 
meeting  with  State  Department  offi¬ 
cials  to  discuss  the  case. 

“I  think  (the  U.S,  government)  was 
trying  this  as  a  public  relations  thing 
to  say  that  they  are  really  getting 
tough  on  Cuba,”  Meyerson  said. 

Cuba  has  refused  the  requests  of 
U.S.  correspondents  to  set  up  per¬ 
manent  bureaus  in  Havana,  and  the 
U.S.  has  reciprocated  by  refusing  to 
allow  Cuban  journalists  to  work  in 
America. 


Rutka,  a  native  Canadian, 
established  his  agency  in  1975.  He  and 
partner  Alberta  Rabilotta,  an  Argenti¬ 
nian  native,  have  continued  to  cover 
U.S.  news  from  their  Montreal  office. 

Canadian  flap 
over  USA  Today 

USA  Today’s  distinctive  blue  and 
white  vending  boxes  have  caused  a 
furor  in  Canada  over  their  bearing  the 
slogan  “the  Nation’s  Newspaper.” 

In  Toronto,  the  municipal  govern¬ 
ment  settled  its  complaint  over  the 
slogan  when  Gannett  agreed  to  have 
the  phrase  “the  Nation’s  News¬ 
paper”  blocked  out  with  tape. 

Meanwhile,  Barabara  Saunders  of 
Waterloo,  Ontario,  went  to  her  city 
council  and  argued  that  USA  Today’s 
boxes  should  be  completely  taken  off 
the  street  and  the  newspapers  sold  in 
stores  “where  they  belong  with  other 
foreign  newspapers.” 

Waterloo  Mayor  Maijorie  Carroll 
told  Saunders  that  the  city  “can’t  in 
any  way  act  as  censors”  and  said  its 
only  authority  is  to  regulate  the  num¬ 
ber  and  placement  of  the  Today 
boxes. 

Saunders  wondered  why  the  rem¬ 
edy  that  worked  in  Toronto  couldn’t 
be  applied  in  Waterloo  to  end  Gan- 
nett’s  “misleading  advertising.” 

That  proposal  also  received  a  luke¬ 
warm  response.  One  alderman 
pointed  out  that  “our  nation’s  news¬ 
papers  are  for  sale  on  the  street  south 
of  the  border,”  while  another,  citing 
the  principle  of  free  enterprise,  said, 
“If  people  don’t  like  it,  they  may  not 
buy  it  and  it  may  not  be  there  very 
long.” 

Reuters  opens 
Boston  bureau 

Reuters  is  opening  a  new  bureau  in 
Boston. 

The  Boston  bureau  will  be  staffed 
by  Catherine  Arnst  from  the  New 
York  office  and  is  the  sixth  bureau 
opened  by  Reuters  in  the  past  two 
vears. 

Reuters  also  has  nearly  1(X)  news 
bureaus  outside  the  U.S. 
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Giving  empioyees  an  option 

Tribune  Co.  asks  shareholders  to  approve  plan 
allowing  employees  to  buy  stock  at  15%  discount 


The  Tribune  Co.’s  board  of 
directors  has  asked  shareholders  to 
approve  at  the  April  19  annual  meet¬ 
ing  in  Chicago  a  stock  purchase  plan 
which  will  enable  employees  to  ac¬ 
quire  stock  at  a  15%  discount  from 
market  prices. 

The  company  plans  to  set  aside  two 
million  common  shares  for  the  plan, 
according  to  its  recent  proxy  state¬ 
ment. 

The  employees  would  purchase  the 
shares  through  payroll  deductions 
which  could  not  exceed  10%  of  their 
basic  cash  compensation. 

No  employee  would  be  able  to  pur¬ 
chase  stock  worth  more  than  $25,000 
in  any  one  calendar  year.  Officers  and 
directors  of  the  company  who  are  full- 
time  employees  would  also  be 
allowed  to  participate  in  the  plan,  with 
the  exception  of  employees  who  own 
5%  or  more  of  the  company’s  stock. 

The  company  plans  to  set 
aside  two  million  common 
shares  for  the  plan, 
according  to  its  recent 
proxy  statement. 


Employees  working  less  than  20 
hours  per  week  or  less  than  five 
months  per  year  would  also  be 
excluded  from  the  stock  purchase 
plan. 

The  Tribune  Co.  also  wants  to 
amend  its  incentive  compensation 
plan  for  "key  management  em¬ 
ployees’’  to  allow  for  earlier  with¬ 
drawal  of  benefits. 

Under  the  change,  participants  in 
the  plan  would  be  able  to  withdraw  all 
or  a  portion  of  their  vested  acrrued 
benefits  at  any  time  rather  than  wait¬ 
ing  for  termination  of  employment. 

In  another  move  designed  to  ‘‘pro¬ 
mote  growth  and  profitability,’’  the 
Tribune’s  board  is  asking  sharehold¬ 
ers  to  approve  a  ‘‘long-term  perform¬ 
ance  plan’’  which  would  grant 
executives  options  to  purchase  com¬ 
mon  shares  and  awards  consisting  of 
common  stock  and/or  cash.  The 
amount  of  the  options  and  awards 


would  be  "conditioned  upon  the 
achievement  of  certain  individual  or 
corporate  performance  objectives.’’ 

The  proxy  statement  revealed  that 
Stanton  R.  Cook,  president  and  chief 
executive  officer  of  the  Tribune  Co., 
had  a  base  salary  in  1983  of  $345,000 
and  received  tot^  cash  compensation 
of  $488,543. 

Robert  M.  Hunt,  president  and 
CEO  of  New  York  News  Inc.  and 
publisher  of  the  New  York  Daily 
News,  received  total  cash  compensa¬ 
tion  in  1983  of  $405,957  and  had  a  base 
salary  that  year  of  $305,000. 

Hunt,  who  is  also  a  director  of  the 
Tribune  Co.,  was  recently  named 
head  of  a  new  Tribune  Co.  national 
marketing  subsidiary.  He  will  be  re¬ 
placed  in  his  posts  at  the  News  by 
James  Hoge,  former  publisher  of  Chi¬ 
cago  Sun-Times. 

John  W.  Madigan,  executive  vice 
president  of  the  Tribune  Co.,  had  a 
1983  base  salary  of  $235,000  and  total 
cash  compensation  of  $357,027. 

Charles  Brumbach,  president  and 
CEO  of  the  Chicago  Tribune  Co., 
received  total  cash  compensation  of 
$321,757  last  year,  including  a  base 
salary  of  $222,000. 

Under  the  management  bonus 
plans  for  the  five  year  period  ended 
Dec.  25,  1983,  Cook  received 
$620,000  in  paid  bonuses  and  was  cre¬ 
dited  with  $1,136,540  in  deferred 
bonuses.  Hunt  was  paid  $287,000  in 
bonuses  and  was  credited  with 
deferred  bonuses  amounting  to 
$427,982. 

Madigan  received  a  total  of 
$438,000  in  paid  bonuses  plus 
$312,104  in  deferred  bonuses,  and 
Brumback  received  $167,500  in  cash 
bonuses  and  was  credited  with 
$40,624  in  deferred  bonuses. 

In  1982,  the  Tribune  Co.  also  en¬ 
tered  into  New  York  News  Manage¬ 
ment  Retention  Agreements  with 
‘‘certain  key  executives,  not 
including  Hunt.’’  The  agreements 
called  for  the  executives  to  receive 
annunal  bonuses  based  on  their  salar¬ 
ies  at  the  beginning  of  1982  if  they 
remained  with  the  company  through 
the  end  of  1982  and  through  June  30, 
1983.  The  total  benefits  paid  to  New 


York  News  executives  under  this 
plan  were  $2,075,957. 

Cook  owns  directly  139,200  com¬ 
mon  shares  of  Tribune  Co.,  stock: 
Madigan  directly  owns  49,000  shares; 
Hunt  43,200  shares;  and  Brumback 
28,800. 


The  Tribune  Co.  also 
wants  to  amend  Its 
Incentive  compensation 
plan  for  “key  management 
employees”  to  allow  for 
earlier  withdrawal  of 
benefits. 


The  four  men  and  Clayton  Kirkpat¬ 
rick,  former  chairman  of  the  com¬ 
pany,  together  hold  the  voting  power 
for  the  Robert  R.  McCormick  Residu¬ 
ary  Trust  which  owns  6,558,400 
shares,  or  16.2%  of  the  outstanding 
stock. 

As  a  result.  Cook  and  Brumback 
each  have  beneficial  ownership  total¬ 
ing  16.6%  of  the  common  shares; 
Hunt  has  beneficial  ownership  total¬ 
ing  16.5%  and  Madigan  beneficial 
ownership  totaling  16.4%. 

French  agency 
expands  service 

Agence  France-Presse  has  decided 
to  launch  an  international 
telephotographic  service  early  next 
year,  president  and  director-general 
Henri  Pigeat  announced. 

Pigeat  said  the  new  service  would 
provide  AFP’s  clients  with  complete 
photographic  news  coverage  of  world 
events.  At  the  same  time,  it  would  be 
adapted  to  regional  needs  and  com¬ 
plement  AFP’S  news  services. 

The  agency  plans  to  establish  three 
specialized  centers  —  Paris.  Tokyo 
and  Washington  —  each  of  which  will 
adapt  its  photographic  service  to 
regional  clients’  needs. 

Until  now,  the  photograhic  service 
has  been  limited  to  France. 
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Strikes  hit  Canadian  daiiies 

Southam’s  two  Vancouver  dailies  forced  to  shutdown 


The  always  volatile  labor  climate  in 
British  Columbia  has  heated  up  even 
more  with  a  lockout  that  has  halted  all 
newsprint  production  and  a  strike  that 
has  shut  down  the  province’s  two 
biggest  papers. 

More  than  13,000  workers  from  the 
Canadian  Paperworkers  Union  and 
the  Pulp,  Paper  and  Woodworkers  of 
Canada  have  been  idled  by  the  pulp 
and  paper  mill  lockout,  which  began 
Feb.  2. 

In  an  angry  televised  speech  March 
30,  B.C.  Premier  William  Bennett 
ordered  14  pulp  and  paper  man¬ 
ufacturers  to  lift  the  lockout. 

They  did,  but  union  members  pro¬ 
mptly  turned  the  lockout  into  a  strike. 

Legislation  to  force  the  workers 
back  to  their  jobs  was  introduced  in 
the  provincial  House  of  Commons, 
but  had  not  been  passed  by  April  4. 

Newsprint  prices,  already  pre¬ 
dicted  for  a  big  rise,  have  increased 
sharply  because  of  the  strike  in  North 
America’s  biggest  paper-making 
area. 

ADVANCE  YOUR  CAREER 

Plan  now  and  sign  up  for 
SUMMER  INSTITUTES: 
COLUMBIA  UNIVERSITY 
GRADUATE  SCHOOL 
OF  JOURNALISM 
5  Professional  Intensive 
Workshops,  May,  June,  July  1984 
Free-lance  Magazine  Writing 
June  4-8,  9  am  to  6  pm 
Write,  edit,  and  sell  your  stories 
Writing  News  for  Broadcast 
June  4-8,  9  am  to  6  pm 
Workshop  in  radio  news  writing 
Science  and  Health 
Writing  and  Reporting 
May  21-25,  9  am  to  6  pm 
Designed  for  company-based  writers 
Economics  and  Business  Reporting 
June  1 1-15,  9  am  to  6  pm 
Research  and  report  business  news 
News  Reporting  for  Television 
July  9-20,  9  am  to  6  pm 
Videotape  stories  in  the  field;  write, 
edit,  and  present  stories  on  television 

For  information  about  these  non-credit 
courses  write  to: 

Summer  Institutes 
Room  705 

Graduate  School  of  Journalism 
Columbia  University 
New  York,  N.Y.  10027 


At  the  same  time  newsprint  produc¬ 
tion  has  been  halted,  both  Vancouver 
daily  newspapers  have  been  closed  by 
a  strike  that  began  March  27. 

In  the  several  weeks  of  negotiating 
before  the  strike,  both  sides  remained 
far  apart  in  the  dispute  at  the  two 
Southam  Co. -owned  dailies,  the 
morning  Vancouver  Province , 
circulation  132,000,  and  the  evening 
Vancouver  Sun,  circulation  229,000. 

Aware  of  the  bitter  labor  climate, 
the  newspapers’  management 
decided  to  ask  for  no  concessions, 
despite  B.C.’s  poor  economy,  said 
George  Townsend,  director  of  per¬ 
sonnel  and  production  for  Pacific 
Press  Ltd.,  parent  company  of  the 
Vancouver  dailies 

“The  company  position  at  the 
beginning  of  negotiations  was  that  we 
would  look  for  no  concessions... but 
we  could  not  agree  to  any  increases 
now,’’  Townsend  said. 

Company  negotiators  proposed  no 
increase  the  first  year,  and  offered  to 
negotiate  for  the  second  and  third 
year. 

“That  went  over  rather  like  a  lead 
balloon,’’  Townsend  told  E&P. 

Subsequently,  the  company  pro¬ 
posed  increases  of  3.5%  and  5  %  in  the 
second  and  third  years. 

For  its  part,  the  unions  have  coun¬ 
tered  with  a  two-year  contract  pro¬ 
posal  at  8%  each  year.  The  proposal  is 


based  on  a  settlement  last  year  at  the 
Calgary  Herald. 

Townsend,  however,  notes  that  in 
1982  and  1983,  workers  received 
increases  of  17%  and  13%  respec¬ 
tively. 

But  Vancouver  Newspaper  Guild 
executive  secretary  Roy  Tubbs  said 
money  is  not  the  real  issue  —  at  least 
for  his  union,  which  represents  980  of 
the  papers’  1,400  employees. 

“Our  principal  issues  are  non¬ 
monetary:  technological  change  pro¬ 
tection;  job  security  for  part-time  and 
temporary  workers;  VDT-health  pro¬ 
tection;  and  creation  of  a  speedy,  re¬ 
latively  inexpensive  dispute  settle¬ 
ment  mechanism,’’  he  said  in  a  tele¬ 
phone  interview. 

Management  has  been  bleeding  the 
Guild  financially  by  arbitrating  vir¬ 
tually  every  grievance,  Tubbs  said. 

“In  1983,  we  spent  $100,000  in 
arbitration  costs,  and  already  in  1984 
we  have  spent  $45,000,”  he  said. 

In  the  strike,  the  Guild  has  asked 
for  mediation,  a  request  that  led  to 
their  withdrawal  from  the  informal 
joint  labor  council. 

The  craft  unions  striking  at  the  Sun 
and  the  Province  are  Vancouver 
Typographical  Union  Local  226;  Pre¬ 
ssman’s  Union;  Graphic  Com¬ 
munications  International  Union; 
Mailers  Union;  and  Vancouver 
Wholesale  Drivers. 


Labor  dispute  shuts  paper  for  six  weeks 


The  Sudbury  Star,  northern  Ontar¬ 
io’s  largest  newspaper,  remained 
closed  for  the  sixth  week  in  a  labor 
dispute  that  showed  few  signs  of  end¬ 
ing. 

In  what  has  become  something  of  a 
newspaper  tradition  in  Sudbury,  both 
sides  girded  for  a  long  shutdown. 

“If  we  don’t  get  a  settlement  within 
the  next  three  weeks.  I’m  afraid  we’ll 
be  out  for  another  four-and-one-half 
to  six  months,”  Northern  Ontario 
Newspaper  Guild  president  Ron  Gib¬ 
bons  told  E&P. 

Union  morale  is  high,  he  said,  and 
having  picketed  in  bone-chilling 
temperatures,  members  are  prepared 
to  walk  the  lines  during  milder  spring 
weather. 

For  his  part.  Star  publisher  Don  R. 
Herron  said  he  did  not  want  to  make 
any  predictions  about  how  long  the 


dispute  will  continue. 

He  added,  however,  that  long  work 
stoppages  are  common  in  the  heavily 
unionized  town. 

“The  historical  aspect  is  that  (the 
newspaper  unions)  feel  that  in  order 
to  make  new  ground  elsewhere,  they 
do  it  in  Sudbury  because  of  the  pro¬ 
labor  support,”  Herron  said. 

“Once  every  four  years  you’re 
down,”  he  added. 

The  three  unions  struck  the  paper 
for  4‘/2  months  in  1979,  and  for  100 
days  in  1974. 

Herron  suspended  publication  of 
the  paper  Feb.  21,  claiming  that 
members  from  the  Star’s  three  unions 
disrupted  production. 

The  unions  involved  —  Guild  Local 
232,  Sudbury  Typographical  Union 
Local  846  and  Sudbury  Printing 
(Continued  on  page  32) 
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MUZAK  is  a  registered  Iradematk  arxj  service  trark  of  Muzak,  a  unit  of  Group  W. 


Call  our  music  anything  you  nant. 
Just  don't  call  it  Muzak. 


You  know  the  old  saying, 
“We  don’t  care  what  you  say 
about  us  as  long  as  you  spell 
our  name  right.^’’ 

Well,  at  Muzak,  we  don’t 
care  what  you  call  us  as  long 
as  you  use  our  name  right. 

You  see,  MUZAK  is  a 
registered  trademark. 

So  when  you  use  our 


trademark  name,  use  it 
only  to  describe  our  services, 
as  in  music  by  MUZAK. 

Or  as  in  MUZAK  environ¬ 
mental  music.  Or  even  as  in 
MUZAK  sound  masking. 

But  however  you  use 
our  name,  please  do  us  one 
favor.  Use  it  correctly. 
Muzak  is  who  we  are. 


not  what  you  hear. 

And  check  the  spelling 
while  you’re  at  it. 


MUZAK 


Sound  Business  Solutions" 


\  Suppihrof 

Programmtd  Mutk  S»r¥ie»s 
k.%  to  tno  1984  Otympk  Gomo* 


WESTINGHOUSE  BROADCASTING  AND  CABLE.  INC 


NEWSPEOPLE  IN  THE  NEWS 


Steve  Sparks  has  been  named 
assistant  to  Long  Beach  (Calif.) 
Press-Telegram  general  manager 
Vance  Caesar  Sr.  as  part  of  Knight- 
Ridder’s  advanced  management 
training  program.  Sparks  spent  five 
years  on  Knight-Ridder’s  corporate 
internal  audit  staff  in  Miami.  He  will 
be  involved  in  general  assignment 
projects. 


James  Westwick  has  been  named 
marketing  services  supervisor  of  the 
Chicago  Sun-Times.  On  the  staff 
since  1975,  Westwick  was  appointed 
acting  marketing  services  supervisor 
last  year. 


Huff  Miksich  Whelan 

Jerry  Huff  Jr.,  assistant  general  appointed  retail  advertising  manager, 
manager  and  executive  editor  of  the  Miksich  was  promotion  director  for 
Amarillo  Globe-News,  is  the  new  four  years  before  moving  to  display  ad 
president  of  the  Texas  Associated  manager  in  1982.  As  circulation 
Press  Managing  Editors.  director  he  succeeds  Michael  J. 

Active  in  press  affairs.  Huff  has  Murray,  who  resigned, 
been  first  vice  president  of  the  APME  Mann  joined  the  advertising 
group  and  also  has  served  as  its  department  as  an  account  executive 

second  vice  president,  secretary  and  in  1979  and  became  national  advertis- 
treasurer.  He  is  a  former  president  of  ing  manager  in  the  spring  of  1983. 
the  Texas  United  Press  International  ♦  *  ♦ 

Editors  Association.  Thomas  J.  Whelan  was  named 

Executive  editor  of  the  Globe-  national  advertising  manager  for  the 
News  papers  since  1974,  he  moved  to  Minneapolis  Star  and  Tribune,  with 
Amarillo  from  the  Athens  (Ga.)  Ban-  responsibility  for  all  national  and 
«er-//eraW,  where  he  held  a  variety  of  some  local  accounts  in  cooperation 
editing  postitions.  with  Sawyer-Ferguson-Walker  Co. 

♦  ♦  »  Whelanjoined  the  Star  and  Tribune 

John  Miksich,  advertising  mana-  in  1982  as  classified  advertising  tele- 
ger  of  the  Des  Moines  Register  and  phone  sales  manager  and  most  recent- 
Des  Moines  Sunday  Register,  was  ly  was  automotive/recruitment  sales 
named  circulation  director  of  the  manager,  deviously  he  had  worked 
newspapers,  and  Nancy  Mann,  form-  for  the  Chicago  Tribune  in  various 
er  national  advertising  manager  was  sales  positions. 


Glen  Kramon  has  been  named 
assistant  business  editor  and  Cathy 
W.  Miranker,  business  writer,  at  the 
San  Francisco  Examiner. 

Kramon  has  been  Sunday  news  edi¬ 
tor  since  1977  and  previously  worked 
at  the  Kansas  City  Star.  Miranker 
joined  the  newspaper  from  the  San 
Francisco  Associated  Press  bureau 
and  formerly  was  on  New  York  gener¬ 
al  desk.  She  will  specialize  in  high 
technology  and  computers  and  will 
write  a  Sunday  column. 


Bill  R.  Gulledge  was  named  vice 
president  of  information  systems  for 
Harte-Hanks  Communications,  Inc. 
He  has  been  vice  president  of  staff 
services  for  the  past  six  years. 

Gulledge  oversees  the  information 
systems  and  purchasing  operations  at 
the  company's  corporate  office  in  San 
Antonio.  He  joined  the  company  in 
1972  as  corporate  director  of  planning 
and  subsequently  served  as  assistant 
to  the  president  and  then  director  of 
corporate  development. 


FROM  WASHINGTON 


“It  is  no  secret  that  tax  evasion  has  become  a 
multibillion  dollar  phenomenon  in  this 
country,  which  once  prided  itself  on  the  L 
fairness  and  efficiency  of  its  tax 
system ...” 

“As  long  as  many  taxpayers  think 
that  the  law  allows  others  to  escape 
paying  their  fair  share,  cynicism 
about  the  tax  system  will  grow — 
and  so  will  tax  evasion  ” 


Jeff  Wohler  was  appointed 
sports  editor  of  The  Oregonian,  Port¬ 
land.  He  has  14  years  of  news 
experience  with  the  Oregonian 
Publishing  Company,  mostly  at  the 
Oregon  Journal.  His  posts  included 
being  named  city  editor  of  the  Journal 
in  1981  and  deputy  metropolitan  edi¬ 
tor  of  The  Oregonian  when  the  two 
papers  merged  19  months  ago. 

Wohler  succeeds  Larry  Shaw, 
who  joined  the  business  department 
with  responsibility  for  an  expanded 
Sunday  real  estate  section. 


■From  an  editorial  in  The  Washington  Post, 


A  daily  feature  in  the 

LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
1150  15th  St.  Washington,  DC  20071 
(202)  334-6173 


Bob  Wagner  was  appointed  an 
advertising  sales  representative  in  the 
Chicago  office  of  Parade  magazine. 
He  headed  the  Detroit  advertising 
sales  office  at  Woman’s  Day  for  eight 
years  before  joining  Parade. 
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Bernard  Umbaugh  has  been 
named  director  of  promotion  for  Cal¬ 
kins  Newspapers,  headquartered  in 
Levittown,  Pa. 

He  joined  Calkins  in  1965  and  held 
several  positions  in  the  production 
departments  of  the  newspapers 
before  being  named  promotion 
director  of  the  Burlington  County 
Times,  Willingboro,  N.J.,  in  1973. 

♦  ♦  * 

David  Wallace  has  been  named 
director  of  promotion  and  public  serv¬ 
ice  for  the  Macon  (Ga.)  Telegraph 
and  News.  He  will  be  responsible  for 
promotion,  research  and  public  serv¬ 
ice  activities  of  the  newspaper  and  in 
addition,  will  manage  the  art  ser¬ 
vices  department  and  Drinnon 
Studio. 

Wallace  began  at  the  Tallahassee 
Democrat  in  1974  as  art  department 
supervisor,  and  moved  to  Macon  in 
1977  as  art  services  manager  for  the 
Telegraph  and  News,  being  named 
promotion  manager  in  1978. 

♦  ♦  ♦ 

Gary  L.  Nowlin  was  promoted  to 
circulation  sales  manager  of  the 
Allentown  (Pa.)  Call-Chronicle.  He 
had  been  circulation  promotion  man¬ 
ager  since  1981  and  earlier  circulation 
promotion  manager  and  a  district 
manager. 

♦  ♦  * 

David  Bill  has  been  promoted  to 
assistant  managing  editor  of  features 
for  the  Bloomington  (Ill.)  Pan¬ 
tograph.  He  has  been  Sunday  editor 
since  April  of  1982  and  will  continue 
to  oversee  the  news  operation  of  the 
Sunday  Pantagraph  as  well  as  direct 
operations  of  Preview,  Focus,  daily 
entertainment  pages,  and  be  respons¬ 
ible  for  columnists.  He  joined  the 
newspaper  in  1980  as  governmental 
reporter  and  the  next  year  was  pro¬ 
moted  to  special  sections  coordi¬ 
nator. 

*  ♦  ♦ 

John  Lindsey  has  joined 
Independent  Newspapers  as  advertis¬ 
ing  manager  for  the  Sun  City  and 
Phoenix  offices.  Most  recently  Lind¬ 
sey  was  vice  president  of  Selling 
Dynamics  Inc.,  managing  training 
seminars  for  newspaper  groups 
across  the  nation.  Earlier  he  spent 
eight  years  in  the  advertising 
department  of  The  Republic  and 
Phoenix  Gazette  in  sales,  and 
implementing  their  zoned  sections. 

♦  *  * 

James  H.  Lynch,  former  managing 
editor  of  the  now-defunct  Hartford 
Times,  and,  more  recently  public  rela¬ 
tions  director,  Pratt  &  Whitney  Air¬ 
craft  Division,  United  Technologies 
corporation,  Hartford,  has  been 
named  manager  of  UTC  corporate 
communications  service. _ 
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Jack  Beecher  retired  from  Metro¬ 
politan  Sunday  Newspapers,  Inc.,  on 
March  30  after  more  than  25  years 
selling  Metro  Comics  and  the  Sunday 
Magazine  Network.  He  earlier  sold 
advertising  space  for  Progressive 
Farmer  and  the  Philadelphia  Inquirer 
in  New  York,  and  had  been  with  the 
Newspaper  Advertising  Bureau. 

*  *  ♦ 

Martin  Donsky  and  Betty  Wells 
Cox  have  been  named  metropolitan 
editors  at  the  Wichita  (Kans.)  Eagle- 
Beacon  in  a  restructuring  of  the  news 
departments.  The  new  positions  re¬ 
place  the  previous  city  and  state  desks 
to  provide  better  coordination  of  gov¬ 
ernment,  state,  and  local  news. 

Donsky,  previously  city  editor,  will 
oversee  state  and  governmental  news 
coverage  and  Cox  will  supervise  city 
news  and  Neighbors  section.  She  had 
been  Neighbors  editor;  and  Nila 
Saliba,  formerly  assistant  Lifestyle 
editor,  replaces  her. 

*  *  ♦ 

Robert  Shaw,  Associated  Press 
correspondent  in  Mississippi  since 
1975,  was  appointed  chief  of  bureau 
for  Oklahoma,  assuming  his  duties 
April  15  at  Oklahoma  City.  He  has 
been  with  AP  since  1%5  and  worked 
in  St.  Louis,  Little  Rock,  and  Mem¬ 
phis  before  moving  to  the  Jackson 
(Miss.)  bureau. 

:|c  :|i 

Dane  F.  Hahn,  former  advertising 
director,  Crain’s  Chicago  Business, 
and,  more  recently  executive  vice 
president  and  chief  executive  officer, 
NewsA'oice  Newspapers  Inc.,  High¬ 
land  Park,  Ill.,  has  been  named 
advertising  director  of  New  England 
Business  Magazine,  Boston. 

*  *  it> 

Linda  Hockenbury  and  Christine 
Gratopp  are  recent  additions  to  the 
retail  advertising  sales  staff  of  the 
Observer  &  Eccentric  Newspapers, 
Livonia,  Mich. 

*  ♦  * 

Susan  Sajdak  was  promoted  from 
managing  editor  to  executive  editor  of 
the  Oakland  Press,  Pontiac,  Mich., 
and  William  Thomas,  assistant  man¬ 
aging  editor,  was  named  managing 
editor. 

Sajdak  has  been  on  the  editorial 
staff  since  1972  and  is  in  overall 
charge  of  news  coverage,  editing,  and 
feature  content.  Thomas  joined  the 
Press  two  years  ago  from  the  Albu¬ 
querque  Journal  and  has  responsibl- 
ity  for  local,  business,  and  wire  news 
and  production  of  daily  editions. 

Other  changes  include:  Garry  Gil¬ 
bert,  from  copy  desk  chief  to  news 
editor;  Patricia  Schroth,  from  wire 
editor  to  assistant  news  editor,  and 
Joseph  Szczesny,  from  business 
writer  to  business  editor. 
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NEWSPEOPLE  IN  THE  NEWS - 


Donald  V.  Miller  has  been 
named  president  and  general  manager 
of  Cordovan  Corp.,  the  Scripps- 
Howard  publisher  of  city  business 
journals  and  special  interest  maga¬ 
zines.  He  succeeds  Mike  Weingart, 
who  resigned  to  manage  his  own 
travel  business. 

Miller  has  held  various  positions  in 
the  publishing  industry  for  29  years 
and  joins  Scripps-Howard  from  Dear 
Publication  and  Radio,  Inc.,  where  he 
most  recently  served  as  president  and 
publisher  of  the  company’s  daily 
Sedalia  (Mo.)  Democrat.  He  worked 
at  the  Wall  Street  Journal,  Copley 
Newspapers,  and  Register  Systems  of 
Newspapers  (Denver)  before  joining 
Harte-Hanks  as  vice  president  of 
operations  for  the  San  Antonio 
Express-News  and  then  moving  to 
Dear. 

♦  *  * 

Lisa  Heck  has  been  named  con¬ 
troller  of  the  Morristown  (N.J.)  Daily 
Record,  in  a  promotion  from  assistant 
controller. 

♦  ♦  * 

Talmadge  Martin,  assistant  man¬ 
ager  in  advertising  at  the  Paducah 
(Ky.)  Sun,  has  been  promoted  to  dis¬ 
play  advertising  manager,  and  James 
Duncan,  formerly  retail  ad  manager, 
was  named  national  advertising  man- 


Giuffrido  John  Steward 


ATLANTA  PROMOTIONS — Tom  A.  Giuffrido  has  been  named  vice  presi¬ 
dent  and  general  manager  of  the  Atlanta  Journal  and  the  Atlanta  Constitu¬ 
tion.  He  has  been  circulation  director  since  1981  and  that  postion  will  now  be 
filled  by  Caroline  John. 

David  G.  Steward  was  named  vice  president  and  business  manager. 
Steward,  presently  business  manager  and  controller,  assumes  added 
responsibilities  in  personnel  and  labor  relations. 

Giuffrido,  who  joined  the  newspapers  in  1979  as  promotion  director, 
earlier  was  employed  by  the  Santa  Barbara  News-Press  and  the  Los  Angeles 
Times.  Steward  joined  the  financial  staff  of  Cox  Enterprises  Inc.,  owner  of  the 
Journal  and  Constitution,  in  1 978  and  was  director  of  budget  management  in 
1981  before  moving  to  the  newspapers  as  business  manager  and  controller. 
John,  with  the  papers  since  1 974,  most  recently  has  been  circulation  sales  and 
marketing  director,  and  earlier  was  research  and  marketing  manager  and 
marketing  director. 


ager. 

Millie  Hawkins,  marketing 
director  for  two  years,  has  expanded 
duties  in  the  advertising  department 
with  responsibility  for  layout  and 
sales  training  and  promotional 
efforts.  She  continues  as  business 


manager  of  the  Marshall  County  Star, 
a  weekly  publication  of  the  Sun. 

Todd  Mitchell  was  named  pro¬ 
motion  director  in  the  circulation 
department  and  continues  as  a  district 
manager. 


NEW! 

Standard 
Ad  Unit 
GRID  SHEETS 


MPS  has  the  new  13"  SAD  grid  sheets 
In  stock  for  Immediate  delivery.  Now 
available  are  broadsheet  grids  for  6 
columns,  for  6  and  8  columns  and  for 
6  and  9  columns.  A  matching  5  col¬ 
umn  tabloid  sheet  Is  also  ruled  with 
the  new  SAU  column  sizes.  In  addition 
5  sizes  are  In  stock  for  make-up  of  ads 
less  than  full-page  sizes. 

Free  samples  are  available.  Call  Dick 
Morton  at  1  800  621-1507  to  discuss 
your  SAU  grid  sheet  requirements. 


MPS 


MIDWEST  PUBUSHERS  SUPPLY  COMPANY 

4b4()  N.  Olcott  Avenue,  Chicago.  IL  60656,  (312)  867-4646 


Howard  Taylor,  and  Seth 
Rosenfeld,  are  new  additions  to  the 
San  Francisco  Examiner’s  news 
department. 

Taylor,  former  reporter  and  assis¬ 
tant  city  editor  at  the  Long  Beach 
(Calif.)  Press-Telegram,  will  be  a  staff 
writer. 

Rosenfeld,  who  will  be  on  general 
assignment,  most  recently  was  an 
associate  at  the  Center  for 
Investigative  Reporting  in  San  Fran¬ 
cisco. 

♦  ♦  ♦ 

Bob  Slate  retired  March  30  from 
Branham  Newspaper  Sales  after  24 
years  with  the  company.  He  has  been 
regional  sales  manager  in  Branham's 
San  Francisco  office  and  previously 
served  as  vice  president  and  west 
coast  manager  of  Jann  &  Kelley,  a 
firm  merged  into  Branham  14  years 
ago. 

♦  ♦  * 

Judy  Kruegler  Lee  has  been 
appointed  classified  advertising 
director  at  the  Village  Voice,  New 
York  City.  Also  Amy  G.  Krakow 
was  named  promotion  director. 

Lee,  formerly  promotion  director, 
has  been  with  the  weekly  since  1977. 
Krakow  joined  the  newspaper  from 
World  Tennis,  a  CBS  magazine  . 
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OBITUARIES 


Willard  C.  Allis,  75,  publisher  of 
the  weekly  Cheektowaga  (N.Y.) 
Times  for  39  years,  died  March  12  at 
Desert  Samaritan  Hospital,  Mesa, 
Ariz.  He  had  been  a  Mesa  winter  visi¬ 
tor  for  many  years. 

*  ♦  * 

Joseph  William  Boessenecker 
Jr.,  65,  circulation  manager  of  the 
Klamath  Falls  (Ore.)  Herald  and 
News,  died  March  29.  He  had  worked 
for  several  newspapers  in  the  San 
Francisco  area  and  was  circulation 
manager  of  the  Stockton  (Calif.)  Rec¬ 
ord  until  1957,  when  he  joined  the 
Santa  Maria  Times  and  next  the  Oak¬ 
land  Tribune.  He  moved  to  the  Herald 
and  News  in  1979. 

*  ♦  ♦ 

Joseph  Carter,  70,  a  journalist 
and  author,  died  of  cardiac  arrest  and 
cancer  April  1  in  a  Bethesda,  Md., 
health  care  center. 

He  worked  for  newspapers  in  the 
Boston  area  before  World  War  II  and 
after  serving  in  the  Army  in  Europe 
joined  the  New  York  Herald  Tribune. 
He  later  was  an  information  officer  for 
U.S.  economic  aid  programs  in 
Europe;  a  Newsweek  magazine  editor 
in  the  early  60s;  managing  editor  of 
Atlas  magazine  and  Sunday  editor  of 
the  Herald  Tribune.  He  became  a 
freelance  writer  in  1965. 


Martha  Pratt  Haislip,  94,  who 
wrote  gardening  articles  for  the  New 
York  Times  ixom.  1936  to  1966,  died 
April  2  at  her  home  in  Sharon,  Conn. 
She  also  wrote  for  the  Chicago  Tri¬ 
bune  and  several  magazines. 

*  ♦  * 

Paul  Hoffman,  49,  an  author  and 
journalist,  died  March  26  of  injuries 
suffered  in  a  fire  at  his  Greenwich  Vil¬ 
lage  apartment  in  New  York  City.  He 
was  with  the  New  York  Post  in  the  60s 
and  also  worked  for  the  Chicago  City 
News  Bureau,  United  Press 
International  in  Detroit  and  Stars  and 
Stripes  in  New  York.  He  had  a  new 
book  scheduled  for  publication  this 
month. 

t  *  * 

Ross  Phillips,  54,  a  long-time  co¬ 
owner  of  the  Santa  Paula  (Calif.)  Dai¬ 
ly  Chronicle,  was  found  dead  in  his 
home  March  25.  Death  was  apparent¬ 
ly  of  natural  causes. 

:(<  *  !|c 

Eldon  Stonehouse,  65,  agriculture 
writer  for  the  Toronto  Globe  and  Mail 
for  many  years,  died  March  19  after  a 
long  illness.  He  first  wrote  about  agri¬ 
culture  for  the  Windsor  Star  in  1937 
and  in  1941  went  to  the  Globe  and 
Mail  where,  except  for  Canadian 
Army  service  in  World  War  II,  he 
stayed  until  his  1982  retirement. 


If  you  have  questions  on 
chemicals  or  the  chemical 
Industry,  call: , '  < 

the  Chemical  Industry 
Facts  Line  ^ 

Ask  for  Jeff  Van  or 
Tom  Gilroy  ‘7* 


CHEMICAL  MANUFACTURERSASSOCIATION 

2501  M  Street,  N.W,,  Washington,  D.C.  20037 


...  but  our  new  logo 
is  the  only  evidence  of 
change  you’ll  see. 
Everything  you’ve 
always  associated  with 
us  --  distinguished 
features,  dependable 
service  and  commit¬ 
ment  to  excellence  -- 
remains  the  same. 

~  We  stand  solid  on  a  ~ 
foundation  of  proven 
performers  and  rising 
stars,  providing  per¬ 
sonalized  service  to 
our  more  than  3,000 
domestic  and  foreign 
newspaper  clients  and 
leading  the  way  in 
creative  development. 
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and  Advertising  front-end  of  a  company  like  Eastman  Kodak, 

systems  and  provides  small,  Today,  Atex  is  delivering  on 

medium  and  large  publishers  that  commitment  to  a  total 

with  a  hardware  and  software  publishing  system, 

path  to  the  future.  Atex  ^itorial.  Classified, 

A  system  that  ensures  each  News  Layout,  Classified 
publisher’s  investment  against  Pagination,  and  Integrated  Adver- 
equipment  obsolescence.  tising  systems  are  working  hard  in 

You’ve  got  to  be  stubborn  to  newspapers,  magazines,  and 

Offices:  BedfotJ,  Chicago,  Dallas,  New  York,  San  Francisco,  Tampa,  Washington,  D.C.,  Qrpenhagen,  Dusseldorf,  Frankfurt, 


We  get  stubborn 
when  it  comes  to 

Like  the  complete 
publishing  system  .MW 

for  newspapers,  / 

magazines,  and  v 

pre-press  opera- 
tions ...  an  idea 
we’re  tackling  with  tenacity. 

But  it’s  more  than  an  idea 
with  us. 

It’s  a  commitment. 

A  commitment  to  deliver  the 
integrated  system  publishers 
repeatedly  tell  us  they  want. 

A  system  that  builds  on  the 
excellence  of  Atex  Editorial 
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m  W  I  generation 
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publishing 
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you  more.  Just  write  us. 
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but  we’re  smart. 


service  bureaus 

around  the  world.  mP  j 
Meanwhile,  in  ift  j 
our  R&D  labs,  J 

we’re  working  hard  1 

on  the  rest.  ] 

This  is  all  part  of  ^ 

an  exciting  new 

Atex  concept  4|u|yMuBB 
called  the  Total 

Publishing  Environment  (TPE). 

TPE  is  the  total  integration 
of  the  editorial,  advertising  and 
production  functions. 

It  is  the  ability  to  create 
and  manage  all  page  elements . . 
and  to  output  full  pages  with 
all  those  elements  in  place. 
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The  view  from  Atex 


A  major  systems  vendor  positions  itseif  for 
the  brave  new  worid  of  automated  newspaper  production. 


By  Bill  Gloede 


Atex,  one  of  the  largest  vendors  of 
text  and  copy  management  systems 
for  the  publishing  industry,  has  re¬ 
cently  embarked  on  a  bold  new  strat¬ 
egy  that  will  result  in  the  manufacture 
of  what  the  company  calls  “total 
publishing"  systems  that  will  effec¬ 
tively  integrate  the  entire  editorial 
and  advertising  production  process. 
It  has  taken  a  different  route  from 
most  of  its  competitors  regarding  the 
handling  of  graphics  in  its  pagination 
systems.  And  it  has  stormed  the 
European  market  in  a  big  way, 
spreading  its  user  base  to  more  than 
300  customer  sites  in  18  countries. 

The  new  strategy  at  Atex  is  not 
without  risk — but  if  recent  sales  are 
an  indication,  the  risk  may  pay  off 
handsomely. 

Cox  Enterprises  this  month  signed 
a  multi-million  dollar  contract  for  the 
purchase  of  three  newspaper  publish¬ 
ing  systems  to  be  installed  at  the 
Atlanta  Journal  and  Constitution,  the 
Dayton  (Ohio)  Journal  Herald  and 
Daily  News  and  the  Springfield 
(Ohio)  News-Sun.  The  Atlanta  sys¬ 
tem,  an  Atex  9(X)0,  will  include  234 
terminals,  12  Atex  Graphics  Ter¬ 
minals  (GT68s,  for  news  layout),  five 
Atex  9080  Remote  Bureau  Systems 
with  27  VDTs,  and  Atex  Check-Mate 
spelling  verification  and  word  pro¬ 
cessing  software.  The  Dayton  system 
will  incorporate  an  Atex  9000 
equipped  with  157  VDTs  and  two 
GT68s.  The  Springfield  system  will 
include  an  Atex  7000  system  with  34 
VDTs. 

Overseas,  Atex’s  largest  customer, 
Westdeutsche  Allgemeine  Zeitung  in 
West  Germany,  recently  signed  a 
contract  to  upgrade  its  26  central  pro¬ 
cessing  unit,  670  terminal  system.  It 
will  buy  30  Atex  500  remote  office 
workstations  and  the  new  Atex  Inte¬ 
grated  Advertising  System,  an 
advertising  management  and  produc¬ 
tion  system  that  coordinates  order  en¬ 
try  and  management  of  classified  and 
display  advertising  and  creates 
electronic  dummies. 

And  last  month,  Atex’s  Classified 


Pagination  System  went  live  at  the 
Houston  Post,  bringing  to  two  the 
number  of  such  systems  now  in 
operation.  The  other  is  in  the  Argus  of 
Cape  Town,  South  Africa. 

In  an  interview  with  E&P  this 
week,  three  Atex  marketing  manag¬ 
ers,  Allen  Carney,  assistant  director 
of  newspaper  marketing,  Jerry  Riley, 
senior  market  manager  of  newspaper 
marketing  and  Paul  McNulty,  assis¬ 
tant  director  of  international  market¬ 
ing,  discussed  the  company's  past,  its 
present  and  its  future. 

Atex  was  started  as  a  privately  held 
company  in  1973,  during  the 
beginnings  of  the  cold  type  conver¬ 
sion  boom  that  ushered  in  the 
electronic  text  management  era  in  the 
newspaper  industry.  The  owners  of 
Atex  sold  the  company  to  Kodak  in 
1981,  after  the  front-end  system  had 
become  common  to  most  publishing 
operations. 

The  next  two  years  were  not  easy. 
The  economic  recession  that  gripped 
the  newspaper  industry  during  1982 


kept  Atex  domestic  sales  activity  at  a 
minimum.  But  then  came  Europe. 

“I  think  that  (European  sales)  real¬ 
ly  helped  us  out  in  that  one-to-two 
year  period,”  explained  McNulty.  A 
combination  of  changes  in  the  union 
environment  in  Europe  and  the 
establishment  of  19  Atex  offices 
throughout  Europe  gave  the  company 
an  important  edge  in  supplying 
electronic  text  management  systems 
to  the  European  market.  The  “local 
European  company,”  as  Atex  posi¬ 
tioned  itself,  accounted  for  roughly 
half  of  Atex  sales  activity  during  the 
lean  recession  years. 

The  Atex  marketers  now  say  that 
activity  in  the  U.S.  market  is  strong. 
And  they  dismiss  the  popular  notion 
that  the  market  for  front-end  equip¬ 
ment  in  the  U.S.  newspaper  industry 
is  saturated. 

“We  clearly  feel  that  it  (the  news¬ 
paper  industry)  is  a  great  place  to  do 
business,”  explained  Carney.  Riley 
agreed,  and  explained  that  Atex, 
(Continued  on  page  28) 


A  demonstration  of  the  Atex  News  Layout  System  on  the  GT68  terminal. 
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between  its  existing  customer  base 
and  its  growing  list  of  new  customers, 
has  enough  of  a  market  to  sustain 
itself  in  system  upgrades  and  en¬ 
hancements.  He  pointed  out  that 
Atex  has  never  been  shunned  by  an 
existing  newspaper  customer  when 
the  newspaper  is  looking  for  new 
equipment  or  enhancements. 

Atex  is  also  eyeing  the  systems  now 
in  place  in  the  industry  that  were  sup¬ 
plied  by  now  defunct  vendors.  Sooner 
or  later,  they’ll  have  to  be  replaced. 

One  enhancement  that  Atex  is  pres¬ 
ently  developing  is  the  upgrading  of 
its  DEC  1134  processor-based  sys¬ 
tems  to  the  DEC  J 1 1  processor,  which 
is  described  as  an  1 170  on  a  chip. 

The  company,  largely  in  response 
to  what  it  has  learned  from  its  custom¬ 
ers,  is  taking  a  building  block 
approach  to  pagination.  Atex  believes 
it  is  more  important  to  develop  inte¬ 
grated  systems  that  can  communicate 
across  departments  and  share  all  rele¬ 
vant  information  regarding  display, 
classified  and  editorial  than  it  is  to  be 
the  first  in  the  market  with  some  types 
of  equipment. 

That  is  the  case  with  a  graphics  sub¬ 
system  for  the  Atex  pagination  sys¬ 
tem.  Presently,  Atex  is  talking  with 
several  vendors  of  graphics  digitizing 
subsystems,  but  it  has  not  yet  chosen 
an  OEM  partner.  It  has  hammered  out 
a  non-exclusive  agreement  with 
Camex  for  its  Breeze  terminal  and 
SuperSetter  imaging  device,  and  it  is 
currently  interfacing  its  front-end 
equipment  and  layout  terminals  to  the 
Camex  equipment.  But  on  the  news 
graphics  front,  Atex  is  not  yet  ready 
to  put  both  feet  in  the  water. 

“We  don’t  want  to  graft  a  solution 
that  is  incompatible,’’  explained 
Riley.  “For  the  short  term  going  in, 
we  may  not  be  able  to  build  a  solu¬ 
tion.’’ 

Carney  added,  “Clearly,  the  issue 
is  what  medium  do  you  use  for  the 
storage  (of  graphics)  cost  effective¬ 
ly.”  He  noted  also  that  managing  the 
graphics  database,  and  moving 
information  from  device  to  device 
efficiently,  present  major  stumbling 
blocks  to  pagination  at  larger  news¬ 
papers. 

For  the  time  being,  said  Carney,  the 
Camex  system  could  be  used  both  for 
display  advertising  and  news 
graphics.  The  Camex  system,  he  said, 
has  the  best  data  compression  system 
he  has  seen  (it  can  store  just  about  any 
page  with  graphics  in  1.5  megabytes 
of  disc  space),  and  since  the  graphics 
digitizer  and  the  SuperSetter  share  a 


Cox  Enterprises  executives,  (standing  from  left)  Glenn  McCutchen,  deputy 
managing  editor,  George  Coon,  computer  services  manager,  and  Dave 
Steward,  vice  president/business  manager,  get  a  lesson  on  a  terminal 
installed  for  training  at  the  Journal  and  Constitution. 


common  Raster  Image  Processor, 
movement  of  the  data  base  from  input 
through  manipulation  to  output  is 
accomplished  easily. 

The  Atex  people  are  anxiously 
awaiting  developments  at  parent 
Kodak  in  the  areas  of  electronic  data 
storage  and  manipulation,  especially 
in  the  area  of  process  color.  “We 
should  hope  that  we’ll  be  an  alpha  test 
site,”  said  Carney. 

The  TPE  concept  is  slated  to  be  a 
reality  by  1986.  Some  of  the  necessary 
elements  are  now  in  place,  and  Atex 
has  committed  what  the  marketers 
call  “substantial”  resources  to 
research  and  development  of  the  sys¬ 
tems  concept. 

As  explained  by  Frank  Ingari,  TPE 
manager  for  Atex,  “The  Atex  TPE 
was  developed  out  of  the  specific 
pagination  needs  of  newspapers, 
magazines  and  other  publishers.  Dur¬ 
ing  recent  needs  analysis  studies,  it 
became  clear  that  ‘pagination,’  in  the 


full  sense  of  the  word,  meant  much 
more  than  the  capability  to  output  a 
single  page  with  graphics  and  text  on 
it.  Each  department  contributing  to 
the  publication  of  material  has  the 
need  to  be  ‘on-line’  to  input  or  process 
materials,  or  check  the  status  of 
pieces  on  any  page.” 

Correction 

In  the  March  31,  1984  edition  of 
Editor  &  Publisher,  it  was 
incorrectly  reported  that  The  Ink 
Company  of  Sacramento,  California, 
was  one  of  two  ink  companies  that 
had  supplied  yellow  ink  tainted  with  a 
form  of  PCBs  to  newspaper  custom¬ 
ers.  The  Ink  Company  has  informed 
E&P  of  a  deluge  of  telephone  calls 
from  its  customers.  The  tainted  ink 
was  supplied  by  the  Cal  Ink  Company 
of  Berkeley  and  U.S.  Printing  Ink,  not 
the  Ink  Company.  E&P  regrets  the 
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Whaf  s  white  &  read  &  not  black  all  over? 


News  printed  with  really  great  ink,  that’s  what.  As  a  result  of  innovative  manufacturing 
techniques,  The  Ink  Company  offers  superior  quality  ink...  with  more  density,  better 
reproduction,  less  rub  off,  and  more  mileage  per  page. 

So,  if  you’re  looking  for  a  better  product,  at  a  reasonable  cost...  we’ve  got 
Good  News  Black®  for  you. 

Call  us  toll  free  for  details,  (800)  824-8542.  nHIUIUE 


P.S.  Let  your  press  crew  try  it  once  and 
they  will  experience  superior  water 
control  and  ink  balance.  Set  it  and 
forget  it. 


A  Division  of  Maipax 

Operations  in  principal  cities. 
Headquarters  in  Sacramento,  California 
(916)  372-2452 
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It  was  champagne  party  time 
at  Editor  &  Publisher  magazine 

as  advance  copies  of  the  100th 
anniversary  special  section,  370  pages 
In  all,  arrived  in  the  New  York  City 
offices  on  Friday,  March  30. 


Robert  U.  Brown,  president  and  editor,  cut  the  birthday 
coke  (at  left)  and  shared  a  toast  with  Professor  Frederic  B. 
Farrar  of  Temple  University  (left,  above),  who  supervised 
the  historical  research  for  the  special  section. 


Centennial  smiles 


Centennial  staff  who  worked 
on  the  anniversary  issue  in  New 
York  received  congratulatory 
toasts  at  the  champagne  party 
in  the  executive  offices. 


They  are,  from  left:  James  Kay, 
June  T.  Tralle,  Karen  Raugust, 
and  Ronald  R.  Misiur;  center, 
Susan  M.  Mitchell. 


At  right,  publisher  Ferdi¬ 
nand  B.  Teubner  and 
advertising  manager  Donald 
L.  Parvin  talk  with  Miss  Virgi¬ 
nia  Brown,  sister  of  the  presi¬ 
dent,  beneath  a  canopy  of 
ribbons  and  balloons. 


At  left,  the  party  continues 
through  the  offices. 
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Can  the  front-end 
system  you’re 
thinking  about  stand  up 
to  these  tests? 

First  they  heard  the  rumble.  Then  they  felt  it. 
The  next  thing  they  knew,  a  6,000  lb.  press 
was  dancing  on  the  floor,  not  10  feet  in  front  of 
the  (joaliuga  Record's  pressmen. 

When  the  45-second  earthquake  was  over,  it 
looked  like  Rocky  and  Mr.  T  had  been  having 
a  free-for-all  in  the  Record's  entire  building. 
Desks  were  overturned  and  equipment  was 
strewn  all  over  the  newsroom.  'I'he  quake, 
measuring  6.5  on  the  Richter  scale  and  the 
fifth  largest  in  California  history,  turned  the 
Record  into  a  heap  of  twisted  metal  and  splin¬ 
tered  lumber. 

That’s  when  Record  employees  realized  just 
how  good  their  Mycro-Comp’"  Front-end 
System  really  was.  After  they  dug  their  VDTs 
out  of  the  rubble,  they  dusted  them  off... plug¬ 
ged  them  in... and  everything  worked... 
Four-alarm  Fire 

The  Mycro-Comp  System  also  survived  disas¬ 
ter  at  the  Kaukauna  Times  when  a  four-alarm 
fire  destroyed  more  than  40  percent  of  the 
building.  After  rewiring  the  system  and  clean¬ 


ing  off  the  moisture  and  scx)t,  the  system  was 
working  and  the  paper  was  publishing. 

If  that  isn’t  enough,  we  even  survived  the  “wa¬ 
ter  test”  at  the  McComh  linierprise  Journal 
when  broken  water  pipes  dumped  hundreds  of 
gallons  of  water  on  everything. 

And  then  there’s  the  one  about 
the  traveling  salesman 
No  kidding. . . . He  dropped  his  demo  unit  as  he 
unloaded  it  from  his  car  (right  in  front  of  the 
prospective  buyer).  He  picked  it  up,  took  it 
inside,  plugged  it  in.  And. ..you  guessed  it. ..it 
worked.  The  client  bought  the  system  that 
day. 

We  knew  it  was  a  gtKxJ  system  when  we  de¬ 
signed  it... but  sometimes  it  even  surprises  us. 
All  systems  test  in  the  factory... but  the  Mycro- 
Comp  System  has  stood  the  test  of  time 
...fire... water... and  oops. 

Let  us  show  you  our  easy  to  own,  easy  to  use, 
easy  to  fix  (when  it  needs  it)  Mycro-Comp 
Front-end  System.  Call  or  write  us  today. 


P.O.  Box  47068/VCfichita,  KS  67201 
(800)  835-2055 


Mycro-Comp  Newspaper  Systems -Magnificent  Machines  from  Mycro-Tek. 


Study  criticizes  business  coverage  by  network  tv 

39  corporations  are  among  those  who  sponsored  it 


A  new  study  commissioned  jointly 
by  the  sponsors  of  the  Institute  of  Ap¬ 
plied  Economics  and  the  Responsible 
Government  for  America  Foundation 
criticizes  network  coverage  of  the 
economy  for  reporting  “bad  news” 
over  “good  news”  about  the  recov¬ 
ery. 

“This  survey,  taken  from  July  to 
December,  1983,  found  that  although 
the  economic  news  had  changed  for 
the  better,  television  coverage  of  the 
economy  continued  to  highlight  bad 
news,  not  healthy  economic  trends,” 
the  study  report  stated. 

“Frequently,  the  networks  re¬ 
ported  good  economic  statistics  but 
illustrated  the  statistics  with 
exceptions  to  the  statistics.  Good 
unemployment  statistics,  for 
example,  were  consistently 
accompanied  by  stories  about 
pockets  of  unemployment.” 

The  survey  said  the  networks’ 
coverage  “focused  on  the  minority  of 
Americans”  who  were  out  of  work 
“almost  to  the  exclusion  of  millions  of 
Americans  who  were  working,  who 
had  been  returned  to  work,  or  who 
were  enjoying  the  fruits  of  the  eco¬ 
nomic  boom.” 

The  tendency  of  the  networks  to 


Tv  newsman 

(Continued  from  page  13) 

too  cynical  —  that  “maybe  the  best 
television  news  directors  will  all  be 
elevated  to  station  managers.  Maybe 
good  judgment  will  replace  greed  in 
the  front  offices.  Maybe  a  comet  will 
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“overemphasize”  unemployment 
coverage  resulted  in  “doubt”  being 
cast  “on  the  efficacy  of  the  recov¬ 
ery.” 

The  survey  also  criticized  the  net¬ 
works’  handling  of  the  hunger  issue. 

The  networks  focused  on  stories 
about  “soup  kitchens  punctuated  by 
interviews  with  both  soup  kitchen 
clients  and  staff,  but  also  hunger 
experts  who  testified  about  the  pre¬ 
valence  of  the  problem.” 

The  survey  said  the  networks  “did 
not  cover  in  depth  the  13  Federal  food 
assistance  programs  designed  to  pre¬ 
vent  widespread  hunger.” 

The  Institute  for  Applied  Eco¬ 
nomics  is  based  in  New  York  and  sup¬ 
ported  by  39  major  corporations 
including  Allied  Corp.,  AT&T,  Chase 
Manhattan  Bank,  Exxon,  Texaco, 
General  Electric,  Johnson  &  John¬ 
son,  General  Food,  Merrill  Lynch, 
PepsiCo,  Proctor  &  Gamble,  Philip 
Morris,  St.  Regis  Paper,  Tandy  Corp. 
and  Warner-Lambert. 

Americans  for  Responsible  Gov¬ 
ernment  Foundation  was  established 
to  promote  the  “principles  of  private 
initiative  and  free  enterprise.” 

The  foundation’s  sponsors  include 
Robert  O.  Anderson,  chairman  of 


come  from  heaven  and  burn  all  the 
news  consultants  to  ashes.” 

Kuralt,  49,  who  began  his  journal¬ 
ism  career  as  a  reporter  with  the  Char¬ 
lotte  (N.C.)  News  before  joining  CBS 
in  1957,  urged  journalism  students  to 
“think  about  it  awhile”  before  going 
into  television  news. 

“I  am  afraid  I  must  say  that  televi¬ 
sion  news,  as  it  is  practiced  in  most 
places,  is  not  the  field  in  which  a 
serious  journalist  would  wish  to 
live,”  he  said. 

Kuralt  said  there  are  “few  satis¬ 
factions  in  television  journalism, 
either  in  giving  it  or  receiving  it.  It  is 
easy  and  fast  and  it  pays  well,  and  it 
goes  by  without  anybody  noticing 
very  much. 

“The  real  rewards  —  both  in  the 
giving  and  the  receiving  —  are  in  the 
patient,  hard  work  of  the  careful  writ¬ 
er,  who  seizes  a  fact  or  an  event  out  of 
the  air  as  it  flashes  past  and  hammers 
it  like  a  blacksmith  on  his  anvil,  and 
tempers  it,  and,  dissatisfied,  discards 
it  and  rekindles  the  fire  in  the  forge, 
and  comes  back  to  it  until  at  length  it 
becomes  a  useful  and  pretty  thing  —  a 
bit  of  truth,”  he  said.  “Television 
news  is  paper  mache.  Real  writing  is 
wrought  iron.” 


Atlantic  Richfield  Corp.,  Barbara 
Clark  of  Prudential-Bache.  George 
Roche,  president  of  Hillsdale  College 
in  Michigan  and  William  Timkin, 
chairman  of  Timkin  Corp.  It  is  based 
in  Washington,  D.C. 


Canadian  strikes 

(Continued  from  page  18) 

Pressmen  and  Assistants  Union 
Local  590  —  claim  they  have  been 
locked  out. 

Management  describes  it  as  “a 
shutdown  due  to  strike  action.”  Both 
sides  do  agree,  however,  that  the 
issues  still  in  dispute  are  wide- 
ranging. 

Among  union  demands.  Gibbons 
said,  are  stronger  sick  leave  and  long 
term  disability  language;  increased 
vacation;  job  security  for  the  ITU; 
and  language  related  to  the  use  of 
VDTs  by  pregnant  women.  The  news¬ 
room  is  in  the  process  of  being  com¬ 
puterized. 

“Pay  is  on  the  table,  but  it  is  not  a 
prime  issue,”  the  Guild’s  Gibbons 
said. 

Publisher  Herron  said  the  union’s 
negotiating  posture,  which  he  char¬ 
acterized  as  “take  it  or  leave  it,”  has 
made  negotiations  difficult. 

“Basically  the  main  hang-up  is 
negotiating  with  a  joint  council  of 
unions.  We  really  haven’t  been  able  to 
get  any  of  them  to  moderate  their 
demands.  As  a  sign  of  good  faith  we 
offered  wage  increases  of  5%  and  4% 
—  and  there  was  no  response,”  Her¬ 
ron  said. 

Negotiating  sessions,  which  were 
suspended  for  two  weeks  in  March, 
are  mediated  by  the  provincial  Labor 
Ministry. 

The  Star,  part  of  the  Thomson 
Newspaper  Ltd.  chain,  has  a  circula¬ 
tion  of  28,000  and  employs  82  work¬ 
ers.  A  little  more  than  half  are 
unionized  and  have  worked  without  a 
contract  for  five  months. 

The  strike  has  been  good  news  for 
the  Toronto  English-language 
daililes,  Canadian  lYess  reported. 

CP  said  the  Toronto  Star  has 
increased  its  circulation  by  about  25% 
to  3,000  copies  in  the  Sudbury  area. 
The  Toronto  Globe  and  Mail  reported 
its  circulation  has  increased  about 
20%  to  2,400. 
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Philadelphia  Inquirer  wins  two  IRE  awards 

The  Philadelphia  Inquirer  won  two  sect  that  teaches  its  members  to  shun  Television  below  the  Top  20  mar- 
honors  in  the  1983  investigative  doctors  and  medicine;  Arlington  kets:  KCRG-TV,  Cedar  Rapids, 

reporting  competition  administered  Heights  (IW.)  Sunday  and  Daily  Iowa,  Jim  Lyons,  for  a  series 

by  the  Investigative  Reporters  &  Edi-  Herald,  Debbie  Nelson  and  Rena  explaining  how  insurance  agents  were 

tors,  Inc.  Wish  Cohen,  for  stories  examining  trained  to  steal  from  life  insurance 

Three  other  newspapers,  five  the  use  of  toxic  chemicals  on  the  job.  policies;  WSOC-TV,  Charlotte, 

television  stations,  two  magazines,  a  Television  in  the  Top  20  markets:  N.C.,  Bruce  Bowers,  for  a  series 
radio  station  and  a  book  publisher  WBBM-TV,  Chicago,  Pam  Zekman,  about  a  park  police  chief  using  offic- 

were  winners  in  the  contest  that  was  Andy  Segal,  Sandy  Bergo  and  Jack  ers  for  private  security  work  and  tak- 

judged  by  journalism  faculty  mem-  Murphy,  for  a  series  on  defective  ele-  ing  the  money, 

bers  at  the  University  of  Missouri  and  vators  in  public  housing  projects;  Magazines:  Science  Digest,  New 

top  investigative  reporters.  WCCO-TV,  Minneapolis,  A1  Austin  York,  Andrew  Revkin,  for  a  story 

The  winners  will  receive  their  and  John  Lindsay,  for  a  series  on  the  about  a  toxic  chemical  sprayed  on 

prizes  at  IRE’s  annual  conference  casual  work  habits  of  District  Court  fields  as  an  alternative  to  plowing; 

June  7-10  in  Miami.  judges;  KMGH-TV,  Denver,  Dave  Texas  Monthly,  Peter  Elking,  story 

The  Inquirer  won  in  the  category  Minshall,  for  stories  about  city  police  on  suspicious  infant  deaths  and  illnes- 

for  newspapers  with  more  than  75,000  officials  planning  to  skim  money  from  ses  in  a  San  Antonio  hospital  and  a 

circulation.  Reporters  Donald  Barlett  .  •  .  •  . . 

and  James  Steele  were  cited  for  a 
series  showing  government  blunders 
in  attempts  to  deal  with  nuclear 
waste,  and  Daniel  Biddle  was  cited  for 
stories  reporting  that  members  of  the 
Pennsylvania  Supreme  Court  partici¬ 
pated  in  cases  in  which  friends  and 
associates  had  interests. 

The  other  winner  in  the  over 
75,000-circulation  class  was  the  Port¬ 
land  Oregonian  for  a  series  by  James 
Long  and  Leslie  Zaitz  on  reasons  for 
the  failure  of  a  Portland  bank. 

Other  winners: 

Newspapers  under  75,000  circula¬ 
tion:  Fort  Wayne  (Ind.)  News  Sen¬ 
tinel,  Jim  Quinn  and  Bill  Zlatos  for  a 
series  documenting  52  deaths  in  six 
states  among  members  of  a  religious 

Chicago  feud 

(Continued  from  page  9) 


professional  consideration,” 
Nicodemus  said  the  Sun-Times  repor¬ 
ter  and  photographer  should  be  paid 
for  reprinted  material. 

Under  the  Guild  contract,  staffers 
are  to  be  paid  “at  least  one-half’  of 
the  fee  the  newspaper  receives  for  re¬ 
printed  material. 

The  policy  of  Murdoch  publica¬ 
tions,  however,  is  that  no  sister 
publication  will  pay  for  the  material  of 
another. 

But  Nicodemus  contends  that  there 
is  extensive  past  practice  —  reiter¬ 
ated  as  recently  as  the  1982  contract 
negotiations  —  that  no  Guild- 
prt^uced  material  is  given  away  free. 

A  Sun-Times  spokesman  said  the 
newspaper  does  not  comment  on 
labor  disputes. 

Another  Sun-Times  spokesman 
said  he  was  unable  to  get  an  answer  as 
to  whether  News  America  or  the  Mur¬ 
doch  international  media  chain  has  an 
official  policy  that  stories  can  be  used 
free  of  charge  by  sister  publications. 
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SYNDICATES 


‘Sylvia’  and  self-syndication 

Since  leaving  a  major  syndicate,  Nicole  Hollander  has  doubled  the 
number  of  papers  running  her  ‘Sylvia’  comic.  But  many  dailies 
still  decline  to  buy  the  strip  due  to  its  untraditional  nature 


By  David  Astor 

It  is  nearly  impossible  for  a  news¬ 
paper  comic  strip  cartoonist  to  make  a 
decent  living  without  being  affiliated 
with  a  major  syndicate.  But  "Sylvia” 
creator  Nicole  Hollander  is  doing  just 
that. 

The  character  of  Sylvia  first 
appeared  in  Hollander’s  1979  book, 
I’m  In  Training  To  Be  Tall  And 
Blonde,  as  a  cartoon  woman 
introducing  various  chapters  of  strips 
on  equality,  love,  politics,  and  other 
topics.  Universal  Press  Syndicate  sug¬ 
gested  that  Hollander  develop  a  daily 
strip  starring  Sylvia,  but  later  decided 
not  to  take  it  on. 

Hollander  then  signed  in  1980  with 
the  Toronto  Sun  Syndicate,  which 
managed  to  sell  “Sylvia”  to  just  six 
papers  or  so.  Field  Newspaper  Syn¬ 
dicate  (now  News  America  Syndicate) 
picked  up  the  comic  in  1981,  but 
didn’t  do  much  better;  it  found  only 
about  12  papers  for  “Sylvia”  before 
agreeing  to  Hollander’s  request  to 
end  the  relationship  in  early  1983.  “It 
was  a  very  agreeable  termination,” 
she  said,  adding  that  she  was  glad  to 
own  the  rights  to  her  comic  again. 

That  would  have  been  the  end  of  the 
road  for  most  cartoonists,  but  not  for 
Hollander.  She  started  self- 
syndicating  “Sylvia,”  and  managed 
to  double  her  client  list  in  little  over  a' 
year.  And  some  of  her  25  papers  are 
large  dailies  such  as  the  Chicago  Sun- 
Times,  Los  Angeles  Herald 
Examiner,  San  Francisco  Chronicle, 
Seattle  Times  and  Portland  Orego¬ 
nian  (with  smaller  clients  including 
the  progressive  weekly  In  These 
Times). 

Why  was  Hollander  able  to  do  a 
better  selling  job  than  a  major  syn¬ 
dicate  which  kept  50%  of  “Sylvia” 
earnings?  For  one  thing,  the  cartoon¬ 
ist  said  Field  salespeople  could  not 
devote  all  their  energies  to  selling  one 
comic  the  way  she  can.  And  since 
“Sylvia” — which  stars  a  liberal. 
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Some  forms  of  therapy  ore  significantly  quicker  than  others. 


feminist,  independent,  and  single  55- 
year-old  woman  with  a  keen  wit — is 
significantly  different  than  the  usual 
newspaper  strip,  Hollander  believes 
the  syndicate  might  have  consciously 
or  unconsciously  concentrated  its 
efforts  on  easier-to-sell  comics. 

Hollander  is  doing  better  than  Field 
did,  but  the  untraditional  nature  of 
“Sylvia”  still  makes  it  a  hard  comic  to 
sell.  “I  think  there  may  be  some 
resistance  to  the  political  humor  in 
it — the  liberal  and  sophisticated  point 
of  view,”  said  Hollander.  “And  there 
may  be  some  resistance  on  the  part  of 
male  editors  to  having  a  middle-aged, 
irreverent  woman  on  the  comics 
page.”  She  further  observed  that  the 
comic’s  drawing  style  is  not  the  kind 
usually  seen  in  newspapers. 

“Part  of  the  difficulty  of  breaking 
into  the  comics  section  with  a  char¬ 
acter  that’s  different  and  a  style  that’s 
different  is  that  often  people  look  to 
the  section  as  a  sort  of  reassuring  ele¬ 
ment  in  their  life,”  said  the  44-year- 
old  Chicago  resident.  “They  get  used 
to  a  certain  kind  of  style  that  they  saw 
when  they  were  kids.” 

“I  want  to  tell  them  (editors)  not  to 
be  afraid,”  Hollander  added  with  a 
wistful  laugh.  “It  takes  some  getting 
used  to  a  character  like  Sylvia.  But  I 
have  had  editors  say  that  once  they 
get  used  to  her,  they  get  attached  to 
her.” 

And  it’s  not  just  liberal  women  who 
enjoy  “Sylvia.”  Hollander  said  she 
was  on  an  Illinois  radio  show  last 
month  when  a  man  identifying  himself 


Nicole  Hollander 

as  a  conservative  and  libertarian 
called  to  say  he  liked  the  comic.  “I 
was  very  pleased  with  that,”  remem¬ 
bered  Hollander. 

The  cartoonist  said  she  also 
receives  fan  mail  from  young  men 
who  like  the  comic.  But  Hollander 
said  her  main  audience  is  women  of 
various  ages,  many  of  whom  strongly 
identify  with  the  strip’s  title  char¬ 
acter.  “I  get  letters  from  many 
women  who  say  they  are  Sylvia,”  she 
reported.  These  type  of  women  were 
among  the  readers  flooding  the  Sun- 
Times  with  protests  when  the  paper 
dropped  “Sylvia”  in  February  1983. 
A  local  disc  jockey  read  the  comic  on 
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Two  more  'Sylvia'  comic  strips.  (©  Nicole  Hollander.) 


the  air  every  day  until  the  Sun-Times 
reinstated  the  strip! 

Another  example  of  the  comic’s 
appeal  to  women — who  comprise  a 
huge  portion  of  the  people  who  read 
newspapers  and  newspaper  comics — 
was  cited  in  a  Village  Voice  profile  of 
Hollander  several  months  ago.  The 
New  York  City-based  weekly  paper 
described  how  a  Toronto  Sun  Syn¬ 
dicate  salesman  in  1980  brought  sam¬ 
ples  of  “Sylvia”  to  a  Detroit  Free 
Press  editor,  “who  looked  them  over 
and  said,  ‘These  are  not  funny.’  The 
salesman  pleaded  ‘to  bring  in  the  lad¬ 
ies.’  The  clerical  staff  trooped  in,  read 
what  was  on  the  boss’s  desk,  and 
cracked  up.  The  miffed  editor  signed 
for  three  months’  worth  of  ‘Sylvia’ — 
and  never  ran  it.” 

Hollander  noted  that  some  news¬ 
paper  editors  feel  they  are  satisfying 
their  numerous  female  comics  read¬ 
ers  if  they  run  just  one  strip,  such  as 
“Cathy”  or  “Sally  Forth,”  by  or 
about  women.  (She  said  this  reason¬ 
ing  can  also  apply  to  political  strips, 
whereby  a  paper  will  carry  only 
“Doonesbury”  or  “Bloom  County” 
and  figure  it  has  met  all  the  needs  of 
young,  liberal-minded  readers.)  But 
one  comic,  said  Hollander,  is  not 
enough. 

The  cartoonist  gives  about  10  lec¬ 
tures,  with  a  slide  show,  each  year 
that  criticize  the  treatment  of  women 
in  newspaper  comics  and  editorial 
cartoons.  “One  of  the  things  I  say  is 
that  women  are  not  represented 
according  to  their  numbers  in  the 
country,”  said  Hollander  (who  noted 
that  groups  such  as  blacks  and  gays 
are  also  under-represented  in  the 
comics).  “The  main  characters  are 
rarely  women.  And  there  are  a  lot  of 
sexual  fantasies  built  around  secretar¬ 
ies,  who  are  often  portrayed  as  very 
sexy  and  stupid  women.”  She  further 


noted  that  many  women  who  do 
appear  in  comics  are  shown  as  house¬ 
wives. 

Sylvia  herself  works  as  a  sort  of  a 
free-lance  advice  giver.  In  one  comic, 
she  is  shown  writing  a  piece  on  “get¬ 
ting  old  in  America.  ”  Her  first  sugges¬ 
tion?  “Best  to  do  it  somewhere  else.” 
The  cartoon  character  also  takes  on 
other  roles,  such  as  offering  “rude¬ 
ness  therapy,”  “gender-related  ther¬ 
apy,”  and  “altruistic  therapy,”  In 
one  example  of  the  latter,  a  woman 
tells  Sylvia  that  all  she  wants  out  of 
life  is  thinner  thighs  for  herself.  Syl¬ 
via,  accusing  her  of  being  selfish, 
comes  back  with  something  like, 
“With  all  the  problems  in  the  world  all 
you  can  think  about  is  thinner  thighs 
for  yourself?”  The  woman  replies. 


“Okay.  Thinner  thighs  for 
everyone.” 

That  final  line  will  be  the  title  of 
Hollander’s  next  book — her  eighth 
from  the  New  York  City-based  St. 
Martin’s  Press.  Her  previous  seven 
books,  which  sport  titles  like  Ma.  Can 
I  Be  A  Feminist  And  Still  Like  Men? 
and  That  Woman  Must  Be  On  Drugs, 
have  sold  an  average  of  about  40,0(X) 
copies  apiece.  There  are  also  such 
“Sylvia”  products  as  greeting  cards, 
note  pads,  appointment  calendars, 
rubber  stamps,  and  t-shirts.  And  Hol¬ 
lander,  a  graphic  designer  and  con¬ 
tributor  to  The  Spokeswoman  femin¬ 
ist  newsletter  before  starting  her  com¬ 
ic,  has  developed  two  as-yet-unsold 
live  (as  opposed  to  animated)  “Syl¬ 
via”  cable  tv  shows. 

Creating  seven  “Sylvia”  episodes 
a  week  as  well  as  books  and  products 
makes  Hollander  a  very  busy  woman. 
She  gets  up  early  in  the  morning  and 
works  on  “Sylvia”  until  about  noon, 
weekends  included.  Her  afternoons 
are  spent  on  the  many  business  matt¬ 
ers  relating  to  self-syndication.  The 
cartoons  are  printed  in  a  neighbor¬ 
hood  shop,  Ena  Dahm  helps  with  the 
bookkeeping  and  billing,  and  Gael 
Byrnes  assists  with  promotion.  About 
300  mail  pieces  offering  the  “Sylvia” 
comic  are  sent  to  newspapers  each 
year,  with  well  over  3()0  follow-up 
phone  calls  made.  An  effort  is  cur¬ 
rently  underway  to  interest  more  col¬ 
lege  papers  in  buying  the  strip. 

Hollander,  who  received  a  bache¬ 
lor’s  in  fine  arts  from  the  University  of 
Illinois  and  a  master’s  in  the  same 
subject  from  Boston  University,  gets 

(Continued  on  page  36) 
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(Continued  from  page  35) 
ideas  for  “Sylvia”  from  many 
sources.  “The  strip  has  a  lot  to  do 
with  popular  culture,"  said  Hollan¬ 
der,  so  she  regularly  reads  numerous 
newspapers  and  magazines — 
including  the  National  Enquirer, 
watches  a  lot  of  tv  (“it’s  a  duty!”), 
and  goes  “places  where  I  can  over¬ 
hear  conversations.” 

In  the  strip,  Sylvia  also  takes  in  a 
great  deal  of  tv  as  she  sits  in  her  bath¬ 
robe.  And  she  talks  back  to  the 
“tube.”  When  a  commercial  says, 
“For  feminine  protection  every 
day  .  .  .  ,”  Sylvia  suggests  “a  handl 
grenade.”  When  another  ad  states, 
“Spray  and  Wash  gets  out  .  .  .  what 
America  gets  into,”  the  cartoon  char¬ 
acter  snaps,  “Send  some  to  El  Sal¬ 
vador.” 

“She  questions  authority,”  said 
Hollander.  “She’s  everyone  who  sits 
in  front  of  the  television  set  and  says, 
‘How  dare  you  tell  me  this  non¬ 


sense?”’  But  though  she  is  “tough,” 
added  Hollander,  Sylvia  is  also 
“good-hearted.” 

Like  Hollander,  Sylvia  also  spends 
a  lot  of  time  in  the  bathtub.  But  the 
character  is  not  really  a  total  alter  ego 
of  the  cartoonist’s.  Sylvia  has  many 
aspects  to  her  that  are  totally  fiction¬ 
al,  and  other  qualities  based  on 
Hollander’s  mother  and  mother’s 
friends. 

“They  were  sort  of  like  ‘Rosie  the 
Riveter’  types  during  World  War  II — 
fast-talking  and  funny,”  recalled  Hol¬ 
lander,  who  is  based  at  P.O.  Box 
578523,  Chicago,  Ill.  60657,  (312)  782- 
3908.  “They  always  made  me  laugh. 
When  people  say  women  have  no 
sense  of  humor,  I  find  that  astound¬ 
ing.” 

As  for  Hollander’s  cartooning 
influences,  she  cited  Lynda  Barry, 
Claire  Bretecher  of  France,  Berke 
Breathed  of  “Bloom  County”  (Wash¬ 
ington  Post  Writers  Group),  the  on- 


sabbatical  Garry  Trudeau  of 
“Doonesbury”  (Universal),  Jules 
Feiffer  (Universal),  and  editorial  car¬ 
toonist  Mike  Peters  (United  Feature 
Syndicate). 

Like  several  of  the  above  cartoon¬ 
ists,  Hollander  has  created  several 
running  characters.  The  cast  of  her 
comic  includes  such  people  as  Syl¬ 
via’s  21-year-old  daughter  Rita,  her 
niece  Sweetie,  Grunella  the  fortune 
teller,  and  Harry  the  bartender,  not  to 
mention  Gernif  from  Venus.  This 
alien,  who  only  interacts  with  Sylvia, 
is  a  sort  of  a  Robin  Williams  as 
“Mork”  character  pointing  out  the 
absurdities  of  Earth’s  society. 

Hollander  also  frequently  includes 
her  cat  John  in  the  strip.  But  her  other 
cat  Harriet,  who  is  more  difficult  to 
draw,  does  not  appear.  The  cartoonist 
tried  to  make  amends  by  dedicating 
one  of  her  St.  Martin’s  books  to  Har¬ 
riet,  but  the  cat  replied,  “Too  little, 
too  late.” 


United  Media  is  introducing  an  ‘eiectronic  syndicate’ 

EMS  material  will  go  to  homes  with  videotex  capabilities 


An  “electronic  syndicate”  billed  as 
the  “world’s  first”  will  be  introduced 
by  United  Media  Enterprises  at  the 
Videotex  ’84  show  in  Chicago  April 
16. 

Some  features  to  be  offered  by  the 
new  Electronic  Media  Services 
(EMS)  division  draw  their  inspiration 
from  UME  newspaper  features,  but 
are  designed  and  written  exclusively 
for  EMS.  Many  current  UME  news¬ 
paper  features  will  not  be  adapted  for 
EMS  at  all.  And  some  EMS  material 
will  never  appear  in  newspapers. 

EMS  clients  include  Request  Tele¬ 
text  (Group  W  Cable),  The  NABU 
NETWORK  (NABU  NETWORK 
Corporation),  INDAX  (Cox  Cable 
Communications),  Viewtron  (View¬ 
data  Corporation  of  America),  Gate¬ 
way  (Times  Mirror  Videotex  Ser¬ 
vices),  and  The  Source  (Source 
Telecomputing  Company).  These  six 
clients  will  in  turn  transmit  EMS 
material  to  screens  in  homes  with 
videotex  capabilities.  UME  president 
and  chief  executive  officer  Robert 
Roy  Metz  said  forecasts  indicate  that 
there  could  be  10-14  million  of  these 
homes  by  1990. 

The  “EMS  TV  Package” — offered 
in  conjunction  with  listings  from 
UME’s  TV  Data — is  available  this 
month  for  videotex  and  teletext.  It 
includes  “Soap  Opera  Update”  by 
Jon-Michael  Reed,  who  writes  the 


Robert  Roy  Metz 

thrice-weekly  “Tune  In  Tomorrow” 
column  for  United  Feature  Syndicate 
(one  of  several  UME  divisions  from 
which  resources  will  be  drawn  for 
EMS).  “Soap  Opera  Update” — 
appearing  every  weekday  at  6  p.m. 
EST — will  update  videotex  “users” 
on  13  daytime  soaps  and  reveal 
“what’s  happening  behind  the  scenes 
and  what’s  coming  in  the  future.” 
There  is  also  “Serial  Box”  (about 
nighttime  tv  serials),  “TV  IQ”  (tri¬ 
via),  “Best  Bets”  (tv  highlights),  and 
“Inner  Tube”  (about  Hollywood). 
Also  starting  this  month  is  “Galaxy 
One”  (horoscopes). 

Appearing  later  this  year  will  be 
such  “interactive  features”  as 
electronic  greeting  cards  featuring 
comic  characters  from  Charles 


Schulz’s  “Peanuts,”  Jim  Davis’ 
“Garfield,”  etc.  One  videotex  user 
can  send  the  card  to  another  via 
“electronic  mail.”  Other  features  will 
include  “Spelling  Bee,”  “World 
Almanac  World  War  II  Chronology,” 
“Math-A-Maze,”  “Real  Life  Math,” 
“Chalk  Talk”  (about  football),  and 
“The  Batterberry  Bank”  (about  food, 
etc.). 

Metz  said  UME,  which  is  produc¬ 
ing  the  EMS  features  in  “finished 
frame  form,”  used  members  of  its 
current  editorial  and  artistic  staff  to 
develop  material  for  EMS.  A  few  new 
people  were  hired  as  well.  Mark 
Bums  is  the  manager  of  the  ‘  ‘electron¬ 
ic  syndicate.” 

When  asked  why  UME  was  starting 
EMS,  Metz  replied,  “It’s  not  because 
we  think  newspapers  and  newspaper 
features  will  be  dwindling  away.  We 
see  it  as  a  new  area  to  operate  in.  1 
don’t  see  the  great  American  love 
affair  with  information  decreasing.” 
He  further  noted  that  newspaper 
companies  operate  some  videotex 
firms. 

— David  Astor 

‘Ethics  &  Religion’ 

Michael  J.  McManus  is  now  in  75 
newspapers  with  his  self-syndicated 
“Ethics  &  Religion”  column  (see 
E&P,  March  19, 1983  and  August  27). 
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N.Y.  Daily  News  reinstates  column  by  George  Will 


The  New  York  Daily  News  has  rein¬ 
stated  George  Will’s  column  —  nine 
months  after  it  dropped  the  feature 
and  accused  the  conservative  com¬ 
mentator  of  a  “violation  of  journalis¬ 
tic  ethics.” 

In  a  July  10,  1983  editorial,  the 
News  stated  that  Will  helped  Ronald 
Reagan’s  staff  “prep  him”  for  the 
1980  presidential  debate  against  Jim¬ 
my  Carter  and  “then  appeared  on 
ABC  television  to  comment  on  the 
debate  and  say  what  a  fine  job  Reagan 
had  done  without  mentioning  his  own 
role.” 

The  editorial  continued,  “Further¬ 
more,  Will  knew  that  Reagan’s  people 
had  used  some  material  from  the  Car¬ 
ter  campaign  and  never  reported  it. 


‘Beetle’  wins  in  K.C. 

Over  8,000  Kansas  City  Star  read¬ 
ers  responded  to  a  comics  poll  that 
saw  “Beetle  Bailey”  garner  the  most 
votes.  A  total  of  5,604  of  the  respon¬ 
dents  said  they  always  read  Mort 
Walker’s  King  Features  Syndicate- 
distributed  strip. 

Readers — asked  to  rate  only  the  17 
comics  appearing  in  the  Star — liked 
“Dennis  the  Menace’’  by  Hank 
Ketcham  second  best.  The  comic 
from  News  America  Syndicate 
(formerly  Field  Newspaper  Syn¬ 
dicate)  received  5,201  votes. 

The  other  comics  receiving  over 
3,000  votes  were  “Garfield”  by  Jim 
Davis  (United  Feature  Syndicate), 
4,723;  “Wizard  of  Id”  by  Brant  Par¬ 
ker  and  Johnny  Hart  (News  Amer¬ 
ica),  4,471;  “Andy  Capp”  by  Reggie 
Smythe  (News  America),  4,264; 
“Geech”  by  Jerry  Bittle  (Universal 
Press  Syndicate),  3,885;  “Marvin”  by 
Tom  Armstrong  (News  America), 
3,541;  and  “The  Far  Side”  by  Gary 
Larson  (Chronicle  Features),  3,122. 

SHNS  and  Olympics 

Scripps-Howard  News  Service 
(SHNS)  will  send  15  reporters,  photo¬ 
graphers  and  editors  to  the  1984  Sum¬ 
mer  Olympics. 

The  United  Feature  Syndicate- 
distributed  SHNS  plans  to  operate  an 
around-the-clock  bureau.  Among  the 
material  provided  will  be  a  daily 
digest  of  events  and  a  daily  color  col¬ 
umn  by  Rheta  Grimsiey  Johnson, 

SHNS  is  also  planning  extensive 
pre-Olympic  coverage,  including  a 
series  of  profiles  of  athletes,  coaches 
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Will’s  column  has  appeared  occa¬ 
sionally  in  the  Daily  News.  It  won’t 
anymore.” 

News  editor  James  G.  Wieghart 
told  E&P  this  week,  “I  missed  the 
column.  It  was  never  my  intention  to 
ban  it  forever.  If  you’re  looking  for  a 
good,  solid  conservative  columnist, 
he’s  at  the  top  of  the  list.” 

Wieghart,  who  said  he  cleared  the 
reinstatement  decision  with  soon-to- 
be  News  publisher  James  Hoge, 
noted  that  he  was  not  pressured  into 
the  decision  by  readers.  He  recalled 
that  he  received  a  lot  of  criticism  from 
Will  fans  last  summer,  but  it  “passed 
quickly.” 

When  asked  for  his  reaction.  Will 
joked  that  New  York  area  residents 
the  past  nine  months  “had  to  mimeo- 


and  other  figures.  In  all,  about  60' 
pieces — many  accompanied  by 
photos,  graphs  and  charts — are 
scheduled  to  be  disseminated  by  July 
28,  when  the  Games  begin. 

Pieces  by  Kissinger 

Former  Secretary  of  State  Henry 
Kissinger  has  agreed  to  write  a  series 


graph  my  columns  at  night  in  dark 
basements  and  read  them  sur¬ 
reptitiously”  and  that  he  had  to  have 
them  flown  in  “packed  in  ice  like 
fresh  salmon.” 

“Maybe  New  Yorkers  have  suf¬ 
fered  enough,”  quipped  Will,  who 
added  seriously,  “I’m  glad  to  be 
back.” 

Will  now  appears  in  391  U.S.  news¬ 
papers,  according  to  Washington  Post 
Writers  Group  general  manager/ 
editorial  director  William  B. 
Dickinson  Jr.  Of  the  seven  other  pap¬ 
ers  (all  reportedly  under  50,000 
circulation)  known  to  have  dropped 
Will  last  summer  because  of  his 
involvement  with  Reagan  and 
“Debategate,”  Dickinson  said  two 
have  also  reinstated  the  column. 


of  “in-depth”  articles  on 
international  political  affairs  for  the 
Los  Angeles  Times  and  Washington 
Post  beginning  in  June. 

The  pieces  will  then  be  offered  to 
newspapers  in  the  U.S.  and  Canada 
via  the  Los  Angeles  Times  Syndicate 
and  to  papers  and  magazines  abroad 
via  the  Los  Angeles  Times  Syndicate 
International. 
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FEATURES  AVAILABLE 
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CURRENT  AFFAIRS 

MONEY 

THE  EIGHTIES  attracts  readers.  Let  Bill 
Wallace's  current  affairs  column  prove 
itself  to  you.  Box  15,  Fraser  NY  13/53. 

“MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
Sl3th,  Temple  TX  76501. 

ENTERTAINMENT 

MOVIE  REVIEWS 

CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

FABLES 

REAL  ESTATE 

STORYTIME  FABLES,  morals,  fun-read. 
Pleases  children  and  adults.  Typeset 
16.6  X  3-k  -4-f-".  Free,  6  weeks  of 
fables  to  use,  on  request.  More  at  $6 
weekly.  Short  narrative  pleasure.  Eppy 
Features,  Box  20356,  New  York  NY 
10025. 

HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  4  national  awards; 
one  said  "concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills."  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 

GENERAL 

WINE 

"GREAT  AMERICAN  CONSUMER  DER¬ 
BY,"  weekly  review.  First  Amendment 
to..  Box  551,  Torrance  CA  90508. 

"WINE  ON  THE  TABLE,"  weekly,  425 
words,  William  Clifford,  Box  295,  Morris 
CT  06763;  (203)  567-5336. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7 133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  BROKERS 


Appraisals,  Mergers.  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnvilie  TN  37110 
(615)  473-2104  or  473-3715. 


Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES.  Inc. 

Rte  1,  Box  146,  Theodore  AL  36582 

_ (205)  973-1653 _ 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  B6,  Headland  AL  36345 
Wayne  Chancey  (205)  693-26 1 9 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 
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ROY  HOLDING  &  ASSOCIATES 
Newspapers  Our  Only  Business 
•Brokers  'Appraisers 

PO  Box  212,  Galva,  IL  61434 
Phone  (309)  932-2270 
Roy  Holding  Dave  Kramei 

(309)  879-2412  (217)  784-4736 


To  Purchase  or  Sell  a  Newspaper 
JAMES  A.  MARTIN  ASSOCIATES 
Call  Day  or  Night;  (614)  889-9747 
PO  Box  20533,  Columbus  OH  43220 


EDWIN  0.  MEYER,  BROKER 
Appraisals-Sales-Consultation-7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  114  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 


JEPSON  &  ASSOCIATES 
CRIBB  MEDIA  SERVICES 
JohnT.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223. 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


NEWSPAPERS  FOR  SALE 


EXCLUSIVE  Carolina  county  seat  weekly 
and  building.  $100, (JOO  gross. 
$125,000.  Good  terms.  Box  7427,  Edi¬ 
tor  &  Publisher. 

GROWI NG  WEEKLY  (2200  paid)  in  love- 
iy  growing  Massachusetts  area. 
$65,000  gross.  Box  7155,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MONTANA  mountains,  county  seat, 
excellent  capital  gain  situation, 
$25,000  investment  on  $75,000.  Jep- 
son  &  Associates,  John  T.  Cribb,  PO  Box 
1220,  Townsend  MT  59644;  (406) 
266-4223. 


MAKE  YOUR  MARK  IN 
NORTH  CAROLINA 

1 1  year  old  money  maker  for  sale.  Coun¬ 
ty  wide  weekly  adjacent  to  high  tech, 
high  culture,  explosive  growth. 
$55,0000  down  will  handle.  Call  (919) 
542-4861.  Ask  for  Linda  or  write  Box 
754,  Pittsboro  NC  27312. 


SMALL  CALIFORNIA  DAILY.  Attractive¬ 
ly  priced.  Profitable.  Community  enjoys 
exceptional  growth.  Modern  plant  and 
^uipment.  Box  6743,  Editor  &  Pub¬ 
lisher. 


SUCCESSFUL  TV  Magazine  Zone  3. 
Unlimited  growth  potential.  $50,000. 
Reason  for  selling;  We  own  another  TV 
Magazine  (same  name)  in  neighboring 
city.  Only  serious  inquiries  from  those 
who  love  publishing.  (919)  471-0378. 


THRIFTY  NICKEL  TYPE  weekly  advertis¬ 
er,  Rapid  City  SD,  $25,000.  Equipment 
included.  (605)  348-0066. 


TEXAS  county  seat  weekly,  with  two 
story  building,  can  put  apartment  above. 
Long  established,  no  competition  in 
county,  $50K  down.  Associated  Texas 
Newspapers,  Inc.,  Bill  or  Ed  Berger, 
1801  Exposition  Blvd.,  Austin  TX 
78703;  (512)  476-3950. 


UPSTATE  New  York  weekly  grossing 
$9(),000.  Owner  will  finance.  (914) 
439-4601. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


At  These  Prices 
You  Will  Buy  Profit 


KANSAS  Shopper . $27,500 

NEVADA . $45,000 

OKLAHOMA . $55,000 

KANSAS . $68,000 

OREGON . $80,000 

COLORADO . $85,000 

NEBRASKA . $110,000 


Contact 
Bill  Sheldon 
Broker 

624  East  Douglas 
Wichita,  Kansas  67202 
(316)  263-1286 


TEN  MIDWEST 
PAPERS  FOR  SALE! 

Located  in  states  of  Indiana  (3),  Wiscon¬ 
sin  (2),  Missouri  (1),  Iowa  (2),  Kansas 
(1),  and  Illinois  (1). 

All  realistically-priced  so  that  current  net 
will  service  debt  and  provide  living. 
Grossing  from  $75,000  to  $355,000. 
Downpayments  from  $15,000  to 
$80,000. 

Include  9  weeklies,  and  one  small  daily. 
If  you  are  a  serious  buyer,  contact  us 
now. 

Roy  Holding  &  Associates 
PO  Box  212,  Galva  IL  61434;  (309) 
932-2270. 

Roy  Holding  Dave  Kramer 

(309)  897-2412  (217)  784-4736 


CENTRAL  FLORIDA'S  fastest  growing 
area;  uncontested  weekly,  camera-ready 
to  sweetheart  printer;  excellent  staff  and 
community.  Available  for  approximately 
2  /  3  of  annual  gross.  Will  consider 
financing  right  party.  Box  7115,  Editor 
&  Publisher. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1984 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.70  per  line.  1  week  —$3.15  per  line. 

2  weeks  $4.20  per  line,  per  Issue  2  weeks— $2.60  per  line,  per  Issue. 

3  weeks— $3.50  per  line,  per  Issue.  3  weeks— $2.30  per  line,  per  Issue. 

4  weeks— $2.90  per  line,  per  Issue.  4  weeks— $2.10  per  line,  per  Issue. 

Add  $4.75  per  Insertion  for  box  service,  Add  $3.25  per  Insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  In  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  avaffabte  on  nqu^at. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

EdllM-  ft  PwblitiMr 

575  Lexington  Av,  NY,  NY  1(X)22.  (212)  752-7050. 
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ANNOUNCEMENTS 


NeWSPAPERS  FOR  SALE 


MAJOR  Rodeo  Publication  covering  the 
Mid-West.  Official  publication  for 
regional  and  national  rodeo  associa¬ 
tions.  18  issues  per  year,  5000  sub¬ 
scribers.  Advertising  contracts  through 
December  '84/1983  gross  85,000. 
Priced  to  sell  at  $120,000.  Contact 
MARN,  Box  157,  Ft  Lupton  CO  80621; 
(303)  659-1668.  Buyers  must  prove 
financial  ability. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSiFIEOS 
GET  THEM 
THE  BUSINESS! 


NEWSPAPERS  WANTED 


SOLID  GROUP  seeks  Southeast  news¬ 
paper  doing  $600,000  to  $2  million  in 
revenues.  Well  qualified  financially.  Re¬ 
ply  with  details.  Box  7200,  Editor  & 
Publisher. 


WILL  consider  buying  small  daily  in 
western  Sunbelt.  Brokers  okay.  Box 
7078,  Editor  &  Publisher. 


WE  HAVE  buyers  with  money  looking  for 
good  weeklies  and  any  size  shoppers. 
Jepson  &  Associates,  John  T.  Cribb,  PO 
Box  1220,  Townsend  MT  59644;  (406) 
266-4223. 


YOUNG  newspaper  executive  with  busi¬ 
ness  side  experience  seeking  to  further 
expand  overall  newspaper  experience 
with  help  of  current  owner— for  eventual 
purchase  of  property.  Quality  of  life  at 
location  important — family  man.  Box 
7201,  Editor  &  Publisher. 


PUBUCATIONS  AVAILABLE 


"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MO  20817. 


SHOPPING  GUIDES 


ESTIL  CRADICK 
950  Parkwood  Drive 
Dunedin  FL  33528;  (813)  733-1678 


>NDUSTRY  SERVICES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


MARKETING  PAPERS  for  the  80's  to 
survive  through  the  90's  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


W*  mev*  machinwryl 
lAP  CLAMIFIIDS 
(212)  782-7083 


MARKETING  A 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 
E&P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


WHAT  HELPS  US 
.  .  .HELPS  US 
HELP  YOU 


To  expedite  your  questions,  claims  and  payments  regard¬ 
ing  classified  invoices,  please  RETURN  THE  YELLOW 
COPY  OF  THE  INVOICE  WITH  YOUR  PAYMENT,  and  refer 
to  the  invoice  number  in  all  correspondence  regarding 
your  bill.  This  will  assure  proper  credit  to  your  account. 


THANK  YOU: 
E&P  CLASSIFIED 
DEPARTMEHT 


CLASSIFIED  ADVERTISING 

Order  Blank 

Namn 

Company 

Address _ _ 

City  .'^tatft  7ip 

Phnna 

Classification 

Copy 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad  Waalca  Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mall  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  1(X)22. 
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EQUIPMENT  &  SUPPUES 


CAMERA  a  DARKROOM 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Speciahsts  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware'software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


CIRCULATI0N-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 

Demo  disk,  $50,  refundable.  500  to 

30,000  circulation.  1  or  more  papers, 

sub-non-sub.  For  information  write; 

BURCO  Systems,  Inc.,  PO  Box  68,  Grid- 

ley  CA  95948.  (AMICO  software  dis¬ 

tributors);  (916)  846-3661. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
C^l  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  intert^e  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


equipment  A  SUPPLIES 


COMPUTERS 


Cl  RCULATION— ACCOU  NTI NG— 
ADVERTISING— AR 
Software,  Hardware  or  Both 
No  newspaper  should  be  without  OUR 
systems!  Why?  Because  WESTERN 
COMPUTER  has  developed  newspaper 
software  with  quick  access  inquiry  for  all 
sized  properties,  weeklies  and  dailies. 
Circulation,  Accounting,  Advertising,  A/ 
R.  These  are  total  systems  to  handle  all 
your  needs.  They  are  tailored  to  your 
operation.  You  will  be  amazed  at  the 
comprehensiveness  of  each  of  these. 
They  are  user-friendly  and  cost  efficient. 
Write  for  more  information. 

WESTERN  COMPUTER 
PO  Box  1304 
North  Platte  NB  69103 
Or  Call 

Dan  Sikorski— (308)  532-6000 
Max  Miller— (308)  532-6700 


COMPUTER  TERMINALS 


FOR  SALE 

10  used  Mycro-Tek  MC  4003  VDT  and 
keyboard.  $2000  each.  Contact  Guy 
Larson,  800-548-0003. 


TELERAM  P1800  portable  VDT  with 

four  tapes.  Works  well.  $600/offer. 

(213)  452-3918. 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


MULLER  227S  Inserter  with  7  stations 
in  good  condition.  Reply  to  Mr.  Zito,  Post 
Publishing  Company,  410  State  Street, 
Bridgeport  CT  06604;  (203)  333- 
0161,  Ext.  311. 


•  24P-48P  and  72P  SHERIDAN/ 
HARRIS  stuffers  guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  WANTED  TO  BUY;  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON- 

SULTANT;  (713)  468-5827. _ 

2  SIGNODE  MLN-2  Strap  tyers 
5  M  per  unit,  firm 
FOB  Toledo 
Contact: 

Byron  Morris 
Mail  Superintendent 
The  Blade 

Toledo,  Ohio  43660 
(419)  245-6325 


THE  INDUSTRY’S 
MEETING  PLACE... 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet- 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 

For  rates  and  info:  (212)  752-7053 


EQUIPMENT  a  SUPPLIES 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45*  and  90*  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  Good  running  con¬ 
dition.  $15, ODD  with  head;  $8000  wit¬ 
hout  head.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  piggy  back  head.  In¬ 
line,  like  new.  $14, 00a  Herb  AMS  Hill¬ 
side  NJ;  (201)  289-7900. 


FOR  SALE:  Hopper  Loaders  for  24-48- 
72-P  Harris  Late  Model  Stuffers.  Like 
new.  Priced  right.  Box  7174,  Editor  & 
Publisher. 


MISCELLANEOUS 


ITEMS  FOR  SALE:  5  BPRE  punches  for 
Harris  2200  plus  2  BPREs  for  PDP8;  2 
Tl  Silent  700  (733s)  ASR  twin  magazine 
tape  cassettes;  6  Fairchild  perforators, 
430/Electroset— not  all  complete;  1 
Extel  printer,  AF  ribbon  model  6  level 
TTS  coding,  8VS"  paper  with  stand;  7 
tape  winders,  electrical;  3  tape  winders, 
manual;  1  P0P81  with  4  tape  drives;  1 
model  4302  Mohawk  printer;  1  ASR 
Teletype,  model  35;  2  Compuscan 
Alpha  scanners  (1  for  parts  not 
operating).  Available  now.  Call  Bud  Fix; 
(215)  820-6163  or  Bob  Reinhard; 
(215)  820-6140. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


Newsprint — Specialties,  colors,  con¬ 
verting.  David  F.  Hoy-Paper  Sales,  Cor- 
taro  A2  85230  602/297-9976;  NY  2 1 2/ 
557-3232 


NEWSPRINT— SAVE  $.  Why  pay  full  list 
price  for  newsprint?  Even  if  there  is  a 
price  increase  as  scheduled,  I  will  save 
you  $30-$40  per  ton  on  prime  Canadian 
newsprint.  Up  to  500  ton  per  month 
available.  Any  size.  For  Northeast  or 
Midwest  delivery  only.  Box  7171,  Editor 
&  Publisher. 


PHOTOTYPESEUING 


HASTECH  HS  42  FRONT  END,  10  Meg 
HD,  4  Terminals,  Preview,  extensive 
software,  Micro  5  Interface,  1  year, 
$30,000.  Bob  Weber;  (216)  831- 
0480. 


Compugraphic 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMPOSER  la  com¬ 
puterized  typesetting.  Total  con¬ 
trol,  total  versatIUty.  Remote  ter¬ 
minals.  Telecommunications. 
Much  more! 

Your  CompuWnter.  EdltWhter, 
UniSetter.  etc.  is  not  obsolete... 
only  the  way  you  use  It  is. 

Let  us  change  all  that. 

Cybartaxt  Corporation 
Box  860  Areata,  CA  95521 
707-822-7079 


EQUIPMENT  A  SUPPLIES 


PHOTOTYPESETTING 


EDIT  7770  II  HR.  Rev  E,  3  years. 
$11,750;  EDIT  7700  HR,  Rev  D, 
$8500;  EDIT  7770  II  LR.  Rev  E.  2 
years,  $1 1,750;  EDIT  2750,  Rev  D.  re¬ 
conditioned,  3  years,  $3300.  Bob 
Weber;  (216)  831-0480. 


AM,  CG  TYPESETTERS.  Reconditioned. 
Trades  OK.  Strips,  Parts  Kits.  All 
Guaranteed.  WSI;  (216)  729-2858. 


AKI  keyboards  (5).  PPS  4  /  8  auto¬ 
counts.  Includes  2  spare  parts  kits.  A 
real  bargain.  (703)  521-1089. 


APS  MICRO  5, 10  Meg  HD,  5  Meg  flop- 
y,  Interface,  1  year,  upgradeable, 
42,000;  AUTOLCJGIC  APS  5,  5  Meg 
removable  HD.  $32,500;  PHOTON 
MARK  IV,  dymo,  for  Parts,  $675;  TEL- 
RAM  2277  Editing  and  Transmission 
Terminal,  $2500.  Bob  Weber;  (216) 
831-0480. 


CASH  FOR 

MARK  I,  IV.  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUWRITER  TG  I,  complete  with 
spare  parts  kit.  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  condition.  Offers  Phone  (919) 
728-4131. 


UNISETTER  HR.  with  DEK,  $9000; 
VIDEOSETTER  UNIVERSAL,  8  grids. 
Spare  Parts  Kit,  Dataport,  $750(); 
TRENDSETTER  812  HR.  8”  and  5W 
floppy,  $8500;  Bob  Weber;  (216)  831- 
0480. 


CG  TYPESETTERS.  Exeeuwriter  II, 
$950;  7200  Blue,  $1950;  Edit  1750, 
$2500;  CG  Preview,  $4000;  CG  ICI, 
$2500;  Permakwik  with  dryer  (NEW), 
$1950;  RCP  101,  $950.  WSI;  (216) 
729-2858. 


CG  MDT-350,  $3300.  With  com¬ 
munication  interface,  $3550.  Ter¬ 
minals  are  reconditioned  with  warranty. 
Graphic  Systems  Exchange,  Inc;  (71b) 
385-3027. 


LINOTRON  202,  60  fonts,  extra  mem¬ 
ory.  $24,000;  LINOTRON  202, 
updated  to  MOD  N,  1900  Resolution, 
Reverse  Video,  extra  memory,  4  years, 
$29,000.  Guaranteed.  Bob  Weber; 
(216)  831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
(Ximpugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


TYPESETTERS.  Unisetter  LR.  $5250; 
Preview  505,  $3000;  Unified  Com¬ 
poser.  $2500;  MDR,  $1250;  FDR, 
$1250;  Uniscan,  $1250,  Uniterm, 
$950;  Unisetter  Spare  Parts  Kit,  $500. 
WSI;  (216)  729-2858. 


USED  TYPESEHING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


PLATEMAKING 


WESTERN  LITHO  PLATER  38;  additive 
plate  developer.  Takes  plates  up  to  38" 
By  any  length.  Belt  driven.  $2500.  Con¬ 
tact  McKay  at  (516)  288-3900. 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  E  SUPPUES 


EQUIPMENT  E  SUPPUES 
_ PRESSES 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  Vt  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
GossUrbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Communi^  5  units  1976 

Goss  Community  6  units,  SC  folder, 

1974 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1 500  &  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  V-22  4  units,  folder 
Harris  folders,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  V15A,  8  units,  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
‘  2  KJ-6  folders  1979 

6  units  Newsking,  1974 

MISCELUNEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

Count-O-Veyors  104,  105,  106,  108 
Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


5  UNIT  GOSS  C38  239/16,  2  Butlers, 
ovens.  Combi  folder,  2  Martin  web 
guides;  (818)  885-5995. 


CONVERSION  PRESSES 
Offset-Flexo 
Two  complete  presses 

1-8  unit  Hoe  Colormatic  with  pump 
and  rail 
3-Color  humps 

1-Singlc  3:2  folder-22y4  cutoff 
8-Fully  automatic  reels 
8-50  HP  motors 
(removed  in  storage) 

1-7  unit  Goss  Mark  I  A82 
1-Double  color  deck 
1-Single  color  deck 
1-Double  3:2  folder-23  9  /  16  cutoff 
7-Goss  digital  reels,  tensions  and 
pasters 

Four  Unit  Press: 

21Vf!  Cutoff-1975 
4  Units,  6  plate  wide 
Two  3:2  folders  (one  Hoe,  one  Goss) 
Automatic  Reels 
E)aRA: 

6-Mark  II  color  hump  with  ink  pump 
and  rail. 

3-Double  3:2  folders-23  9  /  16  cutoff 

1- Double  2:1  folder-22V4  cutoff 
Skip  slitter-22V4  (Goss) 

2- Mark  I  add-on  units,  A-80,  22V4 
6-Mark  I  add-on  half  decks,  A-80, 

22% 

3- Mark  I  add-on  units  with  automatic 
paster,  23  9  /  16  cutoff 

1-Mark  I  double  deck,  23  9  / 16 
1-Mark  I  single  deck,  23  9  /  16 
Angle  bar  sections,  Goss  A-80  and  A- 
82 

Goss  portable  ink  fountains,  single 
and  double 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


URBANITE,  8  units,  22V4’',  1965 
Urbanite,  10  units,  239/16",  2  3/C 
units,  1976 

Suburban,  14  units,  1000- 11 00  series, 
4  folders,  all  or  part 
Harris,  845,  8  units,  1976 
Goss,  Mark  I,  add  on  22V4" 

Goss,  Mark  I,  21%",  4  units 
BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


10  UN  ITS  Goss  H  .V. ,  2 1"  cut-off  X  36", 
two  folders  with  Viifold,  5  Butler  #80  SE 
splicers.  Contact  H.  Rosenberg  A.C.; 
(716)  876-6410. 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  Is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you're  a  publisher  with  surplus  equipment 
on  your  hands)  E  &  P  Classifieds  are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the  industry  people  you  are  looking  for 
to  fill  that  open  position  at  your  paper.  And,  Positions  Wanted  advertis¬ 
ers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 
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REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090:  (312)  459-9700,  Telex 
2(5-6766. 


7  UNIT  Goss  Community,  2  folders, 
1968 

4  unit  Goss  Urbanite,  1970 

5  unit  RZ  Polygraph,  17x24V4” 

4  unit  Harris  V-150,  1980 

4  unit  News  King,  rebuilt 
4  unit  Harris  V-lbA,  1971 
4  unit  Color  King.  1966 
3  unit  Harris  V-22 
2  unit  Color  King  heatset,  1980 
2  unit  Goss  Urbanite  units  only 
Harris  2  color,  24x38"  sheetfed  press, 
$36,000 

Nevirman  &  Associates,  208  Nichols  Rd., 
Suite  229,  Kansas  City  MO  64112. 
(816)  756-3350  Telex  80-4294 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES.  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


GOSS  METRO.  4  units,  half  deck,  1973 
Urbanite,  6  units,  3/color  units 
Urbanite,  add  on  units,  3/color  units 
Suburban,  4  units  and  5  units 
SSC  Community,  21W',  8  units 
SSC  Community,  4  units,  VOP 
SSC  Communi^,  4  units,  1977-82 
SC  Community,  7  units.  1969-76 
SC  Communm,  4  units,  1976-77 
Community,  2  units,  1970 
SC,  SU,  Urbanite  folders  in  stock 
CommuniW,  Urbanite  units  in  stock 
HARRIS  165(1,  6  units,  excellent 
845,  several  presses 
V25:  6  units.  1972-74 
VI 5D,  2  units,  1979 
VI 5A,  8  units  and  6  units 
Add-on  Harris  units  and  folders 
Solna  Color  King,  4  units,  1981 
News  King  add-on  units 
ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


7  unit  Goss  Community,  2  folders,  1968 
5  unit  RZ  Polygraph,  17x24V4" 

4  unit  Goss  Urbanite,  1970 
4  unit  Harris  V-15D,  1980 
4  unit  News  King,  rebuilt 
4  unit  Harris  V-loA,  1971 
4  unit  Color  King,  1966 
3  unit  Harris  V-22 
2  unit  Color  King  heatset,  1980 
2  unit  Goss  Urbanite  units  only 
Harris  2  color,  25x38"  sheetfed  press, 
$36,000 

Newman  &  Associates,  208  Nichols  Rd., 
Suite  229,  Kansas  City  MO  64112. 
(816)  756-3350  Telex  80-4294 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  new^per  press,  22V4"  cutoff, 
running  at  66”  web  width.  72  inch  web 
width,  5  printing  units,  2  folders,  5 
RTP's.  Optional  oven  and  chills  for  co¬ 
ated  paper.  Ideal  for  daily  newspaper 
with  high  pagination.  Priced  reasonably. 
$500,000  or  best  offer.  Ipec 
Incorporated;  (312)  459-9700. 


SC  FOLDER  with  upper  former  and  2 
Community  units— 1972 
4  unit  grease  Community  press 
Grease  lubricated  Community  add-ons 
2  unit  1000  series  Suburban 
4  unit  1100  series  Suburban 
6  unit  Urbanite  press  complete  with  tri¬ 
color  unit  and  upper  former 
Urbanite  tri-color  unit— 1967 
Urbanite  add-on  units— 1962 
Urbanite  Vk  folder 
Urbanite  folder— 1964 
4  unit  Harris  V15A  with  JF12— 1972 
VISA  add-on  units  1975/76 
2  unit  News  Kira  with  KJ4 
News  King  and  iMily  King  add-on  units 
KJ4  folder 

KJ6  folders— your  choice  of  3 
KJ8  with  uppv  former— 1976 
4  unit  Color  King— 1963 
Gregg  Imprinter  for  VISA 
Acumeter  Paster 

Offerred  exclusively  by: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

PO  Box  15999 

Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22y4  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22V4  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 

12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift,  4000  pounds 
Datsun  4000  pounds,  paper  clamp  truck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


5  UNIT  News  King.  KJ6.  new  40  HP 
motor,  upgraded  ink-water  system.  Used 
only  2  days  week.  See  running 
$120,000.  Fall  delivery  (601)  825- 
4004. 


JOIN  OUR  CONTRACT 
CRIWI 

.Those  individuals,  compart- 
iee,  syndicates  that  know  the  value 
of  an  E&P  ad  and  run  with  us  on  a 
regular  basis. 

Whether  it's  12, 26  or  52  times  per 
year,  we  produce  business  and 
profit  kx  these  people.  We  offer  you 
freedom  to  rotate  your  copy  within 
our  regular  deadline  times,  monthly 
billing  and  the  best  exposure  in  the 
field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market  in 
the  newspaper  industry. 

EAP  CLASSIFIEDS 

Rates  on  RMlwMt 
(212)  782-70M 


EQUIPMENT  A  SUPPLIES 
PRESSES 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINSTRATIVE 


Harris  1650 

6  units,  2:1  double  folder  u  1975.  Press 
in  excellent  state  of  mechanical  repair. 
Located  at  40,000  circulation  daily; 
producing  superb  quality  work.  Will  con¬ 
sider  selling  individual  components  of 
this  press.  Available  August/September. 
Offered  exclusively  by. 

ONE  CORP 
ATI  ANTA  GA 

(404)  458-9351  Telex  700563 


GOSS  METRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  additions,  or 
as  a  package  with  double  2:1 
folder.  22y4”  cutoff,  either  55” 
or  56"  web  width  (at  your 
option).  Each  unit  is  complete 
with  pump  and  rail  inking  sys¬ 
tem,  substructure,  RTP  and 
unit  drive...arranged  for  60,000 
pph  running  speed.  Available 
after  April  1,  1984.  Contact: 
Ken  Kniceley,  Production 
Director,  Charleston  WV 
Newspapers;  (304)  348-5118. 


WAHTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


HELP 

WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR,  September. 
1984.  PhD  in  journalism,  communica¬ 
tion  or  mass  media  to  teach  journalism, 
communication  theory  and  advise  week¬ 
ly  newspaper.  Desirable  secondary 
fields:  radio,  advertising,  composition. 
$20,149-$24,224.  Application,  vita, 
dossier  or  three  reference  letters  to 
Donald  C.  Green,  Chair,  English  and 
Communication,  California  State  Col¬ 
lege,  Bakersfield,  9001  Stockdale  High¬ 
way,  Bakersfield  CA  93311-1099,  by 
April  27,  1984.  CSB  is  an  AA/EOE. 


ASSISTANT/Associate  Professor  for 
undergraduate  and  MA  news-editorial 
programs.  Ability  to  teach  editing 
important.  Tenure-track  position.  PhD 
preferred;  master's  required.  Minimum 
of  three  years  of  professional  experience. 
Appointment  effective  fall  1984.  Send 
letter  of  application,  vita,  transcript  and 
three  letters  of  recommendation  to 
Joseph  Harper,  director.  School  of  Jour¬ 
nalism,  Kent  State  University,  Kent  OH 
44242.  Deadline  is  May  10.  Kent  State 
University  is  an  affirmative  action  equal 
opportunity  employer. 


ASSISTANT/Associate  Professor,  tenure 
track  position  beginning  Fall  1984.  To 
teach  courses  in  print  and  electronic 
journalism,  including  print  newswriting 
and  editing,  and  TV/cable  news  produc¬ 
tion.  Ability  to  teach  in  at  least  one  of  the 
following  areas  also  desirable;  broadcast 
newswritin^,  communication  law, 
photojournalism.  PhD  and  professional 
experience  preferred.  Salary  competi¬ 
tive.  Closing  date:  April  27, 1984.  Send 
Resume,  Transcripts,  3  letters  of 
Recommendation  to  Dr.  Rex  M.  Fuller, 
Head,  Department  of  Communication 
Arts,  James  Madison  University,  Harri¬ 
sonburg  VA  22807.  AA/EEO 


ASSISTANT  PROFESSOR/ 
INSTRUCTOR,  for  Fall  1984.  Public  Re¬ 
lations:  teach  principles  and  practices, 
methods,  some  journalism  courses.  PhD 
(preferred)  or  MA/MS  in  Journalism  or 
Public  Relations,  minimum  2  years  pro¬ 
fessional  PR  experience  required  and 
teaching  experience  desirable.  Salary 
competitive.  Deadline:  May  1,  1984. 
Application  letter,  resume  and  3  refer¬ 
ences  to  Office  of  Faculty/Staff  Rela¬ 
tions,  SUNY  College  at  Brockport, 
Brockport  NY  14420. 


UNIVERSITY  OF  MIAMI 
PUBLIC  AFFAIRS  SPECIALIST 
SCIENCE  WRITER 

The  University  of  Miami  is  reopening  search  for  energetic 
newswriter  to  join  media  relations/public  affairs  staff.  Duties: 
cover  science/engineering  development,  make  and  maintain 
contacts  with  news  media,  write  and  place  news  stories.  Quali¬ 
fications:  Bachelor's  degree;  professional  newswriting 
experience;  abiding  interest  in  science;  demonstrated  creativ¬ 
ity,  initiative  and  enthusiasm.  Salary:  mid  to  upper  teens.  Send 
letter  of  application,  resume,  and  three  non-returnable  writing 
samples  to: 

Director  of  Media  Relations 
Office  of  Public  Affaire 
University  of  Miami 
PO  Box  248105 
Coral  Gables  FL  33124 

Equal  Opportunity/AMtmatlve  Action  Emptoyar 


E  &P  Classifieds — 

effective  in  the  newspaper  community  as  your  newspaper’s  classi¬ 
fieds  are  in  your  community. 
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JOB  ANNOUNCEMENT 
The  School  of  Communications,  Univer¬ 
sity  of  Washington,  is  seeking  a  pro¬ 
fessional  journalist  to  help  establish  a 
News  Bureau  to  cover  the  King  (Jounty 
(Seattle),  Washington  metropolitan 
area.  The  individual  will  direct  liaison 
with  daily  and  weekly  newspapers  and 
broadcasting  station  clients  in  the 
region,  and  will  supervise  a  staff  of  adv¬ 
anced  undergraduate  print  and  broad¬ 
cast  journalism  students  in  gathering 
and  preparing  news  reports. 

PERSONAL  QUALIFICATIONS 
MA  degree  or  equivalent  desired. 

Ten  years  or  more  experience  in  a  ma¬ 
jor  market  news  operation  with  emphasis 
on  local  reporting. 

Awillingness  to  work  closely  with  both 
journalism  students  and  faculty. 

The  ability  to  bring  an  innovative  or 
fresh  approach  to  news  coverage  of  a 
major  urban  area. 

This  position  brings  with  it  an  appoint¬ 
ment  as  a  non-tenured  lecturer  on  the 
School  of  Communications  faculty. 
Starting  salary  is  between  $27,000  and 
$33,000,  depending  on  qualifications. 
Applications  received  BEFORE  MAY  1, 
1984  will  be  given  preference. 

Send  applications  to: 

Professor  Don  R.  Pember 
School  of  Communications,  DS-40 
University  of  Washington 
Seattle,  Washington  98195 


JOURNALISM  associate  or  assistant 
professorship,  depending  on  quali¬ 
fications  of  applicant,  to  begin  August 
27  in  pleasant  Northern  Idaho  sur¬ 
roundings.  Tenure  track,  10  month  per 
year  appointment  with  competitive  sal¬ 
ary.  Teaching  assignment  will  include 
advanced  print  journalism  courses  and 
Intro  to  Mass  Communication.  Masters 
required,  doctorate  and  teaching  and 
professional  experience  desired.  Send 
letter,  vita,  copies  of  samples  of  work, 
names  and  phone  numbers  of  three  re¬ 
ferences,  and  transcripts  to  Journalism 
Search  Committee,  School  of  Com¬ 
munication,  University  of  Idaho,  Mos¬ 
cow  ID  83843.  Deadline:  When  suf¬ 
ficient  qualified  applications  are 
received,  but  not  before  June  1.  AA/ 
EEO. 


The  Department  of  Journalism  and  Mass 
Communications  at  the  University  of 
Northern  Colorado  announces  a  search 
for  an  ASSISTANT  PROFESSOR  to  teach 
courses  in  techniques  of  advertising, 
publications  production,  media  plann¬ 
ing,  advertising  regulations,  public  rela¬ 
tions,  and  introduction  to  journalism  and 
mass  communications.  MA  required. 
PhD  preferred.  College-level  teaching 
and  professional  experience  required. 
Executive  experience  with  a  national 
advertising  agency  desired. 

This  is  a  one-year,  non-renewable 
appointment.  Salary  is  commensurate 
with  qualifications  and  experience.  Ap¬ 
plications  must  include  a  curriculum 
vita,  transcripts,  three  references,  and  a 
cover  letter  by  the  applicant  indicating 
his/her  qualifications  for  the  position. 
Applications  will  be  accepted  only  if 
postmarked  no  later  than  April  20, 
1984.  Send  to;  Dennis  Motimoto, 
Screening  Committee  Chair, 
Department  of  Journalism  and  Mass 
Communications,  University  of  Northern 
Colorado,  Greeley  CO  80639.  UNC  is  an 
Affirmative  Action/Equal  Opportunity 
employer. 


ASSISTANT  PROFESSOR  to  fill  in  for  2 
years  for  faculty  member  on  leave.  Teach 
reporting,  editing,  related  courses. 
Applicant  should  have  at  least  5  years  in 
professional  journalism  and  MA  or  PhD. 
Position  begins  September  15,  1984. 
Send  resume  and  reference  list  by  May 
15  to  Lyle  Harris,  Communication 
Department,  Western  Washington  Uni- 
versib/,  Bellingham  WA  98225;  (2061 
676-3246  AA-EOE. 


CREDIT  MANAGER 

The  Seattle  Times  is  looking  for  a  credit 
manager  with  a  minimum  of  five  years 
credit  management  experience. 

The  individual  must  be  familiar  with  data 
processing  .concepts,  and  have  proven 
leadership  and  supervisory  skills. 
Accounting,  finance  or  business  degree 
preferred. 

^lary  based  on  experience.  Excellent 
benefits.  Females  and  minorities  en¬ 
couraged  to  apply.  Send  resume  and  sal¬ 
ary  history  to:  M.R.  Madison,  The  Seattle 
Times,  PO  Box  70,  Seattle  WA  98111. 
No  phone  calls  please.  All  inquiries  will 
receive  a  response.  M/F/H  An  Equal 
Opportunity  Employer. 

CONTROLLER 

Immediate  opening  for  a  Controller  in 
Zone  5  to  handle  all  financial 
responsibilities  including  general 
accounting,  credit,  cash  management, 
data  processing,  and  financial 
administration  of  pension  programs. 
Qualified  candidates  will  have  strong 
management  skills,  good  working  knowl¬ 
edge  of  computer  systems  and  enjoy  a 
role  in  decision  making  beyond  the 
financial  arena.  MBA  or  CPA  preferred. 
Please  send  resume  including  educa¬ 
tion,  work  and  salary  history  to:  Box 
7180,  Editor  &  Publisher. 


CHIEF  FINANCIAL  OFFICER 
Recognizing  the  need  to  advance  our 
system  of  financial  control,  we  have  cre¬ 
ated  the  position  of  chief  financial  offi¬ 
cer.  We've  also  ordered  an  HP  3000 
computer  with  Collier-Jackson  software. 
We're  looking  for  someone  who  can  su¬ 
pervise  the  efforts  of  20  people  to 
administer  general  accounting 
(including  P&L);  circulation  accounting; 
data  processing/business  systems; 
budgeting  and  planning  credit  and  col¬ 
lections;  and  payroll.  This  key  person 
will  report  directly  to  the  publisher. 

The  qualified  applicant  will  have  a  solid 
accounting/technical  background  with 
newspaper  experience  as  a  controller  or 
chief  financial  officer.  Knowledge  of 
automated  business  systems,  including 
conversion  will  be  necessary.  Our  com¬ 
petitive  AM  newspaper  is  in  a  fast  grow¬ 
ing  Zone  9  market.  Qualified  applicants 
should  send  resume  to: 

Personnel  Manager 
Anchorage  Daily  N^ews 
Pouch  6616 
Anchorage  AK  99502 
(907)  786-4275 


MANAGER 

STUDENT  PUBLICATIONS 
ARIZONA  STATE  UNIVERSITY 
Arizona  State  University  seeks  an 
individual  with  demonstrated  com¬ 
petency  and  experience  to  manage  stu¬ 
dent  affairs  publications,  with  primary 
responsibility  for  the  campus  student 
newspaper. 

Qualifications  include;  Master's  degree 
required  in  journalism  or  related  field; 
professional  media  experience,  manage¬ 
ment  experience,  comprehensive  knowl¬ 
edge  of  the  unique  aspects  of  the  role  of  a 
campus  news  service,  expertise  in  stu¬ 
dent  publications,  knowledge  of  ethical 
considerations  and  legal  ramifications 
necessary.  Demonstrated  budgetary 
expertise,  ability  to  work  with  students  in 
a  learning  environment  particularly  as  an 
advisor  to  a  student  newspaper,  effective 
communication  skills  and  proven  leader¬ 
ship  capabilities  highly  desired. 
Nominations  and  applications  must  be 
postmarked  by  May  4, 1984.  Submit  full 
resume,  statement  of  applicable  educa¬ 
tion  and  experience  and  three  letters  of 
reference  to  Personnel  Office,  Arizona 
State  University,  Tempe  AZ  85287.  Sal¬ 
ary  competitive.  Position  available  July 
1,  1984.  AA/EO  Employer. 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


EDITOR  &  PUBLISHER  for  April  14,  1984 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISINQ 


ADVERTISING  ADVISER 
Collegian  Inc.,  publisher  of  The  Daily 
Collegian,  Penn  State’s  morning  news¬ 
paper,  circulation  19,000.  Collegian 
Inc.  also  publishes  The  Weekly  Collegian 
and  Collegian  Magazine.  Our  organiza¬ 
tion  includes  a  Professional  Staff  of  23 
people,  including  advisers  and  produc¬ 
tion  employees,  and  a  student  staff  of 
approximately  250. 

Collegian  Inc.  is  a  self-supporting  non¬ 
profit  organization  with  a  current  annual 
budget  of  $1.1  million. 

This  is  a  full-time  career  position  for  a 
person  with  qualifications  and  potential 
in  management,  teaching  and  all  areas 
of  newspaper  advertising. 

Required:  Writing  ability,  good  general 
communications  skills,  good  people 
skills  and  potential  to  grow  into  this  job. 
Preferred:  At  least  two  years  of  related 
experience.  (Effective  student 
experience  on  a  major  college  newspaper 
would  be  considered.)  Degree  desired. 
Typing  ability  and  any  knov^edge  of  mic¬ 
rocomputers  would  be  a  major  plus. 
Additional  experience  in  any  phase  of 
advertising  or  newspaper  operations  also 
helpful. 

The  advertising  adviser  reports  to  the 
general  manager  and,  after  one  year,  is 
eligible  for  membership  on  the  Manage¬ 
ment  Team.  The  Management  Team 
includes  students  and  professionals. 

Job  includes: 

1.  Improving  and  conducting  our 
existing  Business  Training  Program  for 
all  students  entering  our  Business 
Division. 

2.  Conducting  our  existing  Sales  Train¬ 
ing  Program  for  all  students  entering  our 
Sales  Department. 

3.  Producing  a  monthly  newsletter  td 
advertisers. 

4.  Providing  day-to-day  guidance  for  stu¬ 
dent  staff  members. 

5.  Workira  with  members  of  the  Man¬ 
agement  Team  and  assisting  the  general 
manager. 

6.  R^ated  duties  as  assigned  by  the 
general  manager. 

When  classes  for  the  training  programs 
are  conducted,  they  are  scheduled  dur¬ 
ing  the  evening  hours  on  weekdays. 
Otherwise,  this  is  largely  a  daylight 
weekday  job. 

During  the  first  few  weeks  on  the  job  the 
advertising  adviser  will  work  in  many 
departments  on  all  three  shifts.  The  pur¬ 
pose  of  this  orientation  training  is  to  give 
the  new  advertising  adviser  first-hand 
knowledge  of  personnel  and  day-to-day 
operations. 

The  orientation  training  will  provide  the 
organization-wide  perspective  that  is  re- 
uired  of  a  member  of  the  Management 
earn. 

Starting  annual  salary  from  $12,600 
minimum  to  $16,512  depending  on 
qualifications.  Company-paid  medical 
and  hospitalization.  Company-paid  pen¬ 
sion.  (jood  vacation  plan.  Other 
benefits.  Considerable  on-the-job  free¬ 
dom  working  in  a  people-oriented  com¬ 
pany. 

Application  deadline:  May  7.  Apply  to: 
Mr.  Gerry  Lynn  Hamiltori 
General  Manager 
Collegian  Inc. 

126  Carnegie  Building 
University  Park  PA  16802 
Include  cover  letter,  resume,  references. 
Also  include  a  two-page  memo  to  the 
general  manager  summarizine  your  most 
significant  qualifications  and  how  they 
particularly  suit  you  for  this  job.  Include 
any  other  materials  that  will  be  helpful  in 
evaluating  your  application. 
Applications  will  be  acknowledged.  We 
hope  to  have  the  new  advertising  adviser 
on  duty  no  later  than  July  1. _ 

E&P  CLASSIFIEDS 
_ (212)  752-7050 


GENERAL  MANAGER 
with  business  background  for 
established  printing  business  and  week¬ 
ly  labor  newspaper.  Familiar  with  pro¬ 
duction  details,  job  cost  computing, 
budgeting  and  sales.  Need  someone 
with  good  personality,  appearance  and 
management  skills.  Salaiy  open.  Send 
resume  by  4/ 15  to  Union  Advocate, 
Attn.  John  O'Connor,  Board  President, 
440  W  Minnehaha  Av,  St  Paul  MN 
55103. _ 

HUMAN  RESOURCES  DIRECTOR 
for  privately-held  diversified  Zone  9 
media  company.  Newspaper  personnel 
background  a  must.  Responsibilities 
include  direction  of  employment,  com¬ 
pensation,  labor  relations,  benefits, 
training,  succession  planning  and 
internal  communications  in  a  union 
environment.  Excellent  benefits.  No 
travel.  Send  resume,  sala^  history  and 
requirements  to  Box  7182,  Editor  & 
Publisher. 

_ ADVERTISING _ 

We  are  seeking  a 
CLASSIFIED 
ADVERTISING 
MANAGER 

With  a  proven  success  record.  We  are  a 
43,000  seven  day  a  week  AM  publica¬ 
tion  with  over  101  years  of  continuous 
family  ownership.  Competitive  salary 
with  incentive  program.  Excellent 
employee  benefits  including  medical, 
life  insurance  and  retirement.  Send 
resume  to: 

Nelder  Dawson.  Personnel  Manager 
Alexandria  Daily  Town  Talk 
PO  Box  7558 
Alexandria  LA  71306 
An  Equal  Opportunity  Employer 

TOP  ADVERTISING  TALENT 
Need  million-dollar  producers?  We 
specialize  in  recruiting  sales,  advertis¬ 
ing,  marketing  executives.  Retained 
search  only.  Jerry  Bellune  &  Associates; 
(609)  429-4123. 


ADVERTISING 


ADVERTISING 

MANAGER 

Strong  300,000  Zone  2  daily 
seeks  advertising  manager 
with  proven  sales  management 
background.  Must  have  ability 
to  motivate,  train  and  lead  a 
professional  sales  force.  Com¬ 
munication  and  people  skills 
limportant.  Solid  market.  Good 
salary  and  benefit  package.  An 
equal  opportunity  employer. 
Smd  resume  in  confidence  to: 
Box  7414,  Editor  &  Publisher. 


AD 

Manager 

Zone  8.  Daily  seeks  individual  to  train 
and  provide  leadership  for  sales  per¬ 
sonnel.  Base  salary  $28M  plus; 
bonuses.  Submit  work  samples  and 
resume  complete  with  references  and 
salary  history  to  Box  7178,  Editor  &  Pub¬ 
lisher. 

AD  Salesperson  for  Colorado  weekly. 
Established  accounts  plus  potential. 
Salary  commission.  Experience  plus 
motivation  required.  Send  resume,  re¬ 
ferences  to  TODAY,  PO  Box  2258, 
Durango  CO  81301. 


EDITOR  &  PUBLISHER  for  April  14,  1984 


ADVERTISING  SALES  REPRESENTA¬ 
TIVE  needed  for  start-up  Zone  1  coastal 
weekly.  No  experience  necessary,  but  a 
commitment  to  excellence  and  a  high 
energy  level  essential.  BA  desired,  with 
strong  communication  skills.  Base  plus 
commission.  Box  7434,  Editor  &  Pub¬ 
lisher; _ 

CLASSIFIED  PHONEROOM 
SUPERVISOR 

Southwestern  newspaper  with  62.0(X) 
daily  circulation  seeks  an  experienced 
phoneroom  supervisor  with  proven 
leadership  ability.  Strong  background  in 
telephone  sales  training  and  motivation 
required.  Must  train  personnel  on  VDT 
terminals.  Send  resume  and  full  details 
to  Box  7413,  Editor  &  Publisher. 

CLASSIFIED  MANAGER— Zone  1. 
50,000  circulation  7-day.  Solid  prod¬ 
uct,  good  staff  in  place.  Desire 
experienced  manager  with  innovative 
approach  who  can  pull  our  classified 
team  together  with  strong  people  man¬ 
agement  and  sales  management  skills. 
We  offer  a  competitive  salary  and  a  com¬ 
plete  benefit  package.  Long  term  career 
opportunities  exist  within  our  medium 
size  group.  Letter  and  resume  to  box 
7205,  Editor  &  Publisher. 

EAGER  on-the-way-up  Number  2  or 
Number  3  to  be  our  Number  1  as 
Advertising  Manager.  6-day  daily  South 
Louisiana.  Take  charge;  promote,  re¬ 
vitalize.  Resume,  salary  requirements 
to:  Box  7160,  Editor  &  Publisher. 

ESTABLISHED  70,000  circulation 
Indiana  Shopper  needs  experienced 
advertising  sales  professional  with 
desire  to  lead.  Sell  successfully  for  us 
one  year  and  assume  key  management 
position.  Call  Publisher;  (812)  238- 

1691. _ 

FASTEST  GROWING  daily  in  New  Mex¬ 
ico  is  seeking  experienced  classified  ad 
manager  with  proven  sales  record. 
Excellent  company  benefits,  commis¬ 
sion  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Advertising  Director,  PO  Box 
1749,  Las  Cruces  NM  88004. 

FASTEST  GROWING  daily  in  New  Mex- 
ico  is  seeking  experienced  sales  people 
with  proven  sales  record.  Excellent  com¬ 
pany  benefits,  commission  com¬ 
mensurate  with  ability.  Send  resume,  re¬ 
ferences  and  salary  requirements  to 
Advertising  Director,  PO  Box  1749,  Las 
Cruces  NM  88004. 


ADVERTISING  MANAGER 
Experienced  professional  needed  for 
highly  competitive  situation.  Western 
Us  shopper  with  100,000  mailed 
circulation,  zoned  sales,  supervise  sales 
staff  of  8  plus  phone  room.  Plan,  moti¬ 
vate,  take  charge  to  develop  excellent 
opportunity.  18-year  old  publication 
with  solid  reputation  and  success  rec¬ 
ord,  now  rapidly  expanding  its  market. 
Daily  competition  plus  others.  Com¬ 
pensation  tied  to  success.  Amressively 
growing  mup  owner  Reply  Box  7197, 
Editor  4  Publisher. 

ADVERTISING  MANAGER 
You  must  be  our  best  salesperson. 
Experience  in  ad  sales  is  required.  If  you 
have  potential  to  manage,  we  can  give 
you  the  tools  to  learn.  Small  6-day  cuily 
IS  part  of  a  professionally  managed  group 
of  newspapers  and  shoppers,  send 
resume  to  Mark  Van  Patten,  Publisher, 
Review  Atlas  Printing  Co.,  400  S.  Main, 
Monmouth  IL  61462. 

ADVERTISING  SALES  executive  for  na¬ 
tion's  fastest  growing  golf  publication. 
Self-motivation  and  enthusiasm  a  must. 
Advancement  opportunities.  Florida 
Golfweek,  ro  Box  1458,  Winter  Haven 
FL  33880;  (813)  294-5511. 

ADVERTISING  SALES  MANAGER 

Metro  daily  needs  candidates  with 
experience  in  Newspaper  Advertising 
and  in  supervision.  Excellent  growth 
potential.  Minimum  requirements: 

( 1 )  Five  or  more  years  in  daily  newspaper 
advertising  sales.  Retail  Advertising 
experience  preferred. 

(2)  Two  or  more  years  of  sales 
supervisory/management  experience. 

(3)  Some  college— degrees  preferred, 
but  maybe  offset  by  experience. 

(4)  Capable  of  short  and  long  range 
planning  and  staff  development. 

$30,0(X)-$35,000  to  start,  dependirw 
on  experience.  Good  benefits  with 
established  firm.  Zone  9.  Send  resume 
and  salary  history  to  Box  7416,  Editor  4 
Publisher  by  May  18,  1984.  M/F/H  An 
Equal  Opportunity  Employer. 


"SHOPPER" CAREERS 

Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  arid  night  #s  at 
(213)  344-7177. 


THE  WASHINGTON  TIMES 
WASHINGTON  DC 
IS  LOOKING  FOR  A  FEW 
GOOD  SALES  PEOPLE 

We  promise  you  an  interesting,  exciting  chailenge  to  learn, 
grow,  sell  and  develop  into  an  outstanding,  polished  salesper¬ 
son.  Here's  an  opportunity  to  further  develop  your  sales  skills  in 
a  highly  competitive  market  among  professionals.  We  are  look¬ 
ing  for  retail  and  national  sales  people,  preferably  with 
experience,  who  are  willing  to  invest  in  hard  work,  stu^  and 
continous  improvement  today  to  have  it  pay  off  in  a  manage¬ 
ment  position  in  the  future.  You’ll  have  fun,  make  some  money, 
and  be  ready  for  a  brilliant  future  in  newspaper  advertising.  We 
are  an  equal  opportunity  employer. 

Write,  please  don't  call. 

O.T.  Watkins,  Director  of  Advertising 
The  Washington  Times 
3600  New  York  Av,  NE 
Washington  DC  20002 


HELP  WANTED 


ADVERTISING 


NAME  YOUR  PRICE!  We’re  looking  for 
the  best  newspaper  advertising  salesper¬ 
son  in  America.  If  you  have  the  track 
record  to  back  it  up.  you'll  name  your 
price.  Tell  us  why  you're  the  best  for  our 
suburban  group  and  how  you  plan  to  cap¬ 
ture  leading  local,  rraional,  and  national 
accounts  from  a  stiff  daily  competitor. 
Box  74(^,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
The  Anchorage  Daily  News  seeks  an 
experienced  retail  advertising  manager 
with  solid  customer  and  employee  rela¬ 
tions  skills  to  lead  our  dynamic  sales 
team.  We’re  a  competitive  fast-growing 
AM  daily,  offering  a  challenge  with  good 
compensation  and  benefits.  Please  send 
resume  to 

Personnel  Manager 
Anchorage  Daily  News 
Pouch  6616 
Anchorage  AK  99502 
(907)  786-4275 


RETAIL  ADVERTISING  MANAGER 
Immediate  opening  for  a  retail 
advertising/marketing  professional  with 
drive,  creativity  and  managerial  skills. 
Must  be  profit  minded,  comfortable  with 
computers  and  capable  of  directing 
sales  staff  of  ten.  A  highly  competitive 
market.  Create  your  own  future,  all 
inquiries  strictly  confidential.  Box 
7415,  Editor  &  Publisher. 


ADVERTISING 

SALESPERSONS 

New  York  metropolitan  area, 
for  an  Italian  daily  publication. 
Salary  plus  commission  and 
benefits.  Send  resume  to  PO 
Box  854,  Radio  City  Station, 
New  York  NY  10101. 


SALES  MANAGER 

Expanding  midwest  and  eastern  news¬ 
paper  group  searching  for  an  aggressive 
ad  sales  rep  eager  to  move  up  to  sales 
manager,  and  in  the  near  future,  general 
manager.  6-day  daily.  South  Illinois. 
Take  charge,  shirt  sleeve  marketer.  Send 
resume  and  salary  requirements  to 
American  Daily  Publishing  Corp,  PO  Box 
10,  West  Frankfurt  IL  62896. 


ADVERTISING  SALES  Representative, 
weekly  paid  circulation  Washington 
State  newspaper,  entry  level  or 
experienced,  salary  depends  on 
experience  (no  commissions):  must  be 
neat,  personable,  sober,  able  to  meet 
strict  deadline;  written  replies  only, 
include  resume,  clips  and  references: 
Frank  Garred,  Port  Townsend  Leader, 
226  Adams  St,  Port  Townsend  WA 
98368. 


SENIOR  ADVERTISING  SALES  REPRE¬ 
SENTATIVE  wanted  for  start-up  Zone  1 
coastal  weekly  in  competitive  market. 
Must  have  1  year  of  prior  sales 
experience  with  daily  or  weekly.  High 
energy  level  and  a  willingness  to  take 
risks  imperative.  Position  could  lead  to 
top  advertising  job.  BA  desired,  with 
excellent  communication  skills.  Base 
plus  commission.  Box  7433  Editor  & 
Publisher. 


WANTED:  Best  ad  manger  available. 
Small  daily  in  competitive  market  needs 
manager  to  direct,  train  staff  as  well  as 
be  the  best-producing  salesperson. 
Need  ability  to  plan,  execute  pro¬ 
motions.  As  results  accelerate,  so  will 
salary/commission.  Those  not  willing, 
capable  of  giving  110%,  need  not  apply. 
Prefer  candidates  Zones  6,7,8,  but  will 
consider  other  Zones.  Box  7167,  Editor 
&  Publisher. 


HELP  WANTED 


ADVERTISING 


SEE  "ADVERTISING  ADVISER" 
under  the 

"ADMINISTRATVE”  classification. 

ART/GRAPHICS 

NEWSROOM  ARTIST 
We  are  looking  for  an  experienced  news¬ 
paper  artist  to  do  informational  graphics. 
She  or  he  will  need  lots  of  energy,  ideas 
and  a  passion  for  the  news.  We  can  offer 
excellent  stories,  display  and  reproduc¬ 
tion  (27  Goss  Metro  offset  presses). 
Send  resume,  samples  of  your  work  and 
a  letter  explaining  why  you  are  interested 
in  the  job  to  Bob  Lynn,  Graphics 
Director,  The  Virginian-Pilot  and  The 
Ledger-Star,  150  West  Brambleton  Av, 
Norfolk  VA  23510. 


CARTOONIST 


CARTOONIST:  West  Coast  daily  seeks 
conservative  editorial  page  cartoonist. 
Box  7141,  Editor  &  Publisher. 


CIRCULATION 


MARKETING  SERVICES  MANAGER 
30,000  daily,  division  of  national  media 
company,  offers  career  opportunity  for 
an  aggressive  circulator  in  Zone  2.  Initial 
responsibility  for  customer  service,  sales 
and  administration  will  give  exposure  to 
all  areas  of  the  operation  and  could  lead 
to  assistant  circulation  director  within 
the  year.  "Take  charge”  ability  and  three 
years  experience  required.  Box  7435, 
Editor  &  Publisher. 


ZONE  MANAGER 

M-E-S  metro  in  Northeast  is  looking  for  a 
zone  manager  to  work  with  challenging, 
aggressive  and  productive  circulation 
department.  We  are  showing  gains  on  all 
three  papers  and  desire  to  expand  our 
management  staff  to  accelerate  our  rate 
of  increase.  Our  management  philoso¬ 
phy  provides  both  room  to  work  and  room 
to  grow. 

We  are  looking  for  a  creative  and 
enthusiastic  motivator  who  works  well 
with  people.  Send  resume  and  cover  let¬ 
ter  explaining  your  accomplishments 
and  goals  to  Box  7140,  Editor  &  Pub¬ 
lisher. 


CIRCULATION 

MANAGER 

The  Midland  Reporter-Telegram,  a 
west  T  exas  30,000  PM  dailylocated 
In  a  growing  market  has  an  opportu¬ 
nity  for  a  professional  circulation 
manager. 

The  selected  individual  will  have 
several  years  prior  circulation  man¬ 
agement  experience  with  demon¬ 
strated  strengths  in  developing 
sales  programs,  staff  development 
and  the  development  of  a  strong 
junior  carrier  force. 

In  addition  to  attractive  salary  and 
company  paid  benefits,  we  offer  an 
opportunity  for  professional  growth 
in  a  progressive  newspaper  com¬ 
pany. 

If  you  are  seeking  a  challenge  with 
an  exciting  newspaper,  contact  me 
to  further  discuss  this  opportunity. 
George  8.  Irish,  Publisher,  Midland 
Reporter-Telegram,  PO  Box  1650, 
Midland  TX  79702. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER— Italian  lan¬ 
guage  daily  seeks  high  energy  promotion 
minded,  experienced  professional. 
Responsibilities  include  development  of 
home  delivery  and  single  copy 
operations,  subscription  sales/ 
marketing,  fulfillment  and  distribution. 
Ideal  candidate  is  familiar  with  all 
phases  of  circulation,  including  ABC 
audit  requirements,  computerized 
fulfillment,  rapid  national  distribution 
methods  and  budget  preparation.  The 
right  person  will  be  able  to  plan  success¬ 
ful  sales  campaigns,  work  with  top  man¬ 
agement  in  the  area  of  subscription  and 
single  copy  sales  and  be  strong  in  leader¬ 
ship  and  communications  skills— MUST 
SPEAK  AND  READ  ITALIAN.  Competi¬ 
tive  salary  and  bonus.  Send  resume  and 
salary  requirements  to  Jim  Evans, 
General  Manager,  II  Progresso,  15  Bland 
St,  Emerson  NJ  07630. 


CIRCULATION 

CAREER 

OPPORTUNITY 

Circulation  Manager  for  twice  week¬ 
ly  newspaper  with  82,000  circula¬ 
tion.  We  are  seeking  a  highly  moti¬ 
vated  professional  with  ability  to 
help  develop  long-term  strategy 
and  handle  efffectively  day-to-day 
operations.  TMC  and  marketing 
background  preferred.  We  are  part 
of  a  major  Fortune  500  com¬ 
munications  company  that's  on  the 
move.  This  is  an  excellent  career 
opportunity  with  good  growth  poten¬ 
tial.  Please  send  letter  with  resume, 
including  compensation  history  to 
Frank  C.  Scavuzzo,  publisher. 
Ocean  County  Reporter,  PO  Box 
908,  Toms  River,  NJ  08754. 


DATA  PROCESSING 

DIRECTOR  OF  COMPUTER  SERVICES 
Mid-sized  newspaper  and  television 
group  is  seeking  a  Director  of  Computer 
Sen/ices.  Individual  will  be  located  at 
company's  home  office — a  southeastern 
metro  daily  in  Zone  4.  Qualified  candi¬ 
dates  should  have  a  degree  in  computer 
science  or  equivalent  and  an  extensive 
background  in  newspaper  production 
and  business  systems.  The  position  re¬ 
quires  an  individual  with  excellent  com¬ 
municative  and  proven  leadership  abili¬ 
ties.  Send  current  resume  and  salary  his¬ 
tory  along  with  expected  salary  range  to 
Box  7186,  Editor  &  Publisher. 


HELP  WANTED 


DATA  PROCESSING 


SYSTEMS  MANAGER 
The  Anchorage  Daily  News  seeks  a  sys¬ 
tems  manager  to  coordinate  installation 
of  an  HP-3000  series  44  computer  and 
implement  Col  I  ier-Jackson  business  sys¬ 
tems.  They  include  circulation,  advertis¬ 
ing,  payroll,  accounts  payable,  and 
financial  reporting. 

The  systems  manager  will  be  involved  in 
physical  site  planning  and  installation  of 
all  hardware;  assist  in  establishing  input 
and  output  control ;  and  oversee  the  daily 
operation  of  the  system.  Our  competitive 
AM  newspaper  is  in  a  fast  growing  mar¬ 
ket  and  we're  working  to  advance  our 
system  of  financial  controls.  This 
position  reports  directly  to  the  chief 
financial  officer. 

The  qualified  applicant  will  have  at  least 
three  years  experience  on  the  HP-3000 
preferably  in  programming  or  projects 
management.  Please  send  resume  to 
Personnel  Manager 
Anchorage  Daily  News 
Pouch  6616 
Anchorage  AK  99502 
(907)  786-4275 


I  Reporter/ 

I  Writer 

Needed  to  fill  position  in  weekly 
industrial  business  newspaper.  You 
must  be  familiar  with  technological 
issues.  Editorial  experience  re¬ 
quired. 

Send  resume  and  salary  require¬ 
ments  to  Box  QL,  1 1  West  37  Street, 
New  York  NY  10018. 

Equal  Opportunity  Employer  M/F 


CITY  DESK— Assistant  city  editor  to 
round  out  4-person  local/state  desk. 
Must  be  strong  in  ideas,  followup  and 
enterprise,  plus  be  able  to  handle 
deadline  situations  in  highly  competitive 
state  capital  market.  We're  a  six-day, 
40,000  PM  with  numerous  awards — we 
put  our  readers  first,  and  the  awards  are 
a  natural  byproduct.  Candidates  must 
have  a  BS  or  BA  in  English,  history  or 
related  topic,  and  a  master's  in  journal¬ 
ism  would  be  preferable:  plus,  five  years 
or  more  daily  newspaper  experience 
reporting  and  editing  (minimum  two 
years  on  desk  work).  Salary  $25. 000- 
plus  range,  with  excellent  fringes.  Mod¬ 
ern  facilities;  good  residential  area. 
Send  examples  of  work  you  have  super¬ 
vised,  plus  a  resume  and  letter  stating 
your  goals  (absolutely  no  phone  calls, 
and  ^'window  shoppers"  are  dis¬ 
couraged)  to:  William  M.  Dowd,  Manag¬ 
ing  Editor,  The  Knickerbocker  News, 
Box  15000,  Albany  NY  12212. 


DISTRICT  MANAGER— One  of  the 
natio's  fastest  growing  7  day  newspaper 
is  now  accepting  applications.  Good 
opportunity  for  advancement.  $14-15M 
to  start,  complete  benefits  and  profit 
sharing.  Located  just  above  Atlanta,  GA. 
Send  resume  to  Box  7409,  Editor  &  Pub¬ 
lisher. 


URGENT  NOTICE 

Due  to  plant  closing  on  Good  Friday, 
Classified  Deadline  for  the  issue  of 
April  21,  1984  is: 

Monday,  April  16,  1984 
2  p.m.  EST 
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BUSINESS  EDITOR 
Business  Worcester,  a  monthly  business 
marazine  for  central  Massachusetts,  is 
seeking  an  editor.  If  you’re  energetic, 
creative,  and  organized  manager  with 
business  writing  and  editing  skills  to 
match,  send  resume,  clips,  and  salary 
requirements  to:  Dan  Kaplan,  Business 
Worcester,  Box  1000,  Worcester  MA 
01614. 

BUSINESS  REPORTER/COPY  EDITOR 
Person  experienced  in  business  writing 
and/or  copy  editing,  layout.  Outstanding 
salary,  benefits  in  strongly  business- 
oriented  ci^.  Apply  in  writing  to:  Robert 
Clerc,  Business  Editor,  The  Cincinnati 
Enquirer,  617  Vine  St,  Cincinnati  OH 
45201. 

BUSINESS  EDITOR 
Business  Worcester,  a  3-year-old  month¬ 
ly  magazine  being  published  by  an  Inc. 
500  company,  islooking  for  an  ace  edi¬ 
tor.  This  IS  an  opportunity  for  the  editor 
with  a  few  years  business  writingi'editing 
experience  under  their  belt  who  wants  to 
be  their  own  boss.  We're  looking  for  a 
creative,  energetic,  organized  individual 
who  believes  in  editorial  quality.  Write 
today  to:  Dan  Kaplan,  Publisher,  Central 
Mass  Media,  Box  1000,  Worcester  MA 
01614. 

BUSINESS  WRITER 
If  you  are  an  experienced  business  repor¬ 
ter  who  cares  about  local  business  news 
and  the  way  it  fits  into  the  national  and 
world  scene,  then  you  might  be  the  per¬ 
son  we're  looking  for  to  take  over  busi¬ 
ness  coverage  at  our  100,000-plus 
circulation  Zone  2  daily  and  Sunday. 
Send  resume  and  no  more  than  six  clips 
to  Box  7422,  Editor  &  Publisher. 

COPY  EDITORS 

If  you  can  write  sharp  heads,  edit  aggres¬ 
sively  and  care  deeply  about  news  and 
the  language,  you  might  be  right  for  a  job 
on  the  copy  desk  of  our  Zone  2  daily  and 
Sunday.  Our  circulation  average  is 
95,000,  and  we  put  out  5  editions  a 
night  under  intense  deadline  pressure. 
Experience  required.  Box  7177,  Editor 
&  Publisher. 

COPY  EDITOR  with  2  years  desk 
experience  for  40,000  circulation  AM 
daily  in  Zone  3.  Send  resume  to  Box 
7172,  Editor  &  Publisher. 

COPY  EDITOR 

To  work  on  newsdeskof  22,000  AM  dai¬ 
ly.  Prefer  at  least  1-2  years  desk 
experience.  Must  write  crisp  headlines, 
edit  tightly  and  do  imaginative  layout. 
Send  resume  and  tear  sheets  to  Peter 
Lee,  Editor,  The  Laredo  News,  PO  Box 
1928,  Laredo  TX  78041. 

COPY  EDITOR,  minimum  one  year  copy¬ 
editing  experience,  preferably  at  a 
designed  magazine.  $14,000- 
$19,000/year,  4  weeks  vacation. 
AFFIRMATIVE  ACTION  EMPLOYER. 
Carol  Polsarove/Editor,  MOTHER 
JONES,  1663  Mission  Street,  San  Fran¬ 
cisco  CA  94103. 

CITY  EDITOR 

Texas  AM  daily,  22,000  needs  take 
charge  city  editor  immediately  to  handle 
8  reporters.  Must  have  good  editing  and 
layout  skills.  Send  resume  to  Peter  Lee, 
Editor,  The  Laredo  News,  PO  Box  1928, 
Laredo  TX  78041. 


DRAW  YOUR  OWN 
CONCLUSIONS 
About  the  most  effective 
medium 

in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 


CITY  EDITOR 

Aggressive,  creative  pro  for  small  PM  in 
competitive  market.  Apply  to  Managing 
Editor,  The  News,  34  SE  2nd  Street, 
Boca  Raton  FL  33432. 


HUSBAND-WIFE  team  sought  for  edit¬ 
ing  of  small  weekly  in  attractive  Zone  2 
community.  Box  7179,  Editor  &  Pub¬ 
lisher. 


IF  YOU  CAN  WRITE  lively  heads  and  be 
tough  on  copy  under  deadline  pressure, 
there's  a  spot  for  you  on  our  news  copy 
desk.  We're  a  colonul  60,000  +  AM  in  a 
booming  New  York  City  bedroom  com¬ 
munity.  Those  without  strong  daily  news¬ 
paper  desk  experience  need  not  apply. 
Contact  Tom  Ba^ey,  News  Editor,  The 
Daily  Record,  55  Park  Place,  Morristown 
NJ  07960. 


KOREA  Correspondent  for  Pacific  Stars 
and  Stripes,  a  US  Forces  newspaper  and 
wholesaler/retail'er  of  books  and  maga¬ 
zines,  headquartered  in  Tokyo,  Japan. 
Applicants  must  have  at  least  2  years  of 
experience  in  reporting  and  writing  for  a 
daily  newspaper  and  3  years  of  general 
experience  preferably  in  a  military 
capacity.  Basic  pay  $20,965  per  year, 
plus  housing  and  post  allowance.  BX  and 
commissary  privileges,  group  insurance 
and  retirement,  furlough  after  first  3 
years  and  every  2  years  thereafter,  and 
other  benefits. 

Send  resume  and  comprehensive  work 
samples  to  Seoul  Civilian  Personnel 
Office,  Headquarters  U.S.  Army  Garri¬ 
son  Yongsan,  Attention:  Recruitment 
and  Placement,  APO  San  Francisco 
96301. 


LIFESTYLE  REPORTER  needed  by 
22,000  AM  daily.  Prefer  one  year's 
experience,  knowledge  of  layout  helpful. 
Send  clips  and  resume  to  Emilie  Dodier, 
Lifestyle  Editor,  Laredo  News,  PO  Box 
1928,  Laredo  TX  78041. 


MANAGING  EDITOR 
Experienced,  imaginative  editor  to  direct 
day-to-day  news  operations  of  80,000 
circulation  AM  daily  in  Zone  5.  We're 
proud  of  our  newspaper  and  want  a  man¬ 
aging  editor  who  can  provide  the  spark  to 
make  it  even  better.  Staff  direction  and 
motivational  skills  essential.  Send 
resume,  pertinent  samples  to  Box7194, 
Editor  &  Publisher. 


MID-SIZE  daily/Sunday  seeks  well- 
organized,  results-oriented  manager  to 
direct  and  motivate  photo  staff  of  4;  train 
staff  to  improve  olir  day-to-day 
appearance;  play  a  major  role  in 
forthcoming  redesign.  Good  opportunity 
to  show  what  you  can  do,  really  put  your 
stamponanoperation.  Box 7412,  Editor 
&  Publisher. 


COPY  EDITORS 

The  Fort  Lauderdale  News  &  Sun- 
Sentinel  is  looking  for  top  notch  copy 
editors  to  meet  growing  needs  on  our 
nnetro  desk.  We  want  good  editors  who 
challenge  copy  and  creative  layout  peo¬ 
ple  with  at  least  three  years  experience. 
Send  resumes  and  examples  of  your  work 
to  Dan  Norman,  Assistant  Managing  Edi¬ 
tor,  Fort  Lauderdale  News  &  Sun- 
Sentinel,  PO  Box  14430,  Fort  Lauder¬ 
dale  FL  33302. 


COPY  EDITOR— PM  16,000  daily  in 
South  west  needs  copy  editor  with  at 
least  2  years  experience.  Emphasis  on 
accuracy,  headline  writing,  grammar 
and  style.  Must  be  excited  ^  copy  edit¬ 
ing.  Send  resumes  to  Box  7204,  Editor  & 
Publisher. 


COPY  EDITOR 

Pulitzer  Prize-winning  Knight  Ridder 
daily  has  opening  for  aggressive,  ver¬ 
satile  copy  editor.  Slot  duties  available 
for  experienced  desker.  Send  resume  to 
Ken  Ward,  Executive  News  Editor,  The 
News-Sentinel,  PO  Box  102,  Fort  Wayne 
IN  46801.  An  equal  opportunity 
employer. 


DREAM  SPORTS  JOB 
If  you're  a  writer  with  a  hot,  lively  style 
and  know  sports,  this  is  the  job  for  you. 
We’re  an  upscale  alternative  magazine- 
format  weekly  that  outdraws  the  daily  in 
our  market.  Our  fresh  and  professional 
reporting,  our  sophisticated  style  and 
dynamic  graphics  have  built  us  a  steadily 
growing  and  loyal  audience  which  dotes 
on  our  news,  political,  lifestyle,  and 
entertainment  reporting.  Now,  we're 
adding  sports.  Our  first  sports  editor  will 
launch  a  new  sports  section  that  will 
deliver  to  our  Zone  6  readers  a  fresh, 
feature-oriented,  in-depth  coverage  of 
sports  that  will  be  as  unique  and  dis¬ 
tinguished  in  our  market  as  the  rest  of 
our  reporting  is.  There'll  be  the  satisfac¬ 
tion  of  working  with  a  top-flight  art 
director  who  wants  your  section  to  sing, 
and  an  editor  who  looks  forward  to 
developing  your  ideas.  Our  sports  sec¬ 
tion  will  present  scores  and  stats  in  an 
exciting  way,  but  ypur  writing  skills  will 
be  what  really  gives  it  zip.  Our  prep  scene 
is  strong,  there  are  several  local  colleges 
with  strong  programs,  and  in  our  sun¬ 
shine,  you  can  guess  how  big  outdoor 
sports  are.  Good  salary,  good  benefits, 
and  plenty  of  good  food  and  sunshine. 
Send  clips,  salary  requirements,  resume 
to  Box  7035,  Editor  &  Publisher. 


EXPERIENCED  COPY  EDITOR  with  pro¬ 
ven  record  of  layout  skills  is  needed  for 
best  designed  metro  daily  in  Zone  2. 
Send  resume  and  tearsheets  to  Box 
7426,  Editor  &  Publisher. 


EXPERIENCED  WRITER 

Ability  to  learn  industrial  terms,  write  effective 
technical  articles,  and  handle  variety  of  communi¬ 
cations  projects  will  help  qualify  for  opening  in 
Public  Relations  Department.  Two  years  experi¬ 
ence,  liberal  arts  degree  (BA  or  MA).  Outgoing 
personality  important.  Familiarity  with  various 
U.S.  geographical  areas  helpful. 

Small  staff,  immediate  opportunity  for  responsi¬ 
bility  and  creativity.  Excellent  salary  and  benefits 
including  reimbursement  for  continuing  educa¬ 
tion.  Minimum  travel.  All  inquiries  held  confiden¬ 
tial.  No  phone  calls.  Send  resume  and  samples  of 
published  work  to  Manager  —  Public  Relations, 
THE  TIMKEN  COMPANY,  Canton,  OH  44706. 


ENTERTAINMENT  EDITOR— The  fea¬ 
tures  department  of  The  Virginian-Pilot 
and  The  Ledger-Star  is  searching  for  an 
arts/entertainment  editor  who  can  bring 
pazzazz  and  polish  to  our  Sunday 
entertainment  section  and  our  daily 
entertainment  coverage.  We're  looking 
for  someone  who  is  people-oriented,  who 
will  make  the  sections  sing,  who  will  be 
able  to  keep  in  touch  with  local  organiza¬ 
tions  and  national  trends.  It  is  a  job  for 
someone  with  ideas  and  ambition  in  the 
arts/entertainment  field — and  a  willing¬ 
ness  to  work  hard.  Send  resume  at^ 
clips  to  Carol  Mather,  Features 
Department,  150  W  Brambleton  Av. 
Norfolk  VA  23510. 


FAST,  aggressive  morning  daily  wants 
business  reporter  of  the  same  stuff  to 
help  guide  revamped  section  in  city  full 
of  marketplace  news.  At  least  2  years 
experience  on  dailies.  Write  to  M.E. 
James  Denley,  Birmingham  Post- 
Herald,  PO  Box  2553,  Birmingham  AL 
35202. 


FAST-GROWING,  3  days  a  week.  Zone  4 
community  paper  needs  versatile  repor¬ 
ter  to  cover  cops,  government,  and 
general  assignment.  Experience  neces¬ 
sary.  Will  consider  recent  grad  with 
internship  experience  and  Kod  clips. 
References  a  must.  Write  Box  7429, 
Editor  &  Publisher. 


“HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


MAGAZINE  EDITOR 
Magazine  publisher  seeks  aggressive, 
professional  editor.  Position  requires 
excellent  writing,  planning,  and  layout 
skills.  Perfect  opi^unity  to  move  up 
from  secondary  editorship  of  Sunday 
supplement  or  busines&'trade  publica¬ 
tion.  Only  experienced,  capable  self¬ 
starters  need  apply-;-not  an  entry-level 
position.  Competitive  salary/benefits 
package  and  highly  desirable  location. 
Send  work  samples,  resume,  and  letter 
of  introduction  to  Box  7188,  Editor  & 
Publisher. 

SENIOR  EDITOR/ 
COPY 

The  nation's  largest  business  magazine 
(circulation  850,000)  has  immediate 
opening  for  outstanding  editor  able  to 
revise,  reorganize  and  polish  copy 
addressed  to  exacting  audience  of  busi¬ 
ness  readers.  Position  offers  highly 
attractive  salary,  immediate  spot  on 
editorial  leadership  team  and  opportu¬ 
nity  to  advance  to  ranks  of  top  editors 
within  reasonable  period.  In  return, 
we're  demanding  absolutely  first-rank 
editing  talent  and  ability  to  direct  staff 
and  freelance  writers  in  improving  arti¬ 
cles  on  business  and  business  people. 
Experience  on  a  magazine  of  lifestyle 
section  of  a  newspaper  would  be  a  plus. 
Send  resume,  samples  of  writing  and 
editing  to: 

Robert  T.  Gray 
Editor 

Nations  Business 
U.S.  Chamber  of  Commerce 
1615  H  Street,  N.W. 
Washington,  DC  20062 

An  Equal  Opportunity  Employer 

EDIT  YOUR  OWN  weekly  in  Connecticut. 
If  you  are  committed  to  excellence  and 
excited  about  putting  your  mark  on  a 
newspap^,  we  re  for  you.  Outstanding 
opportunity  for  journalist  with  1  or  2 
years  of  experience.  Strong  potential  for 
growth.  Reply  to  Box  7117,  Editor  & 
Publisher. 
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HELP  WANTED 


EDITORIAL 


EDITORIAL  WRITER  for  60,000  daily  in 
New  England.  Write  editorials,  lay  out 
pages.  Must  have  5  years  daily  news¬ 
paper  experience  and  conservative  poli¬ 
tical  views.  Want  a  writer  whose  edito¬ 
rials  takea  clear,  strong  stand.  Write  Box 
7189,  Editor  &  Publi^er. 


EXPERIENCED  JOURNALIST 
The  St.  Louis  Globe-Democrat  is  starting 
an  evening  newspaper.  The  St.  Louis 
Evening  News,  and  is  seeking 
experienced,  highly  skilled  reporters, 
copyeditors,  news  editors,  sports  writers 
and  desk  persons,  photographers  and  fe¬ 
ature  and  editorial  writers.  Must  be  avail¬ 
able  to  start  within  several  weeks.  Con¬ 
tact  Personnel  Department,  St.  Louis 
Globe-Democrat,  710  N.  Tucker  Blvd., 
St.  Louis  MO  63101. 


EXPERIENCED  reporter-writer  with 
some  editing  skills  for  city  government- 
police  beat.  Details  to  Editor,  Hobbs  Dai¬ 
ly  News-Sun,  Hobbs  NM  88240. 


EXPERIENCED  reporter  for  sports, 
news,  features,  laraut.  Beautiful  Wyom¬ 
ing  resort  area.  (307)  733-2430. 


EDITOR — Could  you  help  an  award¬ 
winning,  mid-sized  daily  meet  the  chal¬ 
lenges  of  a  competitive  market?  Could 
you  produce  a  lively  local  section,  mixing 
news,  features  and  analysis,  5  days  a 
week?  If  your  answers  are  yes,  send  qual¬ 
ifications,  salary  needs  to  Bruce  Fras- 
sinelli.  The  Express,  Box  391 ,  Easton  PA 
18042. 


:  WRITERS  WANTED 

I  We're  in  the  market  for  free¬ 
lance  writers  who  can  take  the 
routine  out  of  a  story  and  leave 
it  on  the  doorstep.  Tight, 
straightfonward  news  features 
are  what  we're  after.  Writers 
should  have  an  interest  and 
some  knowledge  of  the  compu¬ 
ter  industry.  They  must  be  able 
to  tell  a  good  business  story 
without  getting  hung  up  on  the 
jargon.  Newspaper  or 
magazine  experience  pre¬ 
ferred. 

Send  us  three  of  your  best  fea¬ 
ture  dips.  Also  enclose  resume 
and  references.  Box  7057, 
Editor  A  Publisher. 


HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR 
Daily  morning  newspaper  in  Zone  6 
n^s  a  managing  editor  who  can  work 
with  editor  and  city  editor  to  get  best 
results  from  staff.  Need  someone  who 
can  supervise  operation  of  newsroom  in 
editor's  absense,  help  with  page  layout 
and  help  put  out  a  high  quality  news¬ 
paper.  Must  have  news  and  management 
experience.  "Hands  on”  position  with 
newsroom  staff  of  16.  Send  resume  and 
samples  of  writing  and  page  layout  to 
Box  7417,  Editor  &  Publisher. 


MOVIE,  THEATER  ARTS  REVIEWER  by 
Florida  Metro.  Experienced  only.  Must 
have  a  compelling,  active  interest  in  all 
facets  of  entertainment  and  have 
established  an  excellent  writing  style  or 
have  proven  a  potential  for  same.  Send 
clips,  references,  letter  expressing 
interest  to  Box  7436,  Editor  &  Pub¬ 
lisher. 

NEWS  EDITOR 

We're  looking  for  a  sharp,  creative  and 
demanding  editor  to  supervise  the  copy 
desk  of  our  approximately  100,0(jO 
Zone  2  daily.  You  would  have  a  staff  of 
18  and  complete  responsibility  for  all 
news  sections.  The  person  we’re  looking 
for  has  supervisory  experience  and  a  lust 
for  quality.  What  we  value  most  highly  is 
news  judgment.  Box  7176,  Editor  & 
Publisher. 


NEWS  EDITOR— Number  2  person  to 
direct  news  staff  of  quality  morning  daily 
of  18,000  in  Zone  7.  Writing  and  VDT 
desk  experience  required.  Box  7199, 
Editor  &  Publisher. 


NEWS  EDITOR 

You're  laying  out  a  small  town  daily,  but 
small  town  Tife  doesn’t  agree  with  you. 
This  could  be  your  spot.  13,000  AM  in 
an  urban  area  of  140,000  is  seeking 
creative  ambitious  layout  wizard  who  can 
help  us  grow.  Send  resume  and  3  layout 
samples  to  Editor,  News  Chronicle,  Box 
2467,  Green  Bay  Wl  54306. 


ONE  OF  Illinois’  largest  weekly  newspap¬ 
ers  seeks  self  motivated  reporter  who  can 
cover  sports  and  general  news  assign¬ 
ments.  Good  writing  skills  and  the  ability 
to  generate  ideas  are  necessary. 
Photographic  skills  preferred.  Send 
resume  and  clips  to  The  Mendota  Repor¬ 
ter,  PO  Box  1()0,  Mendota  IL  61342. 


REPORTERS  to  fill  two  city  desk 
openings  at  a  major  metro  daily  making 
exciting  improvements  in  a  sophisti¬ 
cated  Zone  2  city.  Applicants  must  have 
at  least  6  years  of  experience,  outstand¬ 
ing  clips,  and  a  devotion  to  distinguished 
journalism.  Send  resume  and  clips  to 
Box  7425,  Editor  &  Publisher. 


SMALL  MARKET  AM/FM  Cable  TV 
operation  needs  News  Director  for  one 
person  department.  If  you  understand 
small  towns,  can  gather,  read  and  write, 
send  resume  to:  Frank  Manson  WRXO/ 
WKRX,  PO  Box  1176,  Roxboro  NC 
27573.  AA/EEO. 


SPORTS  REPORTER  for  40,000 
circulation  daily  in  suburban  Washing¬ 
ton  DC.  We  cover  everyone  from  the  kids 
to  the  collegiates,  but  our  main  focus  is 
on  preps.  We  want  an  experienced 
spqrtswriter  who  has  ideas,  drive,  ver¬ 
satility  and  the  ability  to  write  lively  news 
and  features.  We  are  an  equal  opportu¬ 
nity  employer;  women  and  minorities  are 
encouraged  to  apply.  Send  resume  and 
clips  to  George  VanDaniker,  Sports  Edi¬ 
tor,  Prince  George’s  Journal,  9426 
Annapolis  Rd,  Lannam  MD  20706. 
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SOUTHEASTERN  coastal  daily  looking 
for  arts  &  entertainment  writer. 
Experience  covering  the  arts — films, 
theater,  music,  paintings,  etc,  as  well  as 
reviewing  experience.  Must  be  energetic 
&  prolific  and  deal  well  with  people. 
Excellent  benefits.  Charming,  historic 
city.  Send  resume  and  copies  of  clips  to 
Box  7411,  Editor  &  Publisher. 

SWING  DESK  EDITOR 
The  Gazette  has  an  opening  for  a  swing 
desk  editor  to  direct  desk  operations  to 
produce  competitive  and  comprehensive 
news  content.  Work  as  editor,  assistant 
editor  and  copy  editor  according  to 
"swing.”  Assigns  and  discusses  stories, 
edits  copy  and  designs  pages.  Send 
resume  and  samples  to  Mary  Collins,  The 
Gazette,  500  Third  Av,  SE,  Cedar  Rapids 
lA  52401.  Equal  Opportunity  Employer. 


HELP  WANTED 


EDITORIAL 


SPORTS  EDITOR 

Resumes  and  clips  being  accepted  for 
anticipated  opening  between  now  and 
mid  August.  Need  person  who  hates  to 
see  only  local  game  scores  and  wire  copy 
on  spohs  pages.  Ability  to  shoot  good 
photos,  make  layouts  and  headlines 
sing,  a  must.  Daily  experience  preferred. 
5100  5  day  PM.  Write,  do  not  call.  Ray 
Sullivan,  ME,  Glenwood  Post,  PO  Box 
550,  Glenwood  Springs  CO  81602. 


SPORTS  DEPARTMENT  of  Zone  6 
vigorous  80,000  PM  daily  in  Sunbelt 
seeks  number  2  layout  person.  Some 
experience  necessary.  Box  7430,  Editor 
&  Publisher. 


The  SEATTLE  POST-INTELLIGENCER 
has  an  opening  for  a  sharp  copy  editor 
with  layout  experience.  Applicant  must 
have  minimum  three  years  daily  metro 
experience.  Send  resume  and  references 
to  Tom  Read,  Assistant  Managing  Edi¬ 
tor.  No  phone  calls  please.  Seattle  P-l, 
Box  19()9,  Seattle  WA  98111.  EOE. 

THE  DAILY  NEWS,  a  25,000 circulation 
AM  daily  on  the  Florida  Gulf  Coast,  is 
seeking  an  experienced  assistant  wire 
editor.  Page  design,  AP  style,  4  year 
degree  are  musts.  Call  (904)  863-1  111 
or  write  to  Del  Stone,  c/o  The  Daily  News, 
PO  Box  2949,  Fort  Walton  Beach  FL 
32549. 


TOP  FEATURE  WRITER  with  excellent 
research  and  writing  skills  and  at  least  6 
years  of  experience,  is  needed  for  a  ma¬ 
jor  metro  daily  in  Zone  2.  Applicant  must 
be  able  to  identify  trends  and  do  in- 
depth  research.  We  are  a  successful 
newspaper  dedicated  to  quality  journal¬ 
ism.  Send  resume  and  clips  to  Box 
7154,  Editor  &  Publisher. 


WANTED:  Reporter  with  a  clear,  read¬ 
able  style  who  has  a  mind  with  a  bent 
toward  technology.  Can  you  explain  how 
Astroturf  works,  why  computers  some¬ 
times  send  a  thousand  copies  of  the 
same  bill,  and  what  a  double-density 
disk  is?  Large  Southern  daily  is  looking 
for  someone  who  can  report  on  the  tech¬ 
nology  age—  -orsomeonewhoiswillingto 
try  and  has  clips  to  show  ability  and 
interest.  Send  resume  to  Box  7187,  Edi¬ 
tor  &  Publisher. 


PUBLIC  RELATIONS 


FIELD  PUBLIC 
AFFAIRS  OFFICER 

An  attractive  career  position  exists  in 
our  Regional  Office  at  Atlanta,  Georgia 
in  the  Public  Affairs  Office.  Position 
involves  responding  to  inquiries  from 
the  general  public  and  the  media;  writ¬ 
ing  and  editing  statements,  news  re¬ 
leases,  reports,  and  bulletins;  and 
establishing  channels  of  communica¬ 
tion  with  key  Information  media  per¬ 
sonnel. 

BA  or  equivalent  knowledge  required  in 
English,  journalism,  or  other  fields,  with 
experience  in  information  collecting, 
processing,  and  disseminating. 
Position  is  graded  at  either  GG-11 
($25,360  per  annum)  or  GG-12 
($30,402  per  annum),  depending  upon 
applicant  qualifications.  Position  has 
promotion  potential  to  GG-13  ($36,152 
per  annum). 

Send  Federal  employment  application 
form  (SF-1 71 ,  available  at  most  Federal 
agencies)  or  a  resume  (sufficient  for  ini¬ 
tial  consideration)  to: 

U.S.  Nuclear  Regulatory 
Commission 
Division  of 

Organization  and  Personnel 
ATTN:  Fiona  Tobisr  (84-1413-5) 
Washington  DC  20555 


HELP  WANTED 


EDITORIAL 


WE  ARE  a  major  metropolitan  daily  in 
Zone  5,  looking  for  a  talented,  literate 
and  experienced  writer  to  serve  as 
second  in  command  of  our  editorial 
page.  A  person  with  news  management 
experience  is  preferred.  Send  resume 
and  samples  of  your  work  to  Box  7203, 
Editor  &  Publisher. 


WRITER/EDITOR— National  resources 
trade  publication  in  NYC  seeks  reporter- 
type  with  some  experience,  preferably 
business-related.  Send  cover  letter  and 
resume  to  Editorial  Position,  370  Lex¬ 
ington  Av,  New  York  NY  10017. 


SPORTS  WRITER 

Alaska’s  Largest  Newspaper  doesn’t 
need  a  prima  donna,  but  we  do  need  a 
sportswriter  aggressive  and  confident 
enough  to  hit  the  hard  sports  news  and 
dig  his  own  stories,  yet  colorful  enough 
to  entertain  a  PM  audience.  Three  years 
experience  required,  including  college 
hockey,  basketball  and/or  baseball,  plus 
preps.  If  you  need  a  pro  beat  to  be  happy, 
don’t  look  to  the  Last  Frontier.  Send 
resume  to  Personnel  Department,  The 
Anchorage  Times,  PO  Box  40, 
Anchorage  AK  99510. 


FREELANCE 


BOOK  REVIEWERS,  free-lance.  Medic¬ 
al,  clinical,  financial,  patient-care  sub¬ 
jects  for  magazine  going  to  administra¬ 
tors  of  nursing  homes.  Resume  and  clips 
to  William  D.  Magnes,  Editor-in-Chief, 
Centaur  &  Company,  5  Willowbrook 
Court,  Potomac  MD  20854. 


FREE  ADVERTISING!  Forafree  listing  in 
the  Working  Press  of  the  Nation®  Fea¬ 
ture  Writer/Photographer  Directory  send 
name,  address,  business  and  residence 
phone,  principal  subjects  and  publica¬ 
tions  where  your  work  appears  to:  Work¬ 
ing  Press  of  the  Nation®  National. 
Research  Bureau,  310  South  Michigan, 
Dept.  B,  Chicago  IL  60604. 


STRINGERS,  freelance  writers/ 
photographers  needed  for  trade  news¬ 
paper  covering  fire  protection,  rescue/ 
disaster  service,  emergency  health  care. 
All  Zones.  Write  FIRE  &  EMERGENCY 
WORLD,  19  Joslin  Street,  Providence  Rl 
02909. 


JOB  LEADS 


GOVERNMENT  JOBS.  $16,559- 
$50,553/year.  Now  Hiring.  Your  Area. 
Call  (805)  687-6000  Ext  R-4261. 


PHOTOGRAPHER 


IMMEDIATE  opening,  full  time  photo¬ 
grapher,  NY  office,  Crain  Com¬ 
munications  Inc.,  80%  B&W,  chiefly 
informal  portraiture,  some  studio  work, 
sppt  news;  no  darkroom.  Experience, 
ability  to  meet  tight  deadlines  neces¬ 
sary.  Send  resume  and  portfolio  (10 
photo  max)  to:  Bob  Zeni,  Advertising 
Age,  740  N  Rush,  Chicago  IL  60611. 


PHOTOGRAPHER  with  writing,  graphics 
ability.  Beautiful  Wyoming  resort  area. 
(307)  733-2430. 


_ PRESSROOM _ 

PRESSMAN  WANTED 

It  forlni  'N  ALASKA’S  CAPITAL  CITY 

u  tor  ini-  pgjj  growing  Juneau  newspaper  needs 
an  experienced  Community  pressman  to 
y  operate,  maintain  and  supervise  a  4  unit 
press  with  community  folder.  Expansion 
plans  include  adding  SC  folder,  2  more 
u^'ts  and  a  UOP  color  unit.  Contact 
.13*5)  immediately.  Phone  (907)  586-3740, 

>  orwrite,  Juneau  Empire,  235  Second  St, 

— — J  Juneau  AK  99801. 

EDITOR  &  PUBLISHER  for  April  14.  1984 
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HELP  WANTED 

POSITIONS  WANTED 

PRODUCTION 

ADMINISTRATIVE 

PRODUCTION  MANAGER 

We  are  an  offset  printer  of  daily,  weekly 
and  monthly  newspapers  In  Zone  2,  and 
are  looking  for  the  right  person  to  assume 
control  of  all  production  operations. 
Equipment  includes  new  front-end  sys¬ 
tem  and  2  Goss  presses.  Applicants 
should  have  3-5  years  of  people-oriented 
supervisory  experience,  and  knowledge 
of  all  phases  of  newspaper  production. 
Salary  commensurate  with  experience. 
Excellent  benefits.  Send  resume,  refer¬ 
ences  to  Box  7151,  Editor  &  Publisher. 

ATTORNEY,  former  journalist,  with 
corporate  and  media  law  and  litigation 
experience,  seeks  position  on  corporate 
or  legal  staff.  (303)  832-9027,  after  6 
pm  (MST). 

GENERAL  MANAGER-Publisher;  Profit 
oriented.  Innovative  and  aggressive. 
Experienced  in  competitive  market  at 
pulling  together  a  lo^l  motivated  team 
that  can  take  advantage  of  opportunities 
in  your  market.  Absolutely  can  take 
charge  of  all  departments.  Great  track 
record  and  references  from  industry 
leaders.  Bax  7159,  Editor  4  Publisher. 

PRODUCTION  MANAGER:  Strong, 
aggressive,  quality-minded  8-paper 
weekly/bi-weekly  group  ingrowth  market 
seeks  hands-on  production  head.  Must 
have  working  knowledge  of  computer 
front-end  systems,  pressroom  and  com¬ 
posing  room.  Must  work  well  with  and 
motivate  people.  Excellent  salary, 
benefits,  working  conditions  and  area. 
EOE  M/F.  Send  resume,  salary  history 
and  salary  requirements  to:  James  Kil¬ 
gore,  Princeton  Packet,  Box  350,  Prin¬ 
ceton  NJ  08542. 

GENERAL  MANAGER— Marketing 
Director.  Mature,  experienced  pro¬ 
fessional.  Knowledgeable  all  areas  of 
newspaper  management.  Cost  con¬ 
scious.  Community  minded.  Involved. 
Outstanding  sales  background.  Your 
inquiry  kept  confidential.  Reply  Box 
7432,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER 
background  seeking  Zone  4  or  6  position 
with  solid  organization  that  wants  an 
improved  product  led  by  person  who 
:  knows  supervisory  skills,  leader  in  every 
department  in  competitive  situations. 
Knowledgeable  in  woduction,  circula¬ 
tion  with  weekly,  TMC,  daily  experience. 
Mature  judgment  with  zeal  in  communi¬ 
ty  activities.  Box  7196,  Editor  &  Pub¬ 
lisher. 

SEEKING  PRODUCTION  supervisor  for 
27,000  circulation  newspaper  In  west¬ 
ern  Massachusetts.  Responsibility  for 
composing,  camera,  and  data  process¬ 
ing  operations.  Good  cost  control  and 
scheduling  skills  important.  Salary  in 
the  mid  2(rs.  Send  resume  to  Greg  Oxley, 
General  Manager,  Transcript-Telegram, 
120  Whiting  Farms  Rd,  Holyoke  MA 
01040. 

PRINT  BUYER  for  promotional  printing 
materials  and  FORMS  ANALYST  seeks 
image  conscious  company  looking  for 
efficiency  and  money  saving  techniques 
for  documents  in  daily  use  and  inventory 
maintenance.  Box  7407,  Editor  &  Pub¬ 
lisher. 

lAP  CLASSIFIEDS 
PRODUCE  JOBS 

FOR  NEWSPAPER  PEOPLE 

SALES 

PROMOTION  MANAGER  (ASSISTANT) 
Looking  for  an  opportunity  to  prove  your¬ 
self?  Fast  growing  212,(500  circulation 
Shopper  chain  searching  for  talented, 
ambitious  professional  who  can  promote 
our  papers  to  advertisers  and  readers. 
Don't  tell  us  how  many  years  you've  been 
in  the  business— show  us  you  have  the 
ability,  experience,  motivation  and  ideas 
to  succeed  in  a  highly  competitive  mar¬ 
ket.  Rush  resume  to  Steve  Ferber,  Nas¬ 
sau  and  Queens  Publications,  Inc,  26 
Jericho  Turnpike,  Jericho  NY  11753. 

TELEMARKETING  MANAGER 
Classified  specialist  needed  to  manage 
our  expanded  telemarketing 
department.  Northwest  suburban  Chica¬ 
go  newspaper  group  (65,000)  in 
excellent  market  and  position  for 
extraordinary  growth.  Looking  for  a  clas¬ 
sified  sales  pro  who  really  knows  how  to 
manage.  Send  resume  and  salary  history 
to  Box  7119,  Editor  &  Publisher. 

POSITIONS 

WANTED 

CIRCULATION 

AGGRESSIVE,  shirt-sleeve  Manager 
over  25  years  experience  in  circulation 
management  on  small  and  medium  size 
papers.  Solid  in  basics.  Sales,  Service, 
Collections  and  TMC.  Jim  Ramsdell, 
1 100  Pierce  Av,  Marinette  Wl  54143  or 
call  (715)  732-4075  after  5:00  pm 
CST. 

CIRCULATION  MANAGEMENT 
Young  career  oriented  circulation  pro¬ 
fessional  seeking  circulation  sales  man- 
!  ager's  position  with  largedallyorcircula- 
'  tion  manager's  slot  with  a  daily  news- 
1  paper  of  IBM  to  50M  circulation. 

1  Knowledgeable  in  all  phases  of  circula- 
!  tion  management  with  emphasis  on 

1  implementing  and  maintaining  a  com- 
1  puterized  circulation  department,  DM 
;  training,  carrier  and  motor  route  sales 

1  promotion,  ABC,  AM  and  PM  Delivery, 

:  TMC,  and  carrier  training.  Exceptionally 
i  eager  to  join  an  enthusiastic  manage¬ 
ment  team  and  to  deliver  excellence  in 
circulation  management.  Solid  resume. 
Box  7061,  Editor  &  Publisher. 

EXPERIENCED  CIRCULATOR,  15  years 
management  and  field  experience  with 
adult  dealers  and  district  managers. 
TMC,  daily  and  weekly  sales.  Seeks  to 
relocate.  Box  7435,  Editor  &  Publisher. 

ADMINISTRATIVE 

^  DATA  PROCESSING 

EXECUTIVE,  33,  seeks  general  manage¬ 
ment  position.  Successful  record 
Includes  marketing,  sales,  business  and 
administrative  management. 
Experienced  with  metro,  small  daily  and 
weekly  papers.  Impressive  credentials 
will  be  an  asset  to  your  company.  Will 
relocate.  Box  7195,  Editor  &  Publisher. 

CREDIT  Manager,  experienced  in  Data 
Processing,  Accounting,  and  Col- 
,  lections.  Contact  Box  7410,  Editor  & 

:  Publisher. 

1  EDITORIAL 

i  COPY  EDITOR  with  extensive  reporting 
background  seeks  editing,  reporting 
i  position  on  large-to-medium  size  daily. 

1  Have  4  years  daily  experience.  Box 
i  7202,  Editor  &  Publisher. 

EXPERIENCED  Advertising  Director  of 
medium  size  daily  seeks  challenging 
management  opportunity  with  pro¬ 
gressive  Zone  9  publication.  Excellent 
record.  Budget,  profit  oriented.  Staff 
development  a  speciality.  Reply  to  Box 
7408,  Editor  &  Publisher. 

1  ENTERPRISING  Business,  politics  or 
'  any  beat  writer.  Extra  hard  worker  &good 
writer.  Robert  Galin;  (818)  762-5513. 

EDITOR  &  PUBLISHER  for  April  14,  1984 


POSITIONS  WANTED 


EDITORIAL 


EDITOR  of  New  England  monthly  busi¬ 
ness  magazine  and  weekly,  free-lance 
contributor  to  business  section  of  top  10 
daily  in  US  seeks  full-time  opportunity 
with  large,  metro  daily  as  business  fea¬ 
ture  writer.  Box  7428,  Editor  &  Pub¬ 
lisher. 


FEATURE  EDITOR.  Metro  special  sec¬ 
tion  experience.  Strong  on  travel,  life¬ 
style,  arts.  Bob  Baird;  (502)895-9158. 


REPORTER.  25.  Five  years  daily 
experience.  Strong  in  general  assign¬ 
ment,  education.  Seeking  new  chal¬ 
lenges.  BA  in  journalism,  political  sci¬ 
ence.  Also  have  la^t,  editing  and  VDT 
experience.  Box  7424,  Editor  &  Pub¬ 
lisher. 


SPORTS  PROFESSIONAL.  34,  strong 
SEC  &  SWC  background.  Editor,  col¬ 
umn,  desk,  features — multi-faceted. 
Out  of  field  since  4-76 — need  someone 
to  give  me  chance.  Hire  a  10-year  win¬ 
ner— you'll  never  regret  it!  Any  region  in 
country.  Box  7184,  Editor  &  Publisher. 


SPORTS  WRITER  seeking  a  position  on  a 
daily  newspaper.  J-grad  with  one  year 
experience  on  daily  PM.  Any  Zone,  box 
7198,  Editor  &  Publisher. 


SCIENCE/MEDICAL  WRITER  with  four 
years  wire  service  experience  and 
degrees  in  journalism  and  experimental 
psychology  seeks  writing/editing 
position  with  major  newspaper  or 
magazine,  any  Zone.  Box7173,  Editor& 
Publisher. 


SPORTS  EDITOR  of  Maryland  weekly 
seeks  reporters  job  on  a  daily.  Two  years 
covering  high  school,  college,  and  pro 
sports  plus  extensive  layout  and  VDT 
experience.  Quality  clips,  hard  working, 
and  reliable.  Box  7431,  Editor  &  Pub¬ 
lisher. 


VERSATILE  REPORTER  with  wire  serv¬ 
ice  and  daily  experience  seeks  position 
on  daily  Zones  1,2,3,9.  Strength  sports. 
Former  editor  college  paper.  Skilled  in 
all  phases  including  rewrite,  copy  edit¬ 
ing,  headlining,  layout.  Plenty  of  clips  to 
show.  Box  7193,  Editor  &  Publisher. 


YOUNG,  determined  and  already  award- 
winnine  reporter  seeks  position  on  small 
daily.  Completed  year  on  large  semi¬ 
weekly.  Experienced  in  all  beats.  Any 
Zone.  Dave  D'Antonio;  (209)  823-0476 
or  (209)  239-9541. 


YANKEE  SWAP,  your  Zone  1  locale  for 
my  skills  and  drrve.  Sunday  magazine 
editor,  32,  excellent  writer,  5  years 
experience,  Newhouse  MA  graduate. 
Box  7420,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


FEATURES  management  position 
scK^t  on  daily  newspaper  by  editor  with 
9  years  experience  as  reporter,  copy  edi¬ 
tor  and  department  head.  Art/joumalism 
background,  strong  layout  skills.  South¬ 
east  preferred.  Box  7419,  Editor  &  Pub¬ 
lisher. 


MATURE  sports  editor  to  fill  your 
opening  soonest,  best.  Refererrces  will 
confirm  strong  all  aspects  news  produc¬ 
tion  except  camera.  Energetic  award¬ 
winning  writer,  desk,  leader,  motivator, 
organizer.  Adaptable,  community¬ 
conscious.  Call  (701)  282-5169. 


MANAGING  EDITOR  of  award-winning 
weekly  seeks  similar  job  on  medium  or 
large  weekly  in  Intermountain  West.  Box 
74l8,  Editor  &  Publisher. 


NEED  reporting  job,  11  years 
experience,  contact  Jim  Fienup,  316 
Dewey,  Poteau,  Oklahoma,  call  647- 
8348. 


NO  MIRACLE  worker,  just  a  hard  worker 
seeking  an  entry-level  writing  spot.  Any 
type,  any  field,  any  Zone.  Honors  J-grad 
with  2  years  campus  daily  work.  Box 
7421,  Editor  &  Publisher. 


OK  IS  NOT  ENOUGH.  My  current  job  is 
wasting  my  talents.  A  job  writing  or  lay¬ 
ing  out  for  a  quality  magazine  or  feature 
section  wouldn't.  I'm  young,  creative 
and  more  accomplished  than  most  my 
age.  Zones  3  and  5  preferred,  but  I'll 
move  for  a  worthy  position.  Box  7192, 
Editor  &  Publisher. 


REWRITE/REPORTER,  one  of  the  best. 
Fast,  clean  writer.  Thoiwjgh  reporter  on 
virtually  any  subject.  Now  on  troubled 
metro.  Box  7149,  Editor  &  Publisher. 


RELIABLE,  creative  reporter  with 
experience  as  sports  editor  of  university 
weekly  seeks  position  in  Zones  1,2,5. 
Background  in  layout  as  well.  Mike  Sher¬ 
idan,  5224  Van  Ness,  Bloomfield  Hills 
Ml  48013.  (313)  626-1415. 

PHOTOJOURNAUSM 


PHOTOGRAPHER,  31,  15  years 
experience,  started  on  small  daily, 
covered  White  House  and  Washington, 
DC  during  1980  and  1981.  Seeking 
position  with  photo  oriented  daily  or 
national  magazine.  Published  worldwid- 
e;  Newsweek.  Paris-Match,^  name  it. 
Strong  references!  Box  71al,  Editor  & 
Publisher. _ 


(DEDICATED  PRO,  16  years,  seeksl 
career  photo  spot  in  quality  of  life  area 
Zone  3  or  5.  Versatile,  photo/writing 
awards.  Peter  Morris;  (704)  728-5379. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 
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WITH  THE  OMBUDSMAN  — 


The  question  is:  Where  is  fair? 


By  Richard  P.  Cunningham 

The  headline  in  The  San  Diego 
Union  read: 

“After  4-year  ordeal,  he  hopes  DA 
relents.” 

Alfred  JaCoby  commented  in  his 
Reader's  Representative  column  that 
from  the  headline,  with  its  loaded 
words,  “ordeal”  and  “relents,”  the 
47-inch  story  was  angled  to  favor 
Chester  Holliday,  who  was  convicted 
in  the  death  of  his  wife  four  years  ago. 

On  appeal  the  case  was  sent  back  to 
the  district  court,  and  the  district 
attorney  has  not  yet  decided  whether 
to  try  Holliday  again. 

JaCoby  wrote,  “Holliday  is  quoted 
liberally,  his  defense  attorney  is 
quoted  liberally,  those  raising  money 
for  his  defense  are  quoted  liberally, 
and  the  facts  in  his  defense  are  quoted 
liberally.” 

But,  JaCoby  asked:  “Where  was 
the  comment  from  the  district  attor¬ 
ney’s  office,  which  filed  the  original 
charges  against  Holliday?  Where  was 
the  comment  from  the  state  attorney 
general’s  office,  which  handled  the 
appeal? 

“Where  was  the  background  giving 
indication  of  the  original  trial  evi¬ 
dence  that  brought  the  conviction? 
The  pro-Holliday  evidence  used  in 
overturning  the  decision  was  all 
there,  the  anti-Holliday  evidence  was 
ignored. 

In  answer  to  his  questions  JaCoby 
learned  that  the  reporter  had  not 
asked  the  balancing  questions;  the 
assistant  city  editor  who  would  nor¬ 
mally  have  handled  the  copy  could 
not  do  so  because  of  a  rush;  another 
assistant  city  editor  assumed  the 
story  had  been  edited  for  fairness  and 
put  it  in  the  newspaper. 

“Thus  things  do  fall  between  the 
cracks  in  the  best-organized  news¬ 
rooms,”  said  JaCoby.  But  what  hap¬ 
pened  next,  JaCoby  could  not  excuse 
as  such  a  slip. 

He  wrote: 

“The  Union’s  rule  is  that  all  news 
stories  must  be  fair  and  balanced. 

When  that  fairness  and  balance  are 
not  in  the  original  story,  editors  and 
reporters  are  expected  to  supply  it  as 
quickly  as  possible  in  an  additional 
story,  and,  JaCoby  wrote,  “That 


(Richard  Cunningham  is  editor  of 
“Excerpts,”  a  monthly  newsletter 
based  on  the  columns  and  public 
memos  of  members  of  the  Organiza¬ 
tion  of  News  Ombudsmen). 


story  should  get  as  much  display  as 
the  original.” 

In  the  case  of  the  Holliday  story, 
which  ran  on  a  Monday,  the  Union 
published  a  second  story  containing 
the  balancing  material  on  Wednes¬ 
day.  But  the  second  story  was  not  on 
the  section  page  where  the  original 
had  appeared.  It  ran  inside  the  sec¬ 
tion. 

JaCoby  asked  city  editor  Marcia 
McQuern  why.  She  said,  “It  (the 
balancing  material)  would  have  only 
taken  a  few  paragraphs  in  the  original 
story  if  done  correctly.  .  .  .Another 
story  catching  up  isn’t  important 
enough  for  the  section  page.” 


JaCoby  did  not  agree.  He  wrote: 

“The  obvious  question  is  why  a 
story  important  enough — but  not 
complete — was  good  enough  for  the 
section  page  on  one  day  but  doesn’t 
deserve  similar  display  when  cor¬ 
rected. 

“This  doesn’t  imply  an  opinion  on 
her  on  the  Holliday  case.  I  don’t  have 
any  because  I  haven’t  reported  it. 
What  is  badly  needed,  however,  is 
better  control  on  slanting,  whether 
intentional  or  unintention^,  in  news 
stories  heavy  with  emotional  impact. 

“Fairness  and  balance  are  good 
rules — but  they  must  be  carried  out, 
not  just  given  lip  service.” 


Neuharth  urges  more  'journalism  of  hope’ 


Allen  H.  Neuharth,  chairman  and 
chief  executive  officer  of  Gannett 
Co.,  said  at  a  luncheon  in  his  honor 
that  more  journalists  need  to  chroni¬ 
cle  “the  American  parade  of  hope  and 
happiness”  in  their  reporting. 

Neuharth  gave  a  similar  speech  to  a 
New  York  audience  last  fall  in  which 
he  introduced  the  concept  of  “jour¬ 
nalism  of  hope”  as  practiced  by  Gan- 
nett’s  national  daily,  USA  Today. 

American  journalists 
need  to  discover  “that  gold 
mine  of  good  news  that 
exists  beyond  the  Hudson 
an  Potomac  Rivers  in  little 
towns  and  big  cities,” 
Neuharth  said. 

Neuharth  was  honored  in  New 
York  on  April  5  by  the  Center  for 
Communications  with  its  first  annual 
Communications  Award  for  his  con¬ 
tributions  to  journalism.  The  Center 
noted  that  Gannett  Co.  helped  to  fund 
its  operations  “from  the  beginning” 
three-and-a-half  years  ago. 

American  journalists  need  to  dis¬ 
cover  “that  gold  mine  of  good  news 
that  exists  beyond  the  Hudson  and 
Potomac  Rivers  in  little  towns  and  big 
cities,”  Neuharth  said.  “Our  chal¬ 
lenge  as  communicators  is  to  make 
sure  that  American  parade  of  happi¬ 
ness  and  hope  does  not  pass  by 
unnoticed.” 

Neuharth  remarked  that  his 


philosophy  does  not  mean  that  the 
news  media  should  supply  the  public 
with  “a  chronicle  of  mindless  happy 
talk.” 

Rather,  he  stated,  “the  public 
wants  and  expects  us  to  record  and 
report  the  rich  diversity  of  activity 
across  the  USA  —  the  good  and  the 
bad,  the  glad  and  the  sad.” 

Neuharth  stated  the  news  media 
must  be  “informative  and  impelling, 
enlighting  and  enjoyable”  in  order  to 
“insure  that  the  news  has  a  positive 
effect  on  our  consumers  and  our 
country.” 

CBS  news  correspondent  Charles 
Kuralt  revealed  to  the  luncheon 
crowd  that  he  uses  USA  Today  as  one 
of  his  main  sources  for  story  ideas  for 
his  program,  “American  Parade.” 

“USA  Today  is  a  bright  and 
innovative  addition  to  the  newsstands 
and  light  poles  of  America,”  he  said, 
adding  that  the  colorful  daily 
“doesn’t  yellow  as  it  ages  but  fades  in 
more  attractive  hues.” 


John  A.  Park  Jr. 

AVAILABLE  FOR 
PRIVATE  CONFERENCES 
AT  THE  BONAVENTURE 
DURING  ANPA 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
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RoiSea 
Tb  Shining  Sbv. 

Washington’s  cx)nservativc  daily  newspaper  proudly 
announces  the  addition  of  a  national  edition. 

Introduced  this  week  in  San  Francisco,  it  will  ultimately 
reach  9()%  of  the  US.  through  satellite  publication  in 
up  to  20  major  markets.  For  more  information  on  the 
National  Eldition,  or  the  home-based  Washington,  D.C. 
edition,  call  Philip  Evans  at  202-636-3022. 


NmONALEOmW 


A  winning  combination 


The  New  Mexico  Press  Association  honored  The  Albuquerque  Tribune  with 
both  its  ‘general  excellence’  and  ‘public  service’  awards  for  1983.  We’re  proud 
of  this  rare  double  honor  and  feel  it  reflects  our  commitment  to  quality.  But  it 
also  reflects  the  dedication  and  hard  work  of  our  staffers  who  throughout  the 
year  won  individual  awards  for  editorial  writing,  news  writing,  feature  writing, 
sports  writing,  investigative  reporting,  columns,  photography,  graphic  design.... 

Commitment,  dedication  and  hard  work.  That’s  a  winning  combination. 


The  Albuquerque  Tribune 


A  Scripps-Howard  newspaper 


